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OIL PATCHOULY 


(Singapore) 


OIL VETIVERT JAVA 
OIL SANDALWOOD E.I. 


E are in a very favorable position to supply 
these all-important oils to the soapmakers 
—at attractive prices—Particularly Patchouly 
is of interest because of crop curtailment due to 
floods—Our oils are the ultimate in quality, 


competitive in price. 
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The big thing that impresses the buyer of a 
Falcon Deodorant, is its long-lasting odor. 
From the moment the cellophane wrapper Is 
broken, pleasing fragrance travels to every 
corner of the room, deodorizing uniformly, 
until the last atom of para has evaporated. 
Such lasting odor comes only from the 
finest perfumes. Add to this our original 
process of moulding deodorants cold under 
pressure, and you have the reasons for Fal- 
con long-life, and unfailing fragrance. 
Keep Falcon Blocs, Blockettes and Crystals 
on hand. They cost no more than ordinary 
deodorants, and offer a greater margin of 
profit. And once your customers use Falcon, 


they'll never be satisfied with any other. 




















This entire background has been 
made with g Monsanto product 


preferred 
by discriminating buyers 
COUMARIN 
MONSANTO 


Pure -White - Uniform ¥ 
‘ Other well known and highly ; 
regarded Monsanto Products j 


¢ Include 
is 


Methyl Salicylate Monsanto 
Cresylic Acid f 
Cresols , 
Phenol, U.S. P. 
Santochlor 


(Paradichlorbenzene) 


and many others 








ST Louis, vS* 


ert. 4.4 
i oF 


alee 
. 





Py 
rs Manufactured by ( 
: 
Monsanto Lhemical Lompany | 
Sr. Louis ,U.S.A. i 
Empire State Bldg. Everett Station 500 N. Dearborn 383 Brannan St. 378 St. Paul St., West Vee ae aoe 4 
é NEW YORK e BOSTON e CHICAGO e SAN FRANCISCO e MONTREAL e LONDON 


€ 


1935 Say you saw it in SOAP! 











E. |. DUPONT DE NEMOURS & CO., INC. 


4 Say you saw it in SOAP! N 














Volume XI 
Number 3 





Reg. U. S. Patent Office 


Contents 





March, 1935 © ECOG 65k cicnviieeeraelee see asad tree eee 19 
Mechanic s:-Hemds Seq. oo 2 asa uc exos a een 21 
By W. E. Wilkinson 
© SHENCING) | SOUDS.siocc sean create Gane ae 23 
By Ralph H. Auch 
® Patents for Soap Articles (Part IV)............. 27 
By Dr. Joseph Rossman 
®- Transparent SOGDS) « oc.o i ss cice cade. waxeanceee 59 
® Discoloration of Potash Oil Soap.............- 61] 
* Bed Brion Riles io oiesnssicinnc Beeline dare waalort eae 87 
©: Floors Wemea- treet: Bis ..icsuccux wawen pueden 89 
By Dr. C. A. Tyler 
© Signifi f Re Cientewi waenes 95 
ANITARY Products Section, Significance of the Phenol Coeftti sient 95 
. ee By Dr. George F. Reddish 
which is included as a de- 
partment of every issue of — png binge ae a B. G. Phil- Qe 
i ick, and . Wm. Drevitesc..ccccedeces oy 
SOAP, begin on page 71 SE: GE SE a 
Production Section begins on ® Personal and: Impersonal... 2s .:cns cic meee 39 
page 59 ©: Conteanta Aaa sy gi viivnnnacs Venere 47 
©: Records:.of Tracer Gh esviar id sscicceste ee aor eer erare 53 
a tan 5 
RA Natt Pelents csv dd esl ctinee bandas a eee 45 
us © Wistskot- HanOtgde «ccna Suee se caeedgeoeesene 47-5] 
CODE ia 
© Current Raw Material Prices.................-00-04 
*Prodticts: cihict- PrOCOSSEGs oaks accuanceeciete wees 65 
©. Classified! Advertising: ..< oncascccuastecueeesse 117 
© Advortisgrs indies .s.00. 2 oes 7 dence a ecinees 126 


« 
Published monthly on the 15th by 


MAC NAIR-DORLAND COMPANY, INC. 
254 WEST 31st STREET NEW YORK, N. Y. 


Subscription rate, $3.00 per year. Foreign, except Canada,$4.00. Canadian, $5.00. Copy closing dates—7th of month 
of issue for reading matter and 25th of month preceding month of issue for display advertisng. Entered as second- 
class matter, April 11, 1931, at Post Office, New York, under act of March 3, 1879. Mail circulation, February, 1935, issue 
2,861 copies. Total distribution, 3,100. 


2 








FILLS, WEIGHS, PACKS 1/4 02. to 25 Ibs. 


CANS 


CANISTERS - BAGS - CARTONS Pa 









The S 8S DUPLEX PACKER & \WEIGHER 


is one of the most versatile 


Fillers you have ever seen... 


With speeds varying from five to eighty packages per 
minute, and with pressures up to 120 pounds, the S & S 
DUPLEX PACKER & WEIGHER can be equipped to 


operate in six different manners: 


uh wWwDd = 


6. 


. Pack at one station, weigh at the other. 

. Pack at both stations, by pressure. 

. Fill by gross weight at both stations. 

. Fill by volume at both stations. 

. Fill by volume at first station, dribble fill for 


weight at second. 


Bulk and dribble fill, by weight, at both stations. 


There are probably a number of money-saving uses for this 
unusual filler in your plant. Write and ask S & S Engineers 
how it can be fitted to your particular requirements. 


Convenient Payment Terms Are Available 





STOKE MITH @ 


PACKAGING MACHINERY 


PAPER BOX MACHINERY 





4915 Summerdale Ave., Philadelphia, U. S. A. 
British Office: 23, Goswell Road, London, E. C. 1 
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Designed Particularly For... 


Flour, Meal, Cocoa, Arsenate of 
Lead and other insecticides, Paste, 
Powder, Chemicals, Powdered Milk, 
Lime, Fertilizers and many other 


materials. 
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.The facts speak for them- 
selves! During 1934, Clifton 
Dealers found that their sales 
surpassed those of their com- 
petitors. And the reason is as 


simple as the CLIFTON PLAN 
itself: 


l. Quality Products. 


2. Attractive labels and leaf- 


lets with the dealer's name 
imprinted. 


3. Prices that yield Profits. 


YOU can be one of the suc- 
cessful CLIFTON DEALERS, 


too....just fill out the cou- 
pon below for detailed infor- 

ot mation. 

CLIFTON CHEMICAL CO. 





246 Front St., N. Y. 


Curton Cuemicat Co., Inc. 





246 Front Street, New York City. 
It’s worth a try... 


The items checked would probably help increase our sales. Please quote: 
Semi-Castile Liquid Soap 











Deodorizing Cakes Rubless Wax 

Foamwel Liquid Soap Deodorizing Blocks Furniture Cream 

Liquid Soap Base Deodorizing Sprinklets Insect Killer 

Liquid Soap Dispensers Oil Soaps Coal Tar Disinfectant 
Cresolene Disinfectant Metal Polish Pine Disinfectant 

Bar Oil Spot Remover Theatre Spray 
Pine Scrub Mopping Varnish Shampoo Liquid and Base 
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erfect Wrapping 
to win SALES 


tmost economy 


to increase PROFI 
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The makers of Palmolive, Camay, Lux and 
numerous other soap manufacturers all use our 
wrapping machines. 

They appreciate the importance of a perfectly 
wrapped, smooth-looking package in appealing to 
feminine taste. They also find that our machines 
handle the product without in any way marring 
its delicate surface. 

The high speed at which these machines operate 
produces the maximum volume with the smallest 
amount of labor, and the utmost economy of 
material and floor space. These savings add to 
profit. 

We make many different types of machines to 
fill practically every wrapping need. We will be 
glad to study your special requirements and give 
you the benefit of our experience. Get in touch 
with our nearest office. 


PACKAGE MACHINERY COMPANY 
Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND LOS ANGELES 
Peterboro, England: Baker Perkins, Ltd 





PACKAGE MACHINERY COMPANY 


Over. 200 Million Packages per day are wrapped on our Machines 
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Makers of 


Cleaning Compounds 


more and more appreciate that 
the addition of 


NEWPORT 
PINE OIL 


stimulates the effectiveness of 
their products. The stubborn 
greasy and waxy elements are 


loosened and better emulsified. 


GENERAL NAVAL S7'ORES COMPANY, inc. 
Address Main Office: 230 Park Avenue, New York City NEWPORT Plants: De Quincy, La.; Pensacola, Fla.; Bay Minnette, Ala. 
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SYMPHONY 
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cA New Stock Design — Modern and Graceful 


@ Here’s an impressive new creation by Owens- 
Illinois designers—the Symphony Oval for hand 
lotions, toilet water, after-shaving preparations 
and similar products. Its graceful lines and curves 
—formed of clear, sparkling Onlzed glass—are 


blended in perfect harmony. A generous space is 


provided for your label. The twisted cord motif 
which decorates the sides permits a firm and easy 
grip when contents are being used. The Symphony 
toilet line will be made available in the more 
popular sizes. We will gladly suggest an effective 


closure and label treatment. 


OWENS-ILLINOIS GLASS COMPANY, TOLEDO, OHIO 


OWENS-ILLINOIS 


COMPLETE PACKAGING SERVICE 
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|” this test on the 
liquid soap you are now buying -- particular- 
ly the concentrated (40°) which you are 
using as a base to produce liquids of lower 


soap content. 


“BUCKEYE” and “GEM” concentrate 
liquid soaps remain absolutely clear at temp- 
eratures below zero C., lending themselves 
perfectly for use at all temperatures as a base 


in producing liquids of lower soap content. 


Just dilute them with distilled water --- no 


need whatever for any filtering. 


Send for samples and prices. No obligation. 


THE DAVIES-YOUNG SOAP CO. 
Dayton, Ohio 





Copyright 1935 
By The Davies-Young Soap Co 
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Genth Annual 


DRUG, CHEMICAL AND 
ALLLIED TRADES DINNER 





at the Waldort-Astoria Hotel, New York 
March 21, 1935 






k ok x 


7 annual dinner of the Drug, Chemical and Allied Trades 

Section of the New York Board of Trade is the outstanding 
trade event of the year with over twenty-five national and local 
associations and societies cooperating. Delegations from the 
trades in various cities of the Middle-west and East will be pres- 
ent. Last year, over 1,200 representatives of the drug, chemical, 
essential oil, disinfectant, toilet goods, soap, and allied groups 
attended. 





HE main floor of the Waldorf ballroom, which is being re- 

stricted to 1,000 persons this year to avoid overcrowding, has 
been sold out, but tables of ten in the balcony are still available 
at six-fifty per person. For further details and reservations, 
communicate with 





Ray C. SCHLOTTERER, Secretar) 


Drug, Chemical and Allied Trades Section 
New York Board of Trade, 41 Park Row, New York 





or 





HERMAN G. WEICKER, Section Chairman 


DODGE & OLCOTT COMPANY 
Or 


B. J. Gocarty, Chairman Reception Committee 


COMMERCIAL SOLVENTS CORP. 
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JASMIN No. 40 — ROSEFIN C — SWEET PEA No. 45 B — PINEODOR No. 7 


IN these four fragances, Felton has developed perfumes which 
are fully effective in neutralizing the disagreeable odor of 
sulphanated oils and will impart to your finished product delight- 


ful fragrance at minimum cost. 


WRITE FOR SAMPLES AND QUOTATIONS 


FELTON CHEMICAL COMPANY 


Executive Offices and Factory 


603 JOHNSON AVENUE, BROOKLYN, N. Y. 


Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER and FLAVOR OILS 





Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, III. St. Louis, Mo. New Orleans, La. Los Angeles, Calif. 
80 Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg. 515 So. Fairfax Ave. 

: a iaeen rar 1¢ 
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..and people paid 


jood money for it! 


We all remember this one. The adver- “Place bug between blocks. 
tisement (unillustrated) said, “guar- Snap blocks together hard. 
anteed to kill bugs.”” But when the Bug will die instantly.”’ 
package arrived, the laugh was on the ° ° . 


consumer. The product? Two blocks of , SODAY, more than ever before, 


wood and these directions: industry 1s realizing the impor- 
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tance of giving the consumer full value 


for his money. That such principles as 


those of the National Association of 


Insecticide and Disinfectant Manufac- 
turers are not just “lofty idealism”, but 
good, sound business judgment. That 
“quality” is more than a word to use 
in advertising—it is something to put 
into merchandise. 

The Peet-Grady test deserves the 


whole-hearted support of every manu- 


AMERICAN CAN COMPANY 


facturer in the industry. It is one of 
the most constructive steps ever taken 
to insure quality. But even a minimum 
test is not the final answer. We believe, 
as every wise manufacturer in the 
industry believes, that the rea/ test 1s 
made in the Aame, not in the /abora- 
tory. That the real testers are Mr. and 
Mrs. Consumer. That only products 
that meet with heir approval can enjoy 


lasting SUCCESS. 


230 Park Avenue, New York City 
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PARADOW 


PARADIGHLORBENZENE 






























IX sizes of pure, snow-white crystals, 
S all uniform in size, will make it pos- 
sible for you to select the size and form 
of Paradichlorbenzene that fits your re- 


‘4 oe 


of ae quirement. Each form of crystal is de- 
PMIGRADED FINES a Po 


. wale 0 os ‘ signed to meet specific trade needs, 

a & e * #8 yw: as a ‘ il a 
> pro %, bere be& art. whether it is to be processed or repack- 
oe, aged in its original form and sold as a 
moth killer, a deodorant, or for other 
purposes. All sizes possess marked free- 


flowing properties. 


We can also supply any special size 
crystals in addition to the six standard 
sizes illustrated. 


We invite your inquiry. Let us quote on 
your requirements of Paradow, Pure 
Paradichlorbenzene of highest grade. 


OTHER DOW PRODUCTS 


COUMARIN © METHYL SALICYLATE © METHYL ANTHRANILATE 
PHENOL © DOWICIDES (Disinfectants) © CAUSTIC SODA ® CARBON 
TETRACHLORIDE © ETHYLENE DICHLORIDE © PROPYLENE 
DICHLORIDE © ORTHODICHLORBENZENE and over 200 others 





THE DOW CHEMICAL COMPANY, MIDLAND, MICHIGAN 


Branch Sales Offices: 30 Rockefeller Plaza, New York City ° Second and Madison Streets, Saint Louis 


Te. 
Ww 
uo 
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We are in good position to supply the following 
products and solicit orders for prompt 
and contract deliveries: 


AUBEPINE (Pure 100% Aldehyde) Does not discolor 
EUGENOL from cloves 

HELIOTROPINE At lowest market price 
TERPINEOL Exceptional quality 


PHENYL ETHYL ALCOHOL A fine product for most rose 
preparations 


IONONES 
IRALDEINES | 
MUSK ARTIFICIAL Xylol — Ambrette — Ketone 


We supply a full line 


DODGE & OLCOTT COMPANY 


180 VARICK STREET NEW YORK. N. Y. 





March 


1935 


Meet your friends on 


THURSDAY. MARCH 2ist. 1935 


at the 


Tenth Anniversary Banquet 
of the 
Drug, Chemical and Allied Trade Section of 
The New York Board of Trade 


at the Hotel Waldorf-Astoria in New York 


Your reservations should be made without delay through Ray 
Schlotterer, Secretary, Drug, Chemical and Allied Trades Section 
of New York Board of Trade, 41 Park Row, New York, N. Y. 


DODGE & OLCOTT COMPANY 


180 VARICK STREET NEW YORK, N. Y. 
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It would pay you to use 


JONES TOGGLE PRESSES 





THE LONGER SOAP CAKES, 

EITHER TOILET OR LAUNDRY, 

ARE UNDER PRESSURE THE 
BETTER THEIR FINISH. 


ALL NEW TYPES OF 


JONES PRESSES 


ARE TOGGLE OPERATED AND 

HOLD THE SOAP UNDER PRES.- 

SURE TWICE AS LONG AS 
EARLIER MODELS. 





Type ET Toilet Soap Press 


MANY SOAP MAKERS ARE REPLAC- 
ING EARLIER MODELS WITH THEM 
BECAUSE OF THEIR FAR BETTER 
PRESSING, GREATER PRODUCTION, 
ECONOMY IN DIE WEAR AND, LAST 
BUT NOT LEAST, BECAUSE THEY 
OPERATE 

WITHOUT NOISE OR VIBRATION 





R. A. JONES & COMPANY, Inc. 
P. O. BOX 485 CINCINNATI, OHIO 


The Standardized Constant Motion Cartoner packages bottles, jars, tins, collapsible tubes and many other articles. It feeds, folds, 
and inserts direction sheets and corrugated board liners with the loads 
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As the Editor Sees It.... 


HE manufacturers of toilet soaps are con- 

cerned regarding the classification of their 
products as cosmetics under the Copeland Bill, 
which is the new food and drug bill now before 
Congress. Soap makers have always maintained 
that toilet soap is not a cosmetic, and in this 
stand they are backed by the dictionaries and 
the popular meaning of the word. A cosmetic is 
something which is designed to beautify the skin 
of the human body. Insofar as some toilet soap 
manufacturers have held out their products as 
“beauty soaps” and have claimed or implied in 
their advertising that beauty of skin would come 
from the use of their soaps, they may have 
brought the present situation on themselves. 
They have claimed a definite cosmetic value for 
their soaps, and have themselves classified their 
products as cosmetics. 

The Copeland Bill, however, sets up its own 
definition of the term ‘“‘cosmetic” and does not 
leave it to the classification which some manu- 
facturers have inadvertently given their soaps. 
By including any product designed to cleanse 
the skin of the body, the Bill quite obviously in- 
cludes all toilet soaps whether in the beauty soap 
classification or not. This inclusion of toilet 
soaps under the definition of cosmetic was no ac- 
cident. The definition in the Bill was unques- 
tionably broadened purposely beyond the gen- 
erally accepted meaning of the word, probably as 
a direct result of much of the widespread adver- 
tising of “beauty soaps.” 

Be that as it may, toilet soap is not a cosmetic. 
To designate it as such arbitrarily merely because 
some person or group wants it classified in this 
way, does not alter the fact. This applies 
whether it be the definition of the Copeland Bill 
or whether it be the means used to force toilet 


soaps under the retail drug code over the protests 
of soap manufacturers. 


¢ 


N a vein of subtle sarcasm, one of the best 

known potash soap manufacturers in the 
country describes in detail the manner in which 
some soap makers calculate costs and determine 
selling prices for their potash soap products. He 
describes the oft-committed mistake of basing 
selling prices on raw material instead 
of replacement cost with the result that in a ris- 
ing market, such as we have had of late, sales are 
frequently made at figures below the actual cur- 
His communication 


Cost 


rent cost of raw material. 
oozes disgust with the trade which places its 
faith in inventory profits, saying just when, 
where and how can such type of profits be spent 
or eaten. With or without relish or mustard, 
who wants to eat their stock of coconut or soya 
bean oil? And who can tender it in payment of 
bills? And as for the cooperative and competitive 
spirit of the potash soap industry, he muses... .. 


It’s great to be a soaper, 
And with the soapers stand, 
Good fellowship in every eye, 
A knife in every hand. 


We gather on the whole that this soaper does 
not have any great faith in his fellows of the 
soap business,—and after looking things over, 
especially in the price versus cost situation, for 
the past month or so, we can hardly blame him. 
To put it bluntly, only fools will fail to convert 
inventory profits into actual profits by basing 
their selling prices on current material replace- 
ment costs. If the market trend turns down- 
ward when high priced material is on hand, 
prices for finished soaps are forced to meet new 





replacement levels. Then, why does not the same 
rule apply on the up trend? It should and it does 
where good common sense is the basis of pricing. 
But if soapers are big hearted enough to pass on 
ali inventory profits to the consumer,—usually 
to the accompaniment of letters in the finest 
Pollyanna style in which the words “‘service” and 
“protection of our customers” play a prominent 
part,—it is the soapers’ funeral. The disgust 
of our correspondent, however, based on what 
we have seen of late, seems to be altogether war- 
ranted. We, too, wonder when the trade is going 
to awake to the actual situation. 


° 


pee if the intellect of the average potash 
soap maker is in line with the estimates of 
our above-mentioned correspondent, some ex- 
planation of the term “inventory profit” might 
be in order. In case his estimate is correct, we 
hasten to explain. Inventory profit is just like 
a paper profit in the stock market—the kind 
which everybody made back in 1929 and 1930. 
If you buy an oil for three cents per pound and 
the market goes up to six cents while the oil is 
still in storage or remains unsold in the form of 
soap, there is an inventory profit of one hundred 
per cent. As soon as the oil, or the soap made 
from the oil, is sold at the higher price, the in- 
ventory profit is turned into cash and becomes 
an actual profit,—that is if you get your money. 
Now suppose the oil were made into soap and sold 
at a price based on three-cent oil, then the inven- 
tory profit is being passed on to the customer in 
full. But if the soap is sold at a price based on six- 
cent oil, the price is based on the replacement 
cost of the oil at that time, and the soaper gets 
the inventory profit, which is as it should be. 


— ¢ 


HE NRA is quite obviously being throttled 

by politics. By most business men, no tears 
are being shed. When NRA began to operate, 
the bait for voluntarily cutting hours and rais- 
ing wages was the implied promise that bad 
trade practices and vicious price competition 
would be elminated through trade practice codes. 
Profits would be better and industry could thus 
afford to pay the increased labor costs. However, 
it does not seem to have worked out that way, 
at least not in most industries. Apparently these 
industries have gained the privilege of paying 
higher wages,—nothing else. In spite of the 
squawks of organized labor that it has been sold 
out by the NRA, we believe that labor, both 
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organized and unorganized, has been the chief 
gainer. 

Now in Washington we look over the NRA 
personnel. Of all the outstanding executives who 
threw themselves into the work in the beginning, 
men of admitted high calibre, few are left in the 
NRA. Quietly and unobtrusively, they have 
been eased out by conditions which are reported 
to us as intolerable to any free-thinking business 
executive. Political job holders have been eased 
in to take their places and party politics is at the 
wheel. That the effects are decidedly apparent 
in the operation and prestige of the NRA is not 
to be denied. The NRA might still be some- 
thing of great value to American business, but 
throttled by politics and kept alive merely to 
supply so many jobs for the politicians, it is 
better off on the junk pile. 


+ 


M UCH ado is made over the discovery of 
a “soap taster” in the middle west by a 


newspaper reporter with a nose for news. This 
“soap taster” with many years of experience in 
soap plants “finds his tongue a more accurate 
index of the quality of his soap than the process 
of titration ordinarily employed in the labora- 
tory”. To the “alert reporter” who made the 
astounding discovery of the soap taster, we want 
to point out that the tongue test as a rough in- 
dication of free alkali has been in use for a great 
many years by soap makers. That it could be a 
more accurate index than a properly conducted 
chemical determination of alkalinity, is just so 
much twaddle as any modern soap maker knows. 
Notwithstanding the apparent uncanny ability 
of some soap makers to determine the state of 
the boil by the tongue test, a final dependence 
upon the test may mean eventual grief for the 
finished product. In the present day manufac- 
ture of soap, quality hinges just as much on 
chemical accuracy as does the modern machine 
on mechanical precision. The day of the rule 
of thumb,—or tongue, has passed. Some of our 
old-time soap makers who still look upon the 
chemist as an unnecessary frill in a soap factory, 
should take this to heart. 


O' advertising slogans running into the 
higher percentages, we note with interest 
that a coal company of Bayonne, N. J., has 


raised the ante of Ivory Soap by stating that its 
coal is 99.77 per cent slate free. 




















MECHANIC'S HAND SOAP 


By W. E. WILKINSON 


HE old-fashioned name for an abrasive soap Was 
“sand soap.” simply for the reason that the abra- 
sive ingredient was sand. Various sand soaps 
were manufactured in England fifty years ago. The 
vriter remembers one product which was nothing more 
or less than a ball of sand containing just enough soap 


ind probably silicate of soda to bind it together. plus 


some coloring and perfuming material. As far back 
as 1878. C. Roth in the Seifensieder Zeitung described 


ibrasive hand soaps which contained as much as 70 per 
cent of clear sand or quartz mixed with soap paste. And 
experiments then showed that such a product had no 
particular disagreeable effect on the hands. 

During recent years. a tremendous tonnage of various 
and sundry abrasive soap products has been manufac- 
Of those which are used for 
the small 


tured in the United States. 
cleansing the hands. there are three types. 
bars of solid soap containing pumice. silica or some 
other abrasive. the powdered mixtures of dry soap and 
tbrasive for dispensing machines or for sale in sprinkler- 
top cans. and the paste hand soap. Judging from the 
number of brands on the market and the general sale. the 
mechanic’s hand paste seems to be the most popular. 
In handy one-pound tins. or in larger sizes for general 


tectory and industrial use. it has become almost the 
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universal cleanser for the badly soiled hands of me- 
chanics when the day’s work is done. 

The reasons for the popularity of the paste form of 
hand cleanser are several. First it is packed in handy 
tins, easy to use and to store in locker or soap cabinet. 
Second. it can contain a higher percentage of abrasive 
and gets the dirt off quickly and effectively. Third. it is 
the easiest and cheapest to make. For this latter reason. 
there have been innumerable brands come on the market. 
and the total sales efforts in behalf of all the products 
have been great. This. probably more than anything 
else. accounts for the heavier sale of hand paste than of 
other forms of abrasive hand soaps. Simply more peo- 
ple have been making it and spending their time sell- 
ing it. 

The moisture content of hand paste is, of course. much 
higher than that of a bar or powder. running anywhere 


from 40 to 70 per cent. The buyer consequently gets 
much less actual soap for his money. The fact that it is 
possible to manufacture the paste with a minimum in- 
vestment in equipment probably accounts for the numer- 
ous brands on the market and also for many of the low 
quality products. It seems that anybody can. and does 

eo into the business. Most of the well-known brands 


are products of fairly high grade. and for this reason. 
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it is difficult to understand how some of the low grade 
pastes can sell in competition with them, even at cut 
prices. 

The equipment required for hand paste manufacture 
as ordinarily used is simple,—a tank for heating the 
water and a machine for mixing the soap with a 114- 
inch pipe outlet at the bottom of the mixer with connec- 
tions for four 34-inch nipples to deliver the finished 
product to the cans. The cans are usually arranged on 
square iron trays holding two dozen one-pound tins or 
other sizes as required. Some hand soap “manufacturers” 
do not even have this simple equipment. but get along 
with hand mixing. With the elimination of soap moulds 
presses, wrappers, etc., it can be seen that the cost of 
equipment is much less than that for the manufacture of 
cake or bar soaps. 

Today, some leading hand soap manufacturers make 
their product from the oil or fat right through to the 
finished paste. However, most of the rank and file buy 
their soap already saponified in the usual form of chips. 
sometimes white, sometimes amber. These chips are 
worked into a paste with two or three times as much 
water and the desired proportion of sand, silica, or 
pumice is added. Glycerine is also usually added to pre- 
vent too rapid drying out and the mass is worked until 
it is smooth and uniform. The perfume is sometimes a 
cheap bouquet, but more commonly sassafrassy camphor 
oil or methyl! salicylate. Mirbane is still used in some 
products, usually the poorest ones. The added touch of 
a pink or blue color gives the aesthetic touch. 

Where an ordinary laundry chip is used as the base 
for hand paste, it has the drawback of not lathering as 
well,—sometimes hardly at all.—as a product made 
from a coconut oil soap base. Because the soap content 
of the finished product is relatively small anyway. if a 
lather of expected proportions is desired, a coconut oil 
soap in part at least is essential. In this case. the co- 
conut oil is saponified first and to the partly cooled 
soap are added the sand. pumice or silica with water 
and perfume as required. Usually sodium carbonate 
forms a part of the charge and sometimes silicate of 
soda is used. Although hand paste has the physical 
properties of a soft soap, it is very seldom made with a 


potash soap base owing to the greater cost. 


HEN the circumstances under which hand pastes 

are used, are considered. it is readily appreciated 
that the exact composition required in a high grade toilet 
soap, for example, is not needed in a hand soap. An 
excess of alkali beyond the permitted limits or a regular 
toilet soap is not a great drawback. Of course. a foul- 
smelling rancid paste will not do, as is proven by ex- 
perience. Nevertheless, a rough grease-cutting job on 
grimy hands is the usual function of this type of soap. 
and if it does that job effectively. it seems to get by. 
The mere fact that oil of mirbane and other odors as 
crude have been used by some successful products, seems 
to be evidence that if the product takes off the grease 
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and grime and leaves the skin behind, other shortcom. 
ings may be overlooked. Perhaps this is the reason why 
silicate of soda and trisodium phosphate are included ra 
some hand soap formulas. while their use is frowned 
upon as ingredients of any ordinary toilet soap. 

Most of the hand pastes on the American market are 
of the same general type. white to grey pastes. or some- 
times colored pink or blue. coi taining sand of varying 
degrees of fineness, and someti1ies pumice and silica or 
mixtures of these. The most common perfume seems to 
be sassafrassy camphor followed by citronella. methy] 
salicylate. and other low cost odors. Some products are 
curdy and lumpy. showing separation of the liquid. 
Usually these are pastes where too much water has been 
added. Some dry out quickly, shrinking away from the 
sides of the can and leaving rust stains around the edge. 
Some contain marble dust. flour. starch. or bentonite as 
fillers or to aid in giving a smoother product and in re- 
taining a greater proportion of moisture. Some lather 
well and others hardly at all. Some are even so deficient 
in soap content that they remove the dirt only after two 
or more applications of the paste. In all. there are 
probably over a thousand different brands of hand paste 
made in this country today of which perhaps nine hun- 
dred are poorly and improper.y made. Judging from 
the apparent attempted similarity. most of the smaller 
makers have at some time or other started to make their 
own product quite definitely with the idea of duplicating 
one of the better-known brands. 

In very few cases which the writer knows about has 
there been an attempt to put out something new and 
original in a hand paste. Even some of the ideas which 
were in vogue a few years back might be revived with 
modifications if others are looking to do something else 
besides imitate the fellow already in business. In mind 
is a pumice tar soap which gets away from the usual run 
of hand soaps today. Ordinary crude pine tar oil is 
mixed with coconut oil and saponified along with cot- 
tonseed oil and a small proportion of rosin. To a soap 
of this type is added an equal weight of half pumice 
and half silica. The pine tar odor in a hand paste is 
something different. and considering the way in which 
hand soaps are used. should be an acceptable departure. 
It has been a surprise to the writer that with the wide 
vogue of so-called health soaps with a coal-tar odor in 
the toilet soap field, that somebody has not put out 
a “health hand paste” with the same type of odor ind 
with perhaps a disinfectant value designed to prevent 
the spread of boils and other skin troubles so common 
in factories where cutting oils, greases. etc. are used. 

One of the best sellers among the hand pastes which 
has come to the attention of the writer was a mixture 
of soap. soda ash. mineral oil. marble dust. silicate of 
soda. red oxide color. pumice and water. perfumed with 
sassafras and citronella. Another paste was made from 
a soap base of cottonseed and olive oils. Another paste 
tested showed a silica content cf 85 per cent, about 10 

(Turn to Page 107) 
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SHAVING SOAPS 


By RALPH H. AUCH 


F one were to treat the subject of shaving soap in 
the order in which shaving preparations came into 
prominence, it would probably be cake shaving soap, 
shaving stick, shaving powder. shaving cream, brushless 
shaving cream and, finally and most recently, liquid 
shaving soap. Doubtless that order is as good as any, 
the climax coming with shaving cream and_ brushless 
shaving cream, and the anti-climax, as yet a relatively 
unknown quantity, liquid shaving soap. 

Many granddads and some dads persist in the use of 
the shaving mug or shaving stick, but few young Amer- 
icans have learned, or having learned, now practice the 
art. Shaving stick and soap represent 14 per cent as 
much volume as shaving cream with one sizeable manu- 
facturer. However, a limited survey in retail outlets 
indicates the general average does not exceed 10 per 
cent. A very recent survey among 252 geographically 
scattered men testers. 231 of whom answered the ques- 
tionnaires, disclosed that there were 2] shaving soap 
(mug soap) users among them or about 9 per cent. Shav- 
ing soap sales are largely represented by those of three 
large well-known soap makers and since they appear to 
dominate the market, not much space will be devoted to 
shaving soap. 

Then, too. just as surely as a thin dime represents 
the top price for petroleum jelly, a thick nickel is about 
top for the round flat 2-ounce (or the chiseler’s deep- 
die short-change 134-ounce) shaving soap these days. 
There is not much incentive for attempting to break 
into a gradually diminishing market that is dominated 
by large manufacturers and carries a five cent unit re- 
tail price. 

The requirements of a satisfactory shaving soap are 
quite dissimilar to those of the average toilet soap. The 
soap must be neutral and non-irritating and produce a 
heavy, creamy, long-lasting, non-drying lather. It must 
be soft and workable in the mug or, in the case of the 
stick. when applied directly to the face, it must be even 


more so. To have this necessary attribute and to be 
satisfactorily handled and workable in manufacture in 
spite of its high titre, necessitates the use of the mixed 
lyes. 

Typical partial analyses of five representative shaving 


soaps follow: 


No.1 No. 2 No.3 No. 4 No.5 
FFA NaOH FFA FFA NaOH 
Neutrality 06% 0.02% 0.45% 2.60% 0.01% 
Alcohol Insol- 
uble 1.07% 1.76% 0.47% 17.57% 0.97% 
Volatile at 
105°C 8.68% 17.45% 5.36% 8.58% 6.96% 
Titre 44.5°C. 40.7°C. 46.0°C. 45.8°C. 48.9°C. 
Color White Cream White Yellow White 


In practical shaving tests. number three was outstand- 
ing. It is significant that the unsaponifiable ran only .15 
per cent. indicating that excellent soap may be made with- 
out resort to lanolin, cetyl alcohol, bayberry wax, white 
petrolatum or other trick ingredients or emollients so 
frequently used. Incidentally, number four, a product 
made for the private label trade, was the poorest in 
practical tests. Every one was made with a mixture of 
soda and potash lye. The ratio varied between 2 soda 
to 1 potash and 3 soda to 1 potash. 

To lather freely, a small percentage of good coconut 
or palm kernel oil with the tallow is required. To ob- 
tain the very necessary high titre, resort must be made 
to the use of stearic acid. Directly saponifying the 
stearic acid with the potash lye is a convenient method 
to introduce both of these necessary ingredients into the 
batch by crutching. In fact, one manufacturer is known 
to produce satisfactory shaving soap by amalgamating 
one part of his regularly manufactured shaving cream 
with two parts of well dried toilet base chip, adding the 
perfume, zinc oxide and lanolin and then milling, plod- 
ding and pressing. 

Shaving powder, except for barbers use, died without 
mourners about the time that the prank became popular 
around fraternity houses of secretly replacing the shav- 
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combination” of cream, pow- 
market among the 


The standard ‘’man’'s 


der, and lotion finds a ready 


ing powder in the nice shiny container with plaster of 
paris. The shaver suffered a shock when he started to 
shave, even if he avoided ruining his shaving brush as 


was frequently the case. 
Shaving Creams 


_—- are between 85 and 100 trade marked shaving 
creams listed in the latest issue of the D.C. Red 
Book. That no one manufacturer dominates the market 
is evinced by the fact that the geographically  scat- 
tered testing group of 231 named 49 different brands in 
answer to the question, “Name your favorite brand.” 
In this group, two well-known brands were each men- 
tioned as choice by 26 then next came 17, 16, 15, 13, 
10, 5, 4. with five different makers having three testers 
each name their brand. In addition to those brands 
in active demand that are sold nationally, are some that 
enjoy, at best, only sectional demand. Then there are 
a few, bearing brand names one associates with cos- 
metics and specialties sold to the fair sex and the brand 
names of ethical pharmaceutical manufacturers, both 
of which are usually misfits. 

Analysis of several confirms the fact that they are 
misfits and poorly compounded. For example, one con- 
tains 12 per cent free fatty acids and has a titre of only 
46. This manufacturer’s package insert stresses the ob- 
vious fact that free lye is released when water is added 
to soap and that lye is not good for the skin,—nor 
comfortable. His chemists, so he states, required four 
years to find a way to reduce the amount of lye lib- 
erated by hydrolysis “to an inconsiderable minimum.” 
Well, the high free fatty acid figure of 12.37 per cent 
undoubtedly does it admirably. A few minutes, a know]l- 
edge of dissociation constants and a few pH determina- 


tions would have proven it. and probably did, the four 
years statement to the contrary notwithstanding. 
Desirable characteristics of a shaving cream include 
1. A gram or less should give an abundant lathe: 
with little effort. 
2. The lather should be a small bubble one and not 
watery. 
3. The lather should remain moist throughout the 
shave. 
1. The lather should soften the hairs and act as a 


lubricant to the razor. 


uw 


On application and subsequent rub-in there shou'd 
be no smarting or astringent action on the skin. 


». It should not corrode the tube or the tube opening 


=~ 


Analysis of a number of well-known brands indicates 
quite close agreement on the salient points. The volatile 
matter on six brands ran 32.5; 29.8; 33.5: 33.3: 32.) 
and 32.3 per cent respectively. or conversely the active 
ingredients ran from 70.2 to 66.5 per cent. The titre 
runs considerably higher than the average shaving soap 
at 48.3°; 50.6°; 50.0°; 50.3°; 46.7° and 52.1° C. for 
a half dozen sales leaders. 

All also seem agreed that an excess of stearic acid is 
good practice with 3.70; 3.81; 2.53: 3.02; 4.07; 5.23 
and 8.88 per cent respectively. However, they cannot 


be said to agree on the amount. 
Composition of Creams 


HAVING cream is an emulsion of high titre soaps 
containing 40 to 50 per cent of fatty acid of which 
2.5 to 8.0 per cent is excess or unsaponified, saponified 
with a mixture of potash and soda lyes in the ratio of 
from 11 to 1 to 4 to 1 with from 5 to 18 per cent of 
C. P. glycerin and suitable perfume added. Coconut 
oil and stearic acid. both of good quality, are the only 
necessary fatty ingredients although palm kernel oil. 
olive oil. lard oil. sesame oil and tallow find limited 
application, 
The formula that follows is at once workable or may 
be used as a basis for further experimental work: 


Shaving Cream No. 1 
Per Cent 


Coconut Oil (Cochin) 10.0 
Stearic Acid XXX 35.0 
Caustic Potash 100% 6.8 
Caustic Soda 100% 1.5 
Glycerin 18.0 
Perfume .50 to .75 
Water 28.2 


To Make 100.0 


Dissolve the potash and soda in about two-thirds the 
cold water or dilute an equivalent amount of any stock 
concentration or Baume of the potash and soda to the 
same strength. Heat the glycerin and coconut oil to 
165 or 170 degrees F. Run in the caustic solution in a 
thin stream while agitating. and when saponification is 
complete and while the mass is still hot. add the melted 
stearic acid, then the balance of the water continuing 


the agitation a while longer. It is imperative that the 
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coconut oil be saponified before the stearic acid is 
added so that the unsaponified material present in the 


finished cream is stearic and not coconut oil. 


The whole operation should require only 15 to 20 
minutes. Cover the container, then agitate for a minute 
or two every day for ten days to two weeks. adding the 
perfume during agitation the first day. By this mixing 
and ageing, the cream “cures” and becomes smooth and 
homogeneous and the characteristic sheen develops. A 
change can or pony mixer is the most suitable container 
as change cans in any required number are available and 
interchangeable. thus the equipment is not tied up and 
is available for other purposes. 

For the manufacturer who has white cold soap scrap 
available, the following formula is quite convenient. 
The scrap is generally a nuisance anyway and may serve 
as the source of both the soda and the coconut oil. Such 
perfume as it contains will be lost in the batch or cover- 
ed by the perfume subsequently added. The formula as- 
sumes a 25 per cent moisture content in the scrap so if 
the scrap runs higher, a correspondingly larger amount 
must be used, while if lower. a smaller quantity is re- 
quired, making up the difference with water: 

Cream Based on Cold Soap Scrap 
Per Cent 


White Cold Soap Scrap 12.0 
Water (to dissolve above) 17.0 
Caustic Potash (100%) 7.0 
Water (to dissolve the lye) 12.0 
Stearic Acid XXX 37.0 
Glycerin C. P. 15.0 
Perfume G33, 


To Make 100.0 


Since the scrap usually contains free oil and free fatty 
acid, it is imperative that the lye be added to the water 
solution of soap before adding the stearic acid, thus the 
desired free fatty acid in the finished product is color- 
less, inodorous stearic acid rather than that of coconut 
oil which is susceptible to change and deterioration. The 
procedure is quite like that followed in the formula 


No. ] above. 





author recommends 


ass jar for brushless st 


The cream must age or “cure” for uniform consistency 
and for the sheen, that users have come to expect, to de- 
velop. If properly made, both formulas will develop a 
beautiful sheen. In summer or in very warm climates 
it is well to put the shaving cream in cold storage for 
a few days to “cure.” Where refrigeration is not avail- 
able in the plant, the expense of hauling to and from 
commercial cold storage is entirely warranted. 

If in the formula as finally developed and decided 
upon, a suitable sheen does not develop, the incorpora- 
tion of a fraction of 1 per cent of oleic acid will usually 
be found to accomplish this. The oleic acid should be 
nearly odorless and colorless. in fact. the finest procur- 


able. 


Pack Brushless Creams in Jars 


EFORE going into detail on formulation of lather- 

less shaving creams a few generalities will be drawn. 
One-half to one and a quarter grams of shaving cream 
usually suffices while three to six grams or more of the 
latherless type are required for a satisfactory shave. 
With the same concentration of perfume. say 14 to 3% 
per cent, about five times as much finds its way to the 
face with a brushless cream. Therefore, it must be 
chosen with unusual care so that it does not irritate. 
This means that terpineol. hydroxycitronellol, methyl] 
salicylate and other old offenders on the score of irri- 
tation must be avoided or sparingly used. One is freer 
to use ingenuity and compounding skill resulting in the 
unusual perfume. however, as the choice is not as cir- 
cumscribed as with shaving cream. In fact. even a 
fruity scented product has been quite successful market- 
wise. 

Both tubes and jars are being used as containers for 
this type of cream. The large size tube will yield an 
average of only 17 to 30 shaves. While this writer has 
for years fathered the idea in cosmetics that size should 
be based not on cost, but on “how soon dare you bring 


them back to lay cash on the line for the next package”, 


(Turn to Page 67) 
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Patents for Soap Articles 


By JOSEPH ROSSMAN, Ph.D. 


ARIOUS forms of soap have been made for 
eficient use in shaving cups so that they are used 
up uniformly without undue waste and also per- 
mit the water to be completely drained from the cup. 
The following patents are illustrative. Pepino, 825,979 
July 17, 1906. 


base as its greatest diameter and circular in form, and 


A cake of shaving-soap formed with its 


constantly diminishing in diameter from its base to its 
top, and having a recess in its base approximating in 
form that of the exterior of the cake. 

Ittner, 872.819 Dec. 3. 1907. A cake of soap, the 
base of which presents the greatest diameter of the 
cake, the diameter and the contour of the base adapting 
the base for closely conforming to the angle at the bot- 
tom and sides of a usual shaving mug. the cake dimin- 
ishing in cross section upwardly from a narrow vertical 
margin which bounds the base, the apex of the cake 
being formed by a small plane surface parallel to the 
plane of the base. Benitz, 906.371 Dec. 8, 1908. A 
shaving-soap cake, having a circular side which is of 
full of maximum height, the top of the cage being in- 
clined thence downward toward the opposite side. 

Shaving sticks as customarily made consist merely of 
a cylindrical cake of coap. In use, this cake has an 
end face moistened and rubbed over the face to leave a 
layer of soap thereon as a preliminary to the production 
of a lather for shaving. Commercial soaps contain a 
considerable percentage of water and in a stick of this 
kind used in this way, the soap is more apt to dry out 
in time than is the ordinary cake. As the qualities of 
commercial soaps and their composition are nicely bal- 
anced to the intended uses, this drying out of shaving 
soap makes it less well adapted to the production of the 
creamy lather desired and a stick which has been altered 
by exposure does not leave the right amount and quality 
of soap on the face when rubbed thereover. Further- 
more, for hygienic reasons it is not desirable to bring 
the same surface of soap into repeated contact with the 
face. or with different faces. 

Patent 979.381 Dec. 20, 1910 to A. F. Conery pro- 
vides a stick built up of a number of thin layers. disk- 
like in shape, with each such layer of such dimensions 
that it will suffice for an ordinary using. in usin: 
the article as a shaving stick, of such dimensions that 
the amount of soap will suffice for a single shave. These 
layers or disks are assembled together with separators 
of paraffined paper between them to form a unitary 
structure of sufficient strength. It takes but a little soap 
for a single shave and this amount in this invention may 
be provided by a quite thin wafer since the backing 
given by the separator will allow such a thin wafer to 
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THs is the fourth and final article of 

a series reviewing United States pat- 
ents covering the physical form of soap 
articles by Dr. Rossman, chemist, mem- 
ber of the bar, and patent examiner in 
the United States Patent Office. 








be applied. To add to the mechanical strength of the 
assemblage and to aid in preventing drying this as- 
semblage of soap wafers with a supporting and shield- 
ing casing or wrapping preferably made in separable 
segments so that one wafer after another can be ex- 
posed. With this is also combined a special sealing coat- 
ing of paraffin as a further aid against evaporation of 
the contained water of the soap. 

Patent 1,320,855 Nov. 4, 1919 to W. J. Henderson 
describes a shaving stick which has an outer hollow shell 
of soap and a solid core of oleaginous, emollient and 
saponaceous compound of sufficient consistency to re- 
main in its position within the rigid hollow shell. The 
core is a gelatinous compound of two (2) parts of pure 
olive oil, three (3) parts of soap shavings, two (2) 
parts of petroleum jelly and three (3) parts of sugar, 
which has an emollient effect. but not being oleaginous 
tends to solidify the compound, all intimately mixed 
together. 

According to patent 1.325.361 Dec. 16, 1919 to Harsh- 
berger a shaving stick is coated with parafin. The body 
of the soap always being dry there is no waste and due 
to the protection afforded by the perfectly sanitary parat- 
fin coating there is no possibility of infectous substances. 
such as may result from corroded metal. beng conveyed 
to the soap. The paraffin may be applied to the soap 
in any suitable manner, as by dipping or immersing the 
cakes of soap in a bath of fluid materia) whereby an 
even coating of the material will adhere to the soap. 

Sticks of shaving soap are usually wrapped in tin 
foil which is often annoying in that it has to be scraped 
off with a tool or with one’s thumb-nail as the stick is 
consumed and frequently scratches the face of the user of 
the soap. when not sufficiently removed from the stick. 
This disadvantage is remedied by the invention of patent 
1.380.388 June 7, 1921 to J. Kaufman which provides 
an elastic casing of very thin rubber, which may be 
rolled down the stick as it becomes consumed, thus in 
a most convenient manner exposing the end of the stick 
of soap. and omitting the tin foil and its disadvantages. 
It is also commonly well-known that some beards are 


stiff and difficult to soften preparatory to the shaving 
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FABRIC DISK WITH TOILET SOAP THEREON 
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operation. This is remedied by providing the core of 
cocoa butter extending throughout the stick of shaving 
soap, the cocoa butter serving to combine with the soap 
in softening the beard and rendering the action of the 
razor smooth and painless and without injury to the 
skin of the person shaving, leaving the skin, after shav- 
ing in a soft velvety state and lacking wholly in in- 
flammation or unpleasant sensation. The oily nature of 
the cocoa butter combines with the lather of the soap to 
produce a lather of exceptional efficiency. 

In shaving it is usual to pass the end of the shaving 
stick over the skin, either the stick or the skin being 
moistened to deposit soap from the stick on to the skin. 
This soap is then converted into lather by means of a 
brush in the usual manner. In carrying out this opera- 
tion, it is found that too much soap is sometimes wiped 
on to the skin or that the soap is liable to adhere to 
the skin in particles which are not completely converted 


into lather. According to patent 1,681,355 Aug. 21. 
1928 to H. Lowenfeld a shaving stick is perforated or 
channeled throughout its length so as continuously to 
expose an operative face wherein the width of soap left 
between adjacent perforations or channels. or between 
the periphery of the stick and an adjacent perforation. 
is small relatively to the dimensions of the face and 
wherein the perforations or channels are left unfilled by 
any maierial. 

Soap has been supplied in small quantities such as 
tablets designed as samples or for one-time use. In 


accordance with patent 768.731 Aug. 30, 1904 to R 
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Brown, the soap, in leaf form of circular cross-section, 
is pressed upon a backing-piece, which may be of card- 
board. This backing-piece may have printed upon it 
the particulars of the sample—as, for example, the name 
and address of the manufacturer, directions for use. 
etc.—or may bear an advertisement of the particular 
soap or material of the sample. This backing may b- 
saturated with oil. A cover of oiled paper is pressed 
over the leaf to protect it. 

Patent 1.200.883 Oct. 10, 1916 to J. C. Scheufler 
makes individual soap cakes consisting of a disk-form 
core of paper of the size and shape of the palms of the 
hands and coated with paraflin wax to stiffen and toughen 
it and render it waterproof. and then coated with toilet 
soap in sufficient quantity to meet the requirements of 
individual use for one occasion, the waxed core of pa- 


per being sufficiently tough and stiff to prevent it from 


1,828,361 


Oct. 20, 1931. C. A. CRARY ETAL 


CAKE OF SOAP 


Filed Oct. 18. 1928 
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breaking or rolling up in use, and it being sufficiently 
pliable to make good suction contact with the hands so 
that the toilet soap can be rubbed off of the waxed 
paper and the latter then thrown away. 

For large scale production a web of paper is passed 
around the rollers 7. 8 9, 10, 11 and 12. and it 1s 
wound on the roller 13. The rollers 8 and 10 are ar- 
ranged in vats 14 and 15 which are placed in the heat- 
ing tanks 16 and 17. The latter may be heated by any 
suitable means such as by steam supplied through the 
piping 18 which is connected to the tanks 16 and 17 
The upper interior portions of the tank 16 and 17 may 
be in communication through the pipe 19, and an ex- 
haust pipe 20 may be in communication with the upper 
interior portion of the tank 17. In passing under the 
roller 8 the strip of paper passes through a bath 21 of 
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heated paraflin wax in the vat 14 which stiffens the pa- 
per and renders it tough and moisture proof. After 
leaving the vat 14 the strip 6 is cooled to harden the 
wax by air blown through the piping 22. In passing 
under the roller 10 the waxed strip passes through a 
mass 23 of heated toilet soap which adheres to the 
wax strip. After leaving the vat 15 the waxed strip 
with the toilet-soap thereon passes betwcen the adjust- 
able spaced blades 24 which scrape off the excess toilet- 
soap and insures even and uniform layers of the toilet- 
soap on the opposite sides of the waxed strip. To 
prevent any sticking together of the layers of toilet-soap 
when the strip is wound on the roller 13. powdered tale 
25 or other suitable material is applied to the toilet-soap 
on one side of the strip by means of the mechanically 
operated sleve 206. 

The following patents describe other methods in pre- 
paring soap tablets: Goetzke 1,225,323 May 8. 1917. A 
circular centrally concaved pasteboard disk having an 
inwardly raised and beveled edge seated upon a cor- 
responding pasteboard disk both of which are coated 
on their outer surfaces with a thin coating of soap and 
a film of soap closing the edges and holding the two 
disks together. When the soap coating is washed off. the 
disks immediately disengage themselves. thereby avoid- 
ing the possibility of their being used again. 

Hughes 766.254 Aug. 2, 1904. 


a loose. minutely-divided interior of soap powder and 


A soap tablet having 


a shell capable of disintegration in the presence of 


water. Jones 1.268.126. June 4. 1918. An individual 


J. KAUFMAN 
STICK OF SHAVING SOAP 
APPLICATION FILED MAY 22, 1919 


1,380,388, 


Patented June 7, 1921. 
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tablet of soap adapted to be used for a single washing 
and having a central chamber surrounded by a wall of 
solid soap sufficiently thin to permit it to be easily 
crushed by the hands of the user, and a liquid having 
high cleansing qualities, inclosed in the chamber and 
adapted to mingle with the solid soap when the tablet 
is crushed and form in connection therewith a cleansing 
solution. 

Chandler 1.386.767 Aug. 9, 1921. 


comprising a core of paste soap and a relatively thin 


A cleansing tablet 


frangible layer of comparatively hard soap consisting 
of an endless imperforate band entirely surrounding the 
core except at the opposite ends thereof, and a waterproof 
covering surrounding the tablet except at the opposite 
ends thereof. 

Atkinson 1.556.576 Oct. 13. 1925. A porous soap 
tablet of a size for individual single use, permeated 
throughout with a dry moisture absorbent material in 
comminuted form such as sawdust or bran, the particles 
of the material being held together by the soap in a man- 
ner to allow water to promptly permeate the entire mass, 
the material when wet being adapted to instantly expand 
and disintegrate the tablet. the soap and sawdust being in 
the approximate relative proportions. by volume. of one 
part and four parts, respectively. 

The following patents illustrate various other ideas 
which have been suggested for a bar of soap: Kirk 549.- 
371 Nov. 5. 1895. A cake of laundry soap having a 
temporary wrapper completely covering it, the wrapper 
being loosely folded around the cake and being provided 
with perforations adapted to give the air free access to 
the cake and thus prevent discoloration of the wrapper 
during sweating. 

Weidner 1.580.576. Apr. 13. 1926. 
cake with channels extending from one side to the other 
of the soap cake. the channels being filled with paste- 


like mass. the paste-like mass being chemically indiffer- 


A perfumed soap 


ent towards perfumes. and the perfume for the soap 
being incorporated in the indifferent mass. 
Eeean 1.619.105 Mar. 1. 1927. 


contained in a permanently closed holder coated through- 


Jellied soft soap 


out with paraflin wax to normally maintain the holder 
impervious. The coating is liquefiable on the applica- 
tion of heat and the holder is formed of textile fabric 
of sufficient permeability to act as a feeder for the jellied 


soft soap when the coating has become liquefied. 


URING the last three or four years some interesting 
patents have been issued for various types of soap 
articles. Patent No. 1.813.047. July 7. 1931. to A. Gib- 
son shows a piece of Turkish toweling having a small 
cake of soap affixed in the center. This toweling is used 
to soften and moisten the skin of the face while applying 
shavine lather to it and is intended to be used in barber 
shops. 
Patent No. 1.827.549. Oct. 13. 1931. to E. Villain is 


(Turn to Page 57) 
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@ For any commercial use, you will find in our T. S. P. the high quality 
and unvarying uniformity you require. 


As our process permits GRASSELLI Tri-Sodium Phosphate to cure, it is 
also FREE FLOWING. 


Non-Sifting Packages. Shipped to you in barrels with paper liner—no loss 
either in transit or storage. Also comes in kegs and bags. Grades— 
fines, globular, medium, coarse and flake. 


Let us figure on your T.S.P. requirements. If you are in a hurry, call up 
our nearest branch. 


THE GRASSELLI CHEMICAL COMPANY, INC. 


Founded 1839 Subsidiary of E. 1. DuPont de Nemours & Co., Inc. Cleveland, Ohio 
New York and Export Office: 350 Fifth Avenue 
Albany BRANCHES AND WAREHOUSES: Pittsburgh 


Birmingham Charlotte Cincinnati Des Milwaukee New Orleans St. Louis 
Boston Chicago Detroit New Haven Philadelphia St. Paul 


San Francisco, 584 Mission Street Represented in Canade by CANADIAN INDUSTRIES, LTD 
Los Angeles, 2260 East 15th Street Acids ond General Chemicals Division—Montreal and Toronto 


GRASSELLI GRADE 
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N ADDITION to opposing strenuously the classification 

of toilet soap as a cosmetic under the Copeland Bill. 
on which hearings were recently held. and under the 
regulations of the NRA which places toilet soap under 
the retail drug code. the Association of American Soap 
and Glycerine Producers is actively engaged in opposing 
the course of state legislation which may affect soap. 
glycerine. or cleanser manufacturers. The Association 
is also fighting the so-called Black Thirty-Hour Bill. 
R. C. Edlund. manager of the Association having recently 
acted as spokesman for the consumer goods industries 
against this measure. The general legislative situation 
to date as discussed by Mr. Edlund in a recent bulletin 
to members of the Association, is outlined by him in 


part as follows: 

“New federal legislation regulating drugs, foods, and 
cosmetics, appears likely to become law during this Con- 
gress. Cosmetics (and even drugs) are so defined in these 
measures as to cover soaps that are used on the body. 
Contrary to expectation, the Copeland bill, which may 
perhaps be regarded as the principal one of the three 
measures before Congress, is not to be allowed to be 
rushed through without public hearing. There was too 
much opposition from various angles. 

The effort that we are making is to secure definitions 
that will omit soaps from the application of the bill. 
Soan is not a drug, nor a food, nor a cosmetic; but un- 
fortunately some of the powers at Washington neverthe- 
less want soaps to be dragged into the bill and governed 
by its many provisions as to labelling, net weight, ad- 
vertising, ete. 

Our attorneys and our office here are at work on this 
matter, and the Directors of the Association have also 
appointed a special committee consisting of representa- 
tives of the Procter & Gamble Company, Colgate-Palm 





olive-Peet Company, and Lever Bros. Company, to give 
guidance and assistance. It is anticipated that we will 


not find it easy to secure the elimination of soaps, so that 


we may need later to call upon the industry widely to 
ommunicate with their Congressmen. It is not neces- 
sary, or advisable, to do so at the present time unless you 
happen to know some of them very well indeed and giv: 
such men your views in a personal and effective way. 


The Association’s Tax Committee, of which Mr. A. Roy 
Robson of Fels & Company is chairman, together with the 


Association’s Directors, have given much thought to the 
pecial tax situations that bear hard on the soap industry 
at the present time. Their conclusion is that for the soap 
ndustry as a whole, the processing taxes on raw materials 
so far outweigh in importance all other tax measures that 
first and sole attention should be given thereto. Much 
as we would all like to be rid of the 5 per cent excise tax 
on toilet soaps, and much as we would also like to move 
toward raising the import barriers against soap from 
foreign countries, we do not think it wise to take any step 
in these directions, until every resource hag first been 
tried toward repealing or amending the tax on imported 
oils. The latter is obviously the big thing to accomplish 
if possible, and it seems unwise to take any steps on 
other matters that might injure our chances of success 
with the main objective. 

What can be accomplished with reference to the process- 
ing taxes on imported oils depends in the first instance 
on the report of the Congressional Committee that has 
recently been to the Philippine Islands. Nobody is closer 


Ms } 1900C 
March, 1935 





The Legislative Situation 


SOAP 


to this matter, or is watching it with more care, than is 
the Bureau of Raw Materials for the American Vegetable 
Oils and Fats Industries, and it is through that Bureau 
and under its guidance and leadership that each step 
will be taken. For the present, it seems clear that before 
anything else we must know what will be officially recom- 
mended by the Congressional Committee with relation 
to imports from the Philippines. That is the key to the 
whole problem, and on that we must, for the time being, 
wait with such patience as we can command. 


State Legislatures 


In Maine, hearings are being held today on bills to 
repeal last year’s objectionable cosmetics regulation bill, 
and on a new one (Legislative Document 374) which is 
still objectionable from our point of view, because it will 
specifically bring soaps under registration and regula- 
tions intended for cosmetics. Local representation has 
been arranged, to oppose any classification of soaps with 
cosmetics, and to take this position not only at today’s 
hearings but clear through the session of the Maine legis- 
lature under whatever guise this misclassification comes 
up. 

In Missouri, hearings are held tomorrow on the most 
drastic cosmetics regulation bill (House Bill 348) yet 
proposed anywhere. It applies to soaps specifically. The 
bill would require licenses to manufacture or sell; would 
open every plant whether in or out of the state to detailed 
and complete state inspection, even to books and records, 
at the plant’s expense; would prevent any advertising 
where claims are not approved in advance by the state; 
would require a tax stamp and the state’s license number 
to be attached to each cake or package and proposes (in 
25 printed pages) a large number of other highly objec- 
tionable provisions. I am informed that the bill has seri- 
ous chance of passing. I have, however, wired 19 soap 
manufacturers, large and small, who have plants in 
Missouri and am hopeful that they will join actively with 
the many other industries affected in opposing the bill 
vigorously and effectively. 

in North Dakota, amending the 
state food and drugs act, adds cosmetics under a general 
definition that would probably include soap. It would 
require name and address on wranners and a statement of 
contents by weight, measure or count, and has other pro- 
visions that are burdensome and unnecessary so far as 
Inquiry is being made by us to 


Senate Bill 136. in 


soaps are concerned. 
find whether this bill is being taken seriously, and if so 
arrangements wiil be made through local representation 
to secure, if possible, the specific exemption of soap from 
its terms. 

In California, House Bill 188 would regulate against 
radio broadcasting of false or misleading claims about 
cosmetics, which again is so broadly defined as probably 
to incluce soap. Senate Bill 929 proposes a 10 per cent 
retail sales tax on cosmetics, exclusive of dentifrices and 
talcums. Since cosmetics are not defined, it is not clear 
whether the tax would be construed to apply to soaps. 
If these bills need attention, and if our California mem- 
bers feel they need help from any of the rest of us, they 
can doubtless be counted on to let us know. 

In Connecticut, House Bill 851, proposes that retail 
drug sales, including cosmetics and soaps, shall be gov- 
erned by certain specified provisions that are now found 
in the NRA Retail Drug Code, including the provision 
that no sales shall be at less than the manufacturer’s 
wholesale list price in dozens or where there is no whole- 
sale price by the dozen, then at not less than the “manu- 

(Turn to Page 51) 
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S OAT! presents a perfuming problem of a special character. 


To handle it successfully requires intimate knowledge of soap manufac- 


turing and, above all, experience with soap perfumes. 


We have done a considerable amount of work along those lines, and 


offer several series of soap perfumes of fried worth. 


Send for smelling samples. 


Almond 
Almond—Rose 
Almond—Cocoa 


Antiseptic Odor 


Bouquets of great variety 


Carnation 
Cedar 
Citrella 
Cologne 
Fougere 
Gardenia 
Geranium 
Girella 
Jasmin 


Lavender 


Lemon 
Lilac 

Lily 

Mint 
Narcissus 
Orange 
Oriental 
Patchouly 
Pine 
Pineapple 
Rose 
Sandalwood 
Sweet Pea 
Verbena 


Violet 


Also many odors for shampoo and liquid soap 


van Ameringen-Haebler, Inc. 
Aromatic Lssentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
438 West 48th St., Los Angeles 
42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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PROPOSE SHAVE SOAP CODE CHANGE 

A proposal to amend both the soap industry code 
and the cosmetic code to clarify the classification of 
shaving soaps, shaving creams, shampoos and toilet soaps 
as packaged by the manufacturer for the retail trade, 
will be placed before the NRA jointly by the code 
authorities of the two industries. Any views which vary 
from the proposal as outlined in the following para- 
graphs should be expressed to Roscoe C. Edlund. execu- 
tive secretary of the Code Authority of the Soap and 
Glycerine Manufacturing Industry before March 22. At 
that time. if the preponderance of sentiment favors the 
proposed amendment, it will be placed formally before 
the NRA. 

The proposal upon which the code authorities of the 
two industries have agreed. as outlined by Mr. Edlund, 


is as follows: 

(1) To place all United States manufacturers of toilet 
soaps, shaving soaps, and shaving powder under the 
Soap and Glycerine Code. Up to this time there has 
been some confusion due to the fact that the words 
“toilet soaps” and the words “shaving soaps” appear in 
the definitions of the Cosmetics Code. While these defini- 
tions in the Cosmetics Code were originally inserted for 
the purpose of giving that Code jurisdiction over 
importers of these products in their final packaged form, 
and also over owners of private brand names who them- 
selves did no manufacturing, nevertheless, some firms who 
did some part of their manufacturing such as milling 
or wrapping and packaging in this country, have here- 
tofore considered themselves under the Cosmetics Code 
rather than under the Soap and Glycerine Code. The first 
effect of the proposed amendments will be to bring all 
who do any manufacturing operations or packaging 
operations, of these products in this country, under the 
Soap and Glycerine Code, and take them out from under 
the Cosmetics Code. 

(2) The second effect of the proposed amendments will 
be to transfer shaving creams, whether made with soap 
base or not, from the present jurisdiction of the Soap 
and Glycerine Code to the Cosmetics Code. The result, 
then, will be that all shaving creams, whether lathering 
or non-lathering, will all come under the Cosmetics Code. 
Shaving soaps and powders, as stated above, will remain 
under the Soap and Glycerine Code, and none of them 
will be under the Cosmetics Code. 

(3) The third effect of the proposed amendments will 
be to take out from under the Soap and Glycerine Code 
shampoos packaged by the manufacturer in the package 
in which the retail trade sells them to the general con- 
sumer public, and to place all this type of product under 
the Cosmetics Code. There will still remain under the 
Soap and Glycerine Code all shampoos sold in bulk, in- 
cluding those sold to the barber and beauty supply trade 
(unless, of course, these latter are packaged by the 
manufacturer for re-sale to the general consuming pub- 
lic). All other manufacture of liquid soaps remains under 
the Soap and Glycerine Code and is not disturbed in any 
way by the proposed amendments. 

The request to our Code Authority to make the neces 
sary change in our Code came jointly from the Code 
Authority of the perfume, cosmetics and other toilet 
Preparations industry, and from the NRA. Essentially, 
the proposal is one to clarify a situation which has long 
been confusing. The essential basis of the clarification, 
as indicated above, is the transfer of shaving creams (but 
not shaving soaps or shaving powder) and finally-pack- 
aged shampoos (but no bulk shampoos) from the Soap 
to the Cosmetics Code, and conversely, clarification that 
all United States manufacturing of toilet soaps belongs 
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under the Soap Code, and none of it under the Cosmetics 
Code. 

After much consideration, it is the unanimous opinion 
of our Code Authority that this change ought to be 
made. We do not think that we should refuse the joint 
request of the Cosmetics Code Authority and the NRA. 
We think, also, that there is justification for the thought 
that shaving creams and finally-packaged shampoos be- 
long under the Cosmetics Code. We think that there is 
great advantage to our industry in having all the manu- 
facturing of toilet soaps clearly under our Code and of 
making this clear differentiation that a toilet soap is not 
a cosmetic. This latter point is of extreme importance 
when you consider the many proposals that are now 
being made for federal and state regulation and taxa- 
tion of cosmetics wherein it becomes vitally important 
from the point of view of the toilet soap manufacturer, 
that nobody and nowhere shall soaps be considered as a 
cosmetic and therefore subject to an immense amount of 
burdensome regulation and taxation which is coming, 
sure as fate, for the cosmetics industry and which we 
who make a household necessity like toilet soaps, should 
do everything possible to avoid not only in our own 
interest but in the interest of our distributors and of 
the public. 

Without going into the detailed language of the amend- 
ment to the Cosmetics Code—though that is available 
to anyone who may wish it—I do give you the following 
language of the proposed amendment to the Soap and 
Glycerine Code. The proposed amendment to our Code 
consists simply of a change in Article I]—Definitions, 
Section 1, wherein, after the words “The term ‘Soap and 
Glycerine Manufacturing Industry’ as used herein in- 
cludes the manufacturing in Continental United States of 
household, industrial, and toilet soaps and soap products,” 
there will be inserted the following: ‘except shaving 
creams with or without soap base and shampoos packaged 


for retail sale.” 


DO YOU HNOW — 








THAT \- ALL THE SOAP USED 


ANNUALLY IN THE UNITED STATES 
WERE IN CAKES, THERE WOULD 
BE ENOUGH TO PAVE A HIGHWAY 
TEN FEET WIDE AROUND THE 
WORLD ? 
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SOAP NOT YET UNDER DRUG CODE 


The transfer of toilet soaps to the jurisdiction of the 
retail drug code by the NRA, which was supposed to 
have become effective on March 13, was postponed for 
further consideration until April 5 by an order of the 
NRA issued on March 12. 


been opposing strenuously the transfer to the drug code. 


Soap manufacturers have 


Thus, retail pricing of soaps remains for the time being 
under the jurisdiction of the grocery code which forbids 
sales below invoice cost plus six per cent. The loss 
limitation provision of the drug code, which may event- 
ually be reinstated in application to sale of soaps, would 
prohibit sales below manufacturers’ wholesale list price 


per dozen. m 


PAY RATE FOR SOAP POWDER WORKER 

A bin operator in a soap powder plant must be paid 
not less than the minimum hourly wage for general 
labor, according to a recent interpretation of the Soap 
and Glycerine Code by the Code Authority which has 
The question and inter- 


been approved by the NRA. 
pretation follow: 

Facts: An employee called a bin operator stands be- 
side a conveyor belt and as soap powder moves to him 
on the belt, he drops a plow or scraper across the belt, 
which deflects the powder into one of the four hoppers or 
bins, which in turn feed the filling machines on the floor 
below. He is required to keep the powder in such agita- 
tion with a scoop as to make it run freely to the four 
outlets. He also keeps the bins or hoppers from clogging. 
He is constantly in motion if he devotes himself to his 
job properly. 

QUESTION: May the employee described above be paid 
minimum wage provided by Article IV, A, 2, of the Code 
of Fair Competition for the Soap and Glycerine Manu- 
facturing Industry, on the theory that he is engaged in 
the light task of wrapping, packaging and filling? 

ANSWER: No, the employee whose duties are described 
is not engaged in the light task of wrapping, packaging 
and filling and, therefore, must be paid not less than 40c 
an hour, or in the southern states not less than 35c an 
hour. 


Other recently approved code interpretations follow: 

Facts: Article III-B of the Code provides that if any 
employee on an hourly rate of pay works in excess of 
eight hours in any 24-hour period, the wage paid for the 
excess hours must be not less than one and one-third the 
regular hourly rate. 

Question: What is the meaning of the phrase “in any 
24-hour period’’? 

Answer: “In any 24-hour period” means any period 
of 24 hours beginning with the time at which an em- 
ployee starts working. It does not mean a calendar day 
of 24 hours or any other arbitrary 24-hour day fixed by 
an employer. Regardless of the time an employee starts 
working, if in the succeeding 24 hours he works in ex- 
cess of eight hours, he must then be paid time and one- 
third for the excess hours. 

Facts: We employ a number of persons to go from 
house to house to demonstrate the use of certain of our 
soap products. These demonstrators are usually persons 
who are hired in a locality by a crew manager who spends 
a short time instructing them in the method of demon- 
strating our product. Thereafter, he meets them at a 
certain point each morning, gives them their routings for 
the day and in the late afternoons meets them again and 
pays them for their services. These demonstrators are 
expected to take orders for our products but are not 
required to produce any amount of sales volume in order 
to earn their pay. The matter of taking orders is in- 
cidental to the demonstration. 
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Question: What are the maximum hours that demon- 
strators may work and the minimum wages which must 
be paid to them? Are they outside salesman and, there- 
fore not subject to the maximum hour provisions of the 
Code? Do they come within any of the classifications 
which exempt them from the minimum rate of 40 cents an 
hour, or in southern states 35 cents an hour? 
Answer: A person who is employed as a demonstrator 
is not an outside salesman within the meaning of the 
Code, and may work not to exceed an average of 40 hours 
per week in any six months’ period. A demonstrator 
does not fall under any of the special classifications as 
far as minimum pay is concerned, and he (or she) there- 
fore must be paid not less than 40¢ an hour, or in southern 
states not less than 35c an hour. If a demonstrator works 
more than eight hours in any 24-hour period or in excess 
of forty hours in any calendar week, he must be paid 
for the excess hours not less than one and one-third the 
regular hourly rate. The working day of a demonstrator 
must be computed on the basis of the entire time he is 
under the direction or control of the employer or the 
employer’s representative. 

= 
E. A. RAY PROMOTED BY IOWA SOAP 

EK. A. Ray was promoted to the office of executive 
vice-president of Iowa Soap Co. at the recent annual 
meeting in Burlington, Iowa. Mr. Ray has been plant 
superintendent for the past seven years and prior to 
that time occupied the same position with Potter Drug 
& Chemical Corp.. Malden, Mass. In his new capacity 
he will be in charge of purchase of all raw materials. 
He will be succeeded as plant superintendent by John 
Hodson, who has been chief engineer. Homer D. Banta 
was re-elected president of the company. He reported 
a satisfactory year’s business, with good prospects for 
an increase this year. as the new plant at Camden, N. J.. 
is now in full operation. Other officers include F. Albert 
Kline and Leo Golden, vice-presidents, E. O. Matsch, 
secretary and treasurer. Milton Blaul and C. E. Sawyer. 
serve on the board with the above officers. 

wees 

The annual meeting of the Oil Trades Association of 
New York was held in the Waldorf-Astoria Hotel, March 
12. Officers were elected as follows: president, Rudolf 
G. Sonneborn, L. Sonneborn Sons, Inc.: vice-president. 
Charles V. Smith, Smith- 


Weihman Co.; treasurer, Philip C. Meon. Borne 


Bacon; secretary, Joseph C. 


Scrymser Co.; and directors, the above and Joseph B. 
Cleaver, George E. Getchell. John F. Renick, Lawrence 
A. Ryan, J. W. Saybolt. George Suraud. Homer F. 
Wilhelm. and John C. Wolke. 
° 

Liquid soaps and shampoos containing alcohol when 
imported into Canada are dutiable only under the tariff 
items under which they are listed without regard to 
their alcohol content, according to a recent ruling of the 
Canadian Tariff Board. 
. 

Charles V. Bacon, New York, well-known chemical 
specialist in oils, fats and waxes, has been appointed 
as code administrator by the NRA under the code of the 
He has been 


recognized as a technical authority on fish and other 








refined and processed fish oil industry. 
oils for the past twenty vears. 
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CHICAGOTRADE NOTES 
EORGE WRISLEY of Allen B. Wrisley Co.. Chi- 


cago, was a speaker at the February meeting of the 











Chicao Perfumery, Soap and Extract Association at the 
Hamilton Club. As chairman of the legislative com- 
mittee. he discussed pending current legislation. Cyril 
Sloanes. attorney, was also a speaker. discussing the sub- 
ject of trademarks. 
—e 

The February meeting of the Chicago Drug and 
Chemical Association at the Chicago A. A. on the 28th. 
heard an address by Dwight H. Green. U. S. district 
attorney. who gave a detailed analysis of new legislation. 
Election of officers will take place Thursday. March 28th. 
The following have been nominated: Frank L. Me. 
Cartney, Norwich Pharmacal Co., for president; A. J. 
Rocca, Gazzolo Drug & Chemical Co.. for vice president: 
Wm. B. Erb. Kimble Glass Co.. for treasurer; A. C. 
Stepan. Jr.. Chemical Distributors. Inc.. for secretary: 
directors for two years. Arnold G. Schneider, Victor 
Chemical Works; Oliver Mitchell. Sterling Borax Co.: 
Robert Landrum, Harshaw Chemical Co.. and Dr. Frank 


B. Kirby. Abbott Laboratories. 
————— 


Harold L. Aronson. vice president of U. S. Sanitary 
Specialties Corp.. Chicago, accompanied by Mrs. Aron- 
son. sailed March 9th for Bermuda on the S.S. Monarch 


of Bermuda. 
rs 


Mr. and Mrs. W. B. McCloud announce the birth of 
a daughter on February 23rd. Mr. McCloud is _presi- 
dent of W. B. McCloud & Co.. Chicago. 


o 

U.S. Bottlers Machinery Co.. Chicago, has just pub- 
lished an eight-page bulletin on their new Twin Piston 
Filling Machine for handling semi-liquids and semi- 
solids. The new type machine is said to have all the 
latest features and improvements on it. Copies of the 
bulletin known as TPF-1. may be obtained by writing 
the Chicago office of the company. 

¢ 

The Fifth Annual Packaging Exposition and Confer- 
ence, sponsored by the American Management Associa- 
tion. was held March 5-8 at the Palmer House in Chicago. 
Thursday afternoon at the Packing and Shipping Con- 
ference and Clinic, Mr. Carl Hall. superintendent of the 
soap department of Swift & Company, spoke on the 
Economy of Package Changes. Mr. Hall traced his com- 
pany’s experience with shipping containers and _ indi- 
vidual cans for their product, Sunbrite Cleanser. Fifty 
manufacturers displayed their equipment and material 
for packaging all types of products. 
i canmeties 





George K. Dahlin, formerly with Jacobsen Publishing 
Company, is now associated with Carl H. Smith, of Roes- 
ling. Monroe & Co.. Chicago, brokers in imported and 
domestic vegetable and fish oils. Mr. Dahlin is well 
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acquainted with the fats and oils industry, having been 
in intimate contact with the trade for about six years. 
. 








George L. Simmonds of U. S. Sanitary Specialties 
Corp., arrived in Chicago March 4th after a two-month 
vacation trip, going by boat from New York to Los 
Angeles. While in Los Angeles he visited an old friend, 
Samuel Briskin of Columbia Studios and attended the 
Mayfair Ball and the annual dinner of the Academy of 
Motion Picture Arts and Science. 

. 
P & G CALLED 7-A VIOLATOR 

Procter & Gamble Company has heen found by the 
Labor Relations Board to have violated Section 7-A of 
the National Industrial Recovery Act by sponsoring a 
company union at its plant at Long Beach, Cal. The or- 
der of the board issued March 7. also directed the com- 
pany to reinstate two employes alleged to have been 
discharged for union activity. The company has ten 
days to notify the board of compliance. and if it fails 
to do so will be cited to the NRA. The company’s 
position on the men discharged was that they were guilty 
of such offenses as quitting work early. rendering inac- 
curate inventories. giving false reports on the number of 
employes who favored the outside union. ete.. and that 
they were simply discharged in the natural course for 
good cause, and not simply for union activity. The 
alleged company union involves the employes’ confer- 
ence committee plan in operation at the plant. The 
soap company has been directed by the board to with- 
draw any recognition from the conference group as a 
collective bargaining agency. It is further ordered to 
notify “its employes that participation in the employes’ 
conference committee plan or refraining from joining or 
assisting Soap and Edible Oil Workers Union No. 18,409 
is not a term or condition of their plan or of the con- 
tinuation by the company of any of its various plans for 
their benefit. eens 

EXHIBIT PRIZE WINNING PACKAGES 

One of the outstanding packages included among the 
group of prize winners in the 1934 All-America Package 
Competition was the new “Palmolive” shaving cream 
tube. This new package illustrates very well the grow- 
ing trend toward less lettering and more white space 
on drug and cosmetic packages. The complete group 
of prize winning packages was on display March 5 to & 
in the Palmer House. Chicago. as a feature of the 
Fifth Packaging Exposition. Other prize winning pack- 
aves included the Parke-Davis shaving cream and tooth 
paste tubes. the new “Pebeco” tooth powder container, 
and a family of packages used by E. I. du Pont de 


Nemours & Co.. on cleaners. polishes, waxes. etc. 
rs 


April Ist, the seneral sales offices of Solvay Sales 
Corporation, now located at 61 Broadway, will be moved 
to 40 Rector Street. New York City. The New York 
branch of Solvay Sales Corporation is at present located 
at 40 Rector Street and will continue to maintain offices 


at this address. 
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ALL too many soaps lose their odor as soon as they reach the soap dish. And fleeting 
odors make fleeting customers. Fritzsche’s Soap Perfumes never wash away. They re- 
tain their original scent until the cake is but a shadow of its former self. They are 
carefully made according to our own scientific formulae that represent the accumula- 
ted knowledge of 61 years experience. Besides, we maintain a miniature soap factory 
where soap is made containing Fritzsche perfumes. This soap is then exposed to the 
same conditions as prevail at the store and at home. And only after the perfume has 
demonstrated that it retains its odor against the most adverse influences is it sold. 


MAKE sure of perfume performance in the soap dish. Use Fritzsche perfumes. Let us 
design a new odor for your soap if sales are lagging. Or if you are satisfied with your 
present perfume but uncertain as to its performance let us prepare it according to 
the special Fritzsche formulae. Samples and further particulars on request. 


“Fragrance Creates Sales Appeal is 
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Proprietors of PARFUMERIES de SEILLANS, Seillans, France NEW YORK, N. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, 
38 Say you saw it in SOAP! March 


unc. 


164 SO. CENTRAL AVENUE, LOS ANGELES, CAL. 78-84 BEEKMAN STREET 


. 


ILL. 

















PERSONAL AND IMPERSONAL 











Jergens-Woodbury Sales Corp. has established mini- 
mum prices as follows on Woodbury soaps for sale in 
California: ten cents per cake. three cakes for twenty- 
five cents. and twelve cakes for ninety-five cents. Cali- 
fornia druggists have received contracts specifying these 
prices and when these are signed. sales at prices lower 
than those provided will be in violation of the Badham 
Act. 

J 

S. Bayard Colgate. president of the Colgate-Palmolive- 
Peet Co.. Jersey Citv. N. J.. is the author of an article 
on “Modern Soap Industry Made Possible by Advances 
in Chemical Control” which appears in the latest issue 
of Monsanto Current Events, published by the Monsanto 
Chemical Co.. St. Louis. Roland Sturhahn is editor of 
the publication. 

J 

Colloidal Detergents. Inc.. has opened sales ollices in 
the Chrysler Building. New York. for the marketing of 
its new detergent for dairies. “Colodol.” which product, 
the company states. has been tried out with unusual suc- 
cess and economy during the past two years in some of 
the largest dairies in the East. Sales agents have also 
been appointed in Boston and Baltimore. 

rs 

Francis Buckley. chemist for the Iowa Soap Co., 
Burlington. Towa. died late in February from burns re- 
ceived when ether exploded during a test in the soap 
plant laboratory. He was 25 years of age. Dorothy 
Bloom, another employe of the company. was burned 
painfully when she went to the aid of Buckley. The 
laboratory was slightly damaged by the fire. 

J 

Lite Soap Company. Aurora. II1.. has placed its ad- 
vertising account with Schwimmer & Scott. Chicago ad- 
Vertising agency. 

o 

Dr. Mark W. Tapley has been appointed advertising 
and merchandising director of the new products division 
of Sterling Products. Inc. His headquarters will be in 
New York. For more than eleven years Dr. Tapley has 
been with E. R. Squibb & Sons. Inc.. where he was 
assistant to the executive vice-president. 

e 

Armour & Co. directors have extended from March 11 
to April 1. the time in which the old 7 per cent pre- 
ferred stock of the company may be exchanged for new 
prior preferred stock and common. stock. 

. 


“Club Aluminum” cleaner is being offered in a new 


package by Club Aluminum Co.. Chicago. 


March 1¢ 
Ma | 





Frederick C. Ward. manager of industrial sales for 
Colgate-Palmolive-Peet R.0., Jersey City, died February 
15 at the age of 47. Mr. Ward joined the old Palmolive 
Company in 1926 as manager of industrial sales. At 
the time of the merger he retained this same position 
with Colgate-Palmolive-Peet Co. He is survived by his 
widow. Mrs. Marie Habighorst Ward. and a daughter, 
Ruth Marie Ward. 


+ 


Barnes Chase Company. Los Angeles. has been ap- 





pointed to direct the advertising of Los Angeles and 
White King Soap Companies. Charles T. Nounnan, out- 
door advertising executive who has handled White King 
outdoor advertising for many vears. has joined the staff 
of the Barnes Chase ageney. 
= 
Offices of R. L. Watkins Co.. a division of Sterling 
Products. Inc.. have been moved from Newark, N. J. 
to New York. where they are now located at 170 Varick 
Street. 
r 
Rainbow Chemical Co.. Los Angeles. manufacturer 
of shampoos and hair preparations. has moved to new 
quarters at 910 South Broadway. Los Angeles. where 
larger space is now occupied. 
¢ 
The New York section of the American Association 
of Textile Chemists and Colorists met at the Alexander 
Hamilton Hotel. Paterson. N. J.. March 1. Dr. Harry 
E. Smith. Clarion Chemical Corp., spoke on “Pine Oil 
and Pine Oil Penetrants as Used in the Textile Industry.” 


° 


Bon Ami Company earned net profit of $1.092.615 
in 1934, after all deductions. comparing with net earn- 
ings of $1.086.047 in 1933. The 1934 income is equal 
to $5.41 a share on 87.000 class A shares and $3.11 a 
share on 199.800 class B shares. 

° 

The advertising appropriation of the Canadian divi- 
sion of Andrew Jergens Company has heen increased 
approximately 60% for 1935, allowing the company 
to considerably expand its campaign. 

¢ 

Sulco Laboratories. formerly at 215 East 38th St., 
New York. is now located at 122 East 42nd St. All 
mail for this organization should he addressed to the 
attention of Lois W. Woodford. 

7 
Clifton Chemical Co. has recently mailed a folder 


describing its concentrated liquid “Baby Castile Soap”. 
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Pre-tested SILICATES nevec let you down. 
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HEN a slight excess of alkali 

might spoil the texture of your 
soap, you appreciate the value of 
the right quality silicate. 


Soap piants from coast to coast take 
no chance with the expensive oils 
and fats in their crutchers. They 
specify P. Q. Silicates, proved 
reliable for every type of soap, in 
numerous formulae. 





Our chemists closely guard the 
purity, alkalinity and gravity of the 
P. Q. Silicates of Soda you order. 
Their painstaking analyses, for in- 
stance, keep the alkali content 
constant, which insures a smooth 
mixture im your soap crutchers 
day in and day out. 


Let P. Q. dependable Silicates 
of Soda help you. 


PHILADELPHIA QUARTZ COMPANY 


General Offices and Laboratory: 125 S. Third St., Philadelphia, Pa. 
Chicago Sales Office: Engineering Bldg. Distributors in 60 cities. 


Say you saw it in SOAP! 


Sold in Canada by National Silicates Ltd., Toronto, Ontario. 
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Colgate-Palmolive-Peet Co. has disposed of the entire 
assets of its subsidiary, Maison Jeurelle, Inc., toiletry 
manufacturing concern, by sale to Frank M. Head who 
has been president and general manager of the company 
for the past four years. Mr. Head will continue as the 
active head of the company and offices will continue to 
be maintained temporarily at 551 Fifth Ave.. New York. 
although they will be moved to a new address shortly. 
There will be no change in the general s<t-up or policies 
of the company. 

. 

Taylor Dutton Products. Ltd.. Toronto, Canada, manu- 
facturers of powdered hand soaps, made with various 
types of sawdust under a patented process, and without 
grit or abrasive. are preparing to introduce their prod- 
ucts on the American market. These are held out to be 
particularly effective for use on mechancs’ hands in 
printing establishments, ink plants. garages, machine 
shops. etc.. and have had a considerable expansion in sales 
during the past year. according to H. Marshall Taylor. 
president of the company. 


 - 


Conrad Botsch. formerly of Van Camp Oil Products 
Co.. New York. has joined Thomas Brokerage Co.. 
Cincinnati. 

+ 

Hunnewell Soap Co.. Cincinnati. is this year celebrat- 
ing its one hundredth anniversary. The company was 
founded April 10, 1835, by Daniel Hunnewell. His 
successor was his son. Greenwood Hunnewell. who sold 
the business in 1900 to William A. Webb. In 1930 
Leslie Webb, Jr.. took over the management of the 
company. acquiring control of the outstanding stock in 
1934. 

+ 

Colgate-Palmolive-Peet Co.. Jersey City. reports net 
earnings of $3.744.106 for 1954, comparing with $373.- 
389 in the previous year. The 1934 earnings equalled 
$1.16 a share on the 1.985.812 shares of common stock 
outstanding. In the previous year earnings equalled 
only $1.50 a share on the 248.197 shares of $6 preferred 
stock. 

. 

Economy Laundry Supply Corp. has been organized 
by Isadore Miller. D. Amromin and Ben Gorenstein in 
Chicago. Headquarters are at 2027 Evergreen Ave. 

‘ 

Dr. Martin H. Ittner. chief chemist of Colgate-Pal- 
molive-Peet Co.. discussed a number of aspects of soap 
perfuming at a recent meeting in New York of the 
American Institute. Dr. Ittner pointed out that a small 
amount of perfume is necessary in all soaps, even the 
cheapest laundry soap, to act as a preservative or anti- 
oxidant. He said further that even those people who 
insist that they dislike perfumed soaps would refuse to 


buy an entirely unperfumed cake if they had an oppor- 


Rushville Soap & Chemical Corp., Rushville, Indiana, 
has begun the manufacture of vegetable oil cleaning 
compounds, and will shortly add other items to the line. 
E. R. Casady in charge is secretary and treasurer of the 
firm. 

<iolen e 





Peter S. Bezek has been named Chicago manager for 
Manhattan Soap Co. The company’s Chicago offices have 
been relocated at 323 West Polk Street. 

cman’ 





Union Oil Co. Baltimore, has been granted exemp- 
tion from the wage and hour provisions of the soap 
and glycerine code on provision that the wage and hour 
provisions of the petroleum code be observed. The oil 
company is required to report once a year to the soap 
code authority confidential figures showing sales of soaps 
and cleansers and number of employees engaged in soap 


manufacture. 


Patent Cereals Co.. Geneva, N. Y.. has added the 
“Dic-A-Doo” paint brush bath to its line of “Dic-A-Doo” 
cleaners. 

¢ 

The industrial soap department of Armour & Co. is 

introducing “Acrolene”. a new paste dry cleaning soap. 
+ 

Davies-Young Soap Co.. Dayton, is introducing a new 
dry cleaning soap which will be marketed under the 
name “Al-Klor”. Their “Buckeye” paste soap has been 
a well-known product among dry cleaners for the past 
twenty-five years. 

. 

Employees of Procter & Gamble Company received a 
total of $535,000 in profit sharing dividends in 1934, 
comparing with a similar distribution of $354,000 in 
1933. A series of meetings was held recently in cities 
where the company has plants to celebrate the dividend 
distribution. Richard R. Deupree, president of the com- 
pany. addressed the Cincinnati meeting. Announcement 
was also made at this meeting of plans for a memorial 
to the late Col. William Cooper Procter. The memorial, 
a sculptured block of marble, was made possible by 
voluntary contributions from Procter & Gamble em- 
ployees throughout the country. It will be erected on 
the Ivorydale grounds and will take about two years to 
complete. It was designed and will be sculptured by 
Ernest Bruce Haswell. Cincinnati sculptor. 





SOAP IN RUSSIA! 


The Soviet Government is building a new soap 
industry! From a few thousand tons five years 
ago, Russia aims at a million ton output by 1938. 
And they are succeeding. How? Read the article 
on “Russia Builds a New Soap Industry” in the 
April issue of SOAP . . . prepared in Moscow 
especially for us. Facts and figures. Don't 











tunity of finding out that such soap deteriorates in a miss it! 
short time, developing a bad color and odor. 
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The following trade-marks were published in the 
February issues of the Official Gazette of the United 
States Patent Office in compliance with Section 6 of the 
Act of September 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within thirty days of 
publication, As provided by Section 14, fee of ten dol- 


lars must accompany each notice of opposition. 


TRADE MARKS FILED 


X-Cet—This on reverse plate describing shoe polish. 
Filed by Larabee Products Co., Wichita. Kans.. Dec. 4. 
1934. Claims use since Noy. 1]. 1934. 

Onox—This in solid letters describing germicide and 
antiseptic. Filed by Odor-Nox Laboratories, Los Angeles. 
Dec. 11, 1934. Claims use since Aug. 29, 1934, 

Kar -PHENO—This in solid letters describing tooth 
paste. Filed by Kal-Pheno Chemical Co., Philadelphia. 
Dec. 12, 1934. Claims use since Aug. 31, 1907. 

SKINTONE —- This on reverse plate describing soap. 
Filed by Nassour Bros., Inc.. Los Angeles. Oct. 31, 
1934. Claims use since July 25, 1933. 

CARMANITE——This in outline letters describing soap. 
Filed by Carman & Co., New York, Dec. 14, 1934. 
Claims use since March 4, 1933. 

Dr. Owens——This in script describing tooth powder. 
Filed by Dr. Owens Laboratories, Chicago, Oct. 20, 1934. 
Claims use since Oct. 11, 1933. 

Brack Fiac—This in reverse on package describing 
insect powder. Filed by Black Flag Co., Baltimore, 
Dec. 4, 1934. Claims use since Nov. 30, 1934. 

Tixot—This in solid letters describing insecticides. 
Filed by Wm. Cooper & Nephews. Chicago, Dec. 5, 1954. 
Claims use since Jan. 1, 1910. 

Furr Lotron—tThis in solid letters on label describing 
insect repellants. Filed by Stanco, Inc.. Wilmington. 
Dec. 10, 1934. Claims use since July 11. 1933. 

TROMETE—This in solid letters describing water soft- 
ener. Filed by Tromite Corp.. New York. Dec. 5, 1934. 
Claims use since Nov. 13, 1934. 

KarsBoLt—This in solid letters describing soaps. Filed 
by Soaps-Perfumes, Ltd., Toronto. Sept. 8, 1934, Claims 
use since Sept. 11, 1933. 

KitcHEN Po.tice—This in solid letters describing 
grease and dirt remover. Filed by Kill Odor Co.. Cleve- 
land. Dec. 5, 1934. Claims use since Oct. 29, 1934. 

Sarepac—This in solid letters describing germicidal 
and antiseptic preparation. Filed by Esther W. Hollen- 
beck. Rhinelander, Wis.. Jan. 18. 1933. Claims use since 
Dec. 1, 1932. 

Nu-Era—This in solid letters, with sketch of crossed 


torches and eagle, describing washing preparation. Filed 
by Nu-Era Cleansing Co., Pittsburgh, Jan. 3, 1934, 
Claims use since Nov. 1, 1933. 

I-so-TEN—This in solid letters describing germicide 
and antiseptic. Filed by K. & J. Laboratories, Inc., L. I. 
City, N. Y.. Nov. 5. 1934. Claims use since Sept. 18, 
1934. 

Mixpex—This in solid letters describing antiseptic. 
Filed by Nox Chemical Co., Seattle. Wash... Nov. 28, 
1934. Claims use since Nov. 5, 1934. 

HiPHENOL—This in solid letters describing insecti- 
cides, disinfectants. etc. Filed by Rohm & Haas Co., 
Philadelphia, Nov. 28. 1934. Claims use since Sept. 
14, 1934. 

HyAMINE—This in solid letters describing insecticides, 
disinfectants, etc. Filed by Rohm & Haas Co.. Phila- 
delphia. Nov. 28, 1934. Claims use since Sept. 14, 1934. 

Frit PowpEr—This in solid letters on carton describ- 
ing insecticide. Filed by Stanco, Inc.. Wilmington, Dee. 
10. 1934. Claims use since Feb. 28, 1934. 

La-GaLteE—This in solid letters describing shampoo. 
Filed by La Gale Co., Chicago. Dec. 18, 1934. Claims 
use since January, 1933. 

Dry CLEANR—This in outlined letters describing 
shampoo and insect powder for dogs and cats. Filed 
by Happy Bird Food Products Co.. New York. Dec. 18. 
1934. Claims use since Dec. 10, 1934. 

CaLper’s DentinE—This in solid letters describing 
dentifrice. Filed by Albert L. Calder Co.. Providence. 
R. I.. Dec. 31. 1934. Claims use since 1850. 

PROPAMINOL—This in solid letters describing anti- 
septic. Filed by Ostro Research Laboratories. New York. 
Dec. 31. 1934. Claims use since March 14, 1932. 


TRADE MARKS GRANTED 


321.450. Liquid Polish. Continental Car - Na - Var 
Corp.. Brazil. Ind. Filed October 1, 1934. Serial No. 
356.931. Published December 4, 1934. Class 16. 

321.463. Shaving Creams. Ace Manufacturing Co.. 
Chicago. Filed October 18. 1934. Serial No. 357.213. 
Published November 27. 1934. Class 4. 

321.470. Insecticide. E. W. Colledge. General Sales 
Avent. Inc.. Jacksonville. Fla. Filed August 11, 1934. 
Serial No. 354.892. Published November 13, 1934. 
Class 6. 

321.528. Laundry Soap. Gulf & Valley Cotton Oil 
Co.. New Orleans. Filed October 12. 1934. Serial No 
357.083. Published November 27. 1934. Class 4 

321.562. Tooth Powders. Zendico Hygiene Products 
Co.. New York. Filed March 13. 1934. Serial No 


348.566. Published November 20. 1934. Class 6. 
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321.582. Floor Wax and Polish. David Pender 
Grocery Co., Norfolk, Va. Filed October 29, 1934. 
Serial No. 357.646. Published December 4, 1934. 
Class 16. 

321.589. Antiseptic. Azodal Co., Bronxville. N. Y. 
Filed September 15, 1934. Serial No. 356,066. Pub- 
lished November 20, 1934. Class 6. 

321.606. Moth Proofing Agents. Permo-Tect Moth- 
proofing Co., Toronto, Canada. Filed August 31, 1934. 
Serial No. 355.627. Published November 20, 1934. 
Class 6. 

321.618. Soap. Iowa Soap Co., Burlington, Iowa. 
Filed March 26, 1934. Serial No. 349,138. Published 
November 27. 1934. Class 4. 

321.659. 
Cleanser and General Cleanser. Paper Makers Chemical 
Corp.. Wilmington. Filed September 18, 1934. Serial 
No. 356,152. Published November 27, 1934. Class 4. 

321.706. Soap Washing Powder. Edward Longi, 
New York. Filed October 3, 1934. Serial No. 356.728. 
Published December 4, 1934. Class 4. 

321.708. Soap in Paste Form. Zoff Co., St. Joseph. 
Mo. Filed October 4, 1934. Serial No. 356.789. Pub- 
lished December 4, 1934. Class 4. 

321.736. Liquid Cleaning and Washing Compound. 
Naylee Chemical Co.. Philadelphia. Filed October 16, 
1934. Serial No. 357,179. Published December 4. 
1934. Class 6. 

321,747. 
pounds. M. Vonsen Co., Petaluma. Calif. Filed October 
22. 1934. Serial No. 357.401. Published December 4. 
1934. Class 6. 

321.777. Soap Flakes or Chips, Soap Stock. Castor 
Oil Soap, etc. Paper Makers Chemical Corp.. Wilming- 
ton. Filed September 28, 1934, Serial No. 356.533. 
Published December 4, 1934. Class 4. 

321.859. Brushless Shaving Cream. Dr. Browns 
Laboratories. Brooklyn. Filed October 12, 1934. Serial 
No. 357.056. Published December 11. 1934. Class 4. 

321.882. Soap. P. Beiersdorf & Co.. Inc.. New York. 
Filed July 25. 1930. Serial No. 303.799. Published 
December 11, 1934. Class 4. 

321.915 Shaving Cream. Colgate-Palmolive-Peet Co., 
Jersey City. Filed October 31, 1934. Serial No. 357.- 
716. Published December 11. 1934. Class 4. 

321.952. Shaving Cream and Soap. Dudley B. Wade. 
Jr.. Lagrange. Ga. Filed October 20, 1934. Serial No. 
197.399. Published December 11, 1934. Class 4. 

121.976. Cleaning and Polishing Preparation. United 
Necessities Corp.. Bartlesville, Okla. Filed June 11. 
1934. Serial No. 352.559. Published December 11. 
1934. Class 4. 

391.990, 


Soap Powder, Vegetable Oil Soap, Bottle 


Insecticide, Germicides. Bactericides or Com- 


Grease Detergent. Solvent Cleaning Com- 
pound and Metal Polish. Wilson Chemical Co.. Rye. 
N. H. Filed August 13, 1934. Serial No. 354.967. 
Published December 11. 1934. Class 4. 

122.017. Polishes and Cleaning Materials. E. I. du 


Pont de Nemours & Co.. Wilmington. Filed September 
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13, 1934. Serial No. 355,999. Published December 
8, 1934. Class 16. 

322,109, Insecticide. Faydon Laboratories. Syracuse, 
N. Y. Filed September 25, 1934. Serial No. 356,403. 
Published November 27. 1934. Class 6. 

322.129. Shampoo. Zem-Zem Corp.. New York. 
Filed October 3. 1934. Serial No. 356.751. Published 
December 4, 1934. Class 6. 

322,136. Moth Liquid Spray, Fly Spray, Insecticides, 
and Roach Powder. Uncle Sam Chemical Co., New 
York. Filed October |, 1934. Serial No. 356,650. Pub- 
lished November 27. 1934. Class 6. 

322.167. Dental Cream. Colgate-Palmolive-Peet Co., 
Jersey City. Filed October 31, 1934. Serial No. 357.714. 
Published December 11. 1934. Class 6. 

22; 010 
C. A. Mosso Laboratories, Chicago. Filed October 18, 
1934. Serial No. 357.251. Published December 11, 
1934. Class 6. 

322.188. Insecticides, Parasiticidals, Vermicides. M. 
Vonsen Co., Petaluma, Calif. Filed October 22, 1934. 
Serial No. 357.400. Published December 18. 1934. 
Class 6. 

322,242. Antiseptic and Germicidal Substance. Wal- 
lace & Tiernan Products. Inc., Belleville. N. J. Filed 
November 1]. 1934. Serial No. 357,789. Published 
December 11, 1934. Class 6. 


Antiseptics, Germicides. and Bactericides. 








New Equipment and Bulletins 








F YOU want additional information on any of the 
items described below or if you want any of the 
bulletins, catalogs. etc. send the coupon below to the 


Publishers of Soap. 


MacNair-Dorland Co., Ine.. 
254 West 3lst St.. New York. 


Send us additional information on the following as 


described in Soap: Numbers...............--eeeeees 
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104. Frazier & Son. Belleville. N. J. announce a 
new model of their Whiz-Packer for dry. free-flowing 
products. Bulletin available. 

105. L. O. Koven & Brotners, Inc.. Jersey City, 
N. J..-issue new catalog covering the special equipment 
they design and build. Special sections cover tanks, 
mixers, containers, equipment for chemical and allied 
industries, etc. Copies of any desired sections or entire 
52-page catalog available. 


106. Davipson Commisston Co.. Chicago.. issue 


a 
w 
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For 1935 — 


Thirty-eight out of forty-two advertisers in 
SOAP, whose contracts expired the end of last 
year, have renewed for 1935. New or increased 
advertising has been placed by twenty-two 
firms. Both the January and February issues 
of SOAP were well ahead of corresponding 
1934 issues in total advertising pages. 


ee 


No Seatterville Cireulation 





Like one of Chicago’s famous newspapers, SOAP does not 
offer a circulation in “Scatterville.” We do not attempt to 
spread out in fields where we have no business to coax in 
stray advertising. The circulation of Soap is concentrated 
among manufacturers of soaps and sanitary products and 
sanitary service organizations. 


No Fake Circulation 


Soap is a member of the Audit Bureau of Circulations. 
Only two other publications in the entire manufacturing 
field of soaps, drugs, cosmetics. chemicals, chemical special- 
ties. etc., also prove their circulation by membership in this 
organization. and these are both chemical engineering 





papers. 


Highly Responsive Circulation 





Manufacturers and distributors reading Soap are alert and 
alive. They are unusually responsive to the right kind of 
advertising. If your product can demonstrate advantages. 
advertising in Soap will get you some new customers. 


A Real Reading Circulation 


{ man closely identified with the industry, and in a larger 
way intimately associated with national advertising and all 
types of publications, recently remarked—*I have never 
seen a publication of any kind as closely read by the in- 
dustry it serves as Soap.” The editor of one of England's 
outstanding chemical trade papers wrote—“I find your 
journal the most informative of all the technical journals 
we receive here from America. Each issue is cut into a 
dozen parts and filed for future reference. With most other 
journals one is fortunate in getting one article per issue. 





real, honest, responsive circulation plus unusual 
reader interest—here is the reason for the volume of adver- 
tising carried regularly in Soap and the remarkably high 


advertising renewal percentage. 


yy 
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folder listing high and low prices of oils, fats, etc.. 
over the ten year period from 1924 to 1934. 

102. Strokes & SmitH Co., Philadelphia. announce a 
new type of packing and weighing machine for use with 
powders and granular materials. It is their Duplex 


Pack Weigher. which can be transformed into eight 


= 


ae. 
ae 


Ste 


» i iil 





or more different models from the one base machine. 
It is an auger type machine incorporating the newest 
developments and designed especially for use with pow- 
dered insecticides, granular and powdered soaps. etc. 
and can also be used with paste materials. Bulletin 
available. 

107, Lukens Steet Co.. Coatesville. Pa..—issues 
booklet giving a pictorial Summary of the products of 
the company. Nickelclad steel soap boiling kettle is 
illustrated. Copies available. 

108. Atsop ENGINEERING Corp... New York.—an- 
nounces new bottle rinser which uses as a rinsing fluid 
the same liquid with which the bottles are later to be 
filled. An internal filter that is a part of the unit re- 
moves all dirt and sediment from the liquid after the 
washing operation. This new principle eliminates plumb- 
ing. piping. heavy water cost. etc. 

109. Fetton Cuemicat Co. Brooklyn, N. Y..—issue 
new catalog on their various products chiefly for the 
flavoring industry. including terpeneless oils. solvents. 
raw materials, and other specialties. Copies available. 


110. Pneumatic Scare Corp.. Norfolk Downs. Mass. 
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‘ssue the February number of their house organ 
“Packaging”. The issue shows a floor design of a com- 
plete packaging unit for dry products. Copies available. 

111. Ropinson Manvuractcrtne Co., Muney, Pa.. have 
issued a new 560 page booklet describing their complete 
line of mixing equipment, covering their Gardner and 
Unique Lines for both wet and dry mixing. sifting. 
agitating. batch weighers. ete. They also show their 
special vertical] soap crutcher. available in 1.000, 1,500, 
2.000 Ib. sizes. and up. Most illustrations are given 
with specifications and some are shown in plant hook- 
up. Copies of the booklet will be sent on request to 
Soap or the company. 

112. Production of a new low-price portable capping 
machine has been announced by Ludcke Corporation. 
11 North Beacon Street. Watertown. Massachusetts. This 
new capper. called the “Kinex.” is said to be the only 
portable unit on the market capable of tightening screw 
closures of all types. shapes and sizes from 10 m/m to 
90 m/m: and if necessary. closures can be put on tighter 
than is consistently possible with high hand tightening. 
The machine can be used for tray or conveyor belt 
operation and tightens caps at a speed up to 100 per 


minute. 





_ New Patents 














Conducted by 
Lancaster, Allwine & Rommel 


Registered Attorneys 
PATENT AND TRADE-MARK CAUSES 
815 15th St., N. W., Washington, D. C. 


Complete copies of any patents or trade-mark 
registration reported below may be obtained by 
sending 25c for each copy desired to Lancaster, 
Allwine anc Rommel. Any inquiries relating to 
Patent or Trade-Mark Law will also be freely 
answered by these attorneys. 











No. 1,985,987, Spray Drying Soap. Patented January 
1, 1935 by Thomas Edward Hall. Wyoming. Ohio, as- 
signor to the Procter & Gamble Company. Cincinnati, 
Ohio. In the spray drying of soap in a spray drying 
tower. the method of controlling the bulk density of 
the dried product which consists in spraying the soap 
downwardly in the tower, in substantially uniformly 
sized particles in introducing a counter current of heated 
drying gas into the tower and controlling the elevation 
within the tower at which the drying gas is introduced, 
and returning a portion of the exhaust gas into the bot- 
tom of the tower. 

No. 1,986,243, Polish. Patented January 1, 1935 by 
Maurice H. Arveson. Hammond. Ind.. assignor to Stand- 
ard Oil Company of Indiana, Whiting, Ind. An emul- 


{Turn to Page 49) 
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OF YOUR 
SOAP PRODUCTS 
Often Depends Upon 
the Base You Select 


CHOOSE SAFELY! 
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CAUSTIC POTASH 


SOLID, LIQUID, FLAKE, GRANULATED 
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CAUSTIC SODA 
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SODA ASH 


LIGHT 58% 


STEARIC ACID 


INCUS, SREE(DEN SCO. 
117 LIBERTY STREET, NEW YORK, N. Y 
FACTORIES BRANCHES 

Niagara Falls, N. Y Chicago 
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Jersey City, N. J Philadelphia 
Cleveland 


Gloversville, N. Y 
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Kirkman & Son have been awarded bids as follows 
on material for U. S. Marine Corps, Philadelphia: 52,500 
lbs. laundry soap, 3.79c:; 7,875 lbs. toilet soap, 6.83c. 
R. M. Hollingshead Corp. awarded 8,600 lbs. hand soap 
Procter & Gamble Co. awarded 36,000 Ibs. 


soap powder at 2.87c. 


at 4.67c. 
Conray Products Co. awarded 
10.625 lbs. grit soap at 3.48c, 15,625 lbs. grit soap at 
3.18c and 5,300 Ibs. trisodium phosphate at 7.82c. 
Pennsylvania Salt Mfg. Co. awarded 32,000 lbs. lye at 
1.04c. Solarine Co. awarded 6.900 cans metal polish 
at 5.73c. 
s ° ans 

H. H. Rosenthal Co., New York. has been awarded 
7,000 lbs. soda ash for Edgewood Arsenal at a price of 
1.94c. James Good, Philadelphia, awarded 800 Ibs. 


caustic soda at 3.8c 
o 


A contract covering 10.000 Ibs. floor wax for the 
U. S. Marine Corps, Philadelphia, has been awarded 
to Crystal Soap & Chemical Co.. Philadelphia, at a 
price of 11.2c, less 1%. 

° 

Innis. Speiden & Co.. New York. have been awarded 
a contract covering 14,000 Ibs. naphthalene for the U. S. 
Marine Corps. Philadelphia. at a price of 3.95c. less 1%. 

. 

Colgate-Palmolive-Peet Co.. Jersey City. has been 
awarded a contract covering 160,260 lbs. laundry soap 
for St. Louis U. S. Army Quartermaster at a price of 
3.433c. Day & Frick. Philadelphia. awarded 6.600 11- 
oz. cakes of grit soap at 2.05c. 

+ 

Armour & Co.. Chicago. was low bidder on 13.000 Ibs. 
soap powder for U. S. Post Office Dept.. Washington, 
in a recent bidding. with a quotation of 2.26c. 

r 

Procter & Gamble Distributing Co. has been awarded 
a contract for 18,060 lbs. laundry soap for St. Louis 





U.S. Army Quartermaster at a price of 3.35c. 
° 
\ number of price advances on various brands of its 
soaps were made by Procter & Gamble Company late last 
month. It is difficult to give any precise figures indicat- 
ing the amount of the increase. as varying advances were 
made in different products and for different localities. 
The changes represented the fourth successive advance 
in prices since last year. It is understood that they were 
based on the higher raw material costs in recent months. 
venetian t 
Manning O’Connor. manager of the toilet article de- 
partment of Colgate-Palmolive-Peet Co.. reports that the 


company’s current “double your money back” campaign 


Mor 


1<@) 
WwW 


ul 


SO, 


has practically doubled volume on nineteen of the lead- 
ing “Colgate” and “Palmolive” toilet articles. At the 
same time, he advises. retailers are enabled to sell these 
items at full advertised prices. and thus make 33% 
profit on their money. This campaign is a feature of 
Colgate’s profit stabilization plan. 

* 

Paper soap sheets in the form of small booklets are 
wanted by a firm in the middle-west. A number of 
inquiries for these paper sheets impregnated with soap 
have been received by Soap. They are used in booklet 
form usually for advertising purposes. Information re- 
garding a source of supply will be passed along by the 
publishers of Soap. 

r 
RUSSIAN SOAP OUTPUT UP 67% 

Joseph Stalin has kept his promise to give Russians 
more soap. official figures for 1935 production show. 
The figures place the proposed year’s output at 347,000 
tons. an increase of 67 per cent over the previous year. 
In the Spring of 1935 a delegation of collective farmers 
complained to the Soviet leader that farms were in- 
adequately stocked with soap, and requested particularly 
the fragrant kind. It was then M. Stalin made his 
promise. 

+ 

sills have been presented in the U. S. Senate and 
the House (S. 1891 and H. R. 5854) providing for 
the imposition of taxes on a group of imported oils 
and fats in addition to those affected by the processing 
tax. The bills would also impose a tax of two cents 
per pound on imports of soap and one-half cent per 
pound on imported glycerine. 

. J 

John P. Harris. manager of the Chicago office of 
Industrial Chemical Sales Co. for the past eight years, 
has joined the sales staff of Wilson & Bennett Mfg. Co., 
Chicago. steel containers. 

7 

Filtrol Company of California has been named licens- 
ing agent for Gray Processes Corp.. Newark, N. J.. for 
three new processes involving the use of fine clay. 

oa 

“Windex”. the new waterless window cleaner brought 
out last year by Drackett Chemical Co.. Cincinnati. is 
reported to be meeting with increasing sales following 
an extensive advertising campaign. In use. a rag is 
simply dampened with the liquid cleaner. rubbed over 
the glass surface to be cleaned. and this followed up 
by drying with another cloth. Use of water. buckets, 


sponges, chamois, etc., is eliminated. 
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Market R eport on 


TALLOW, GREASES, AND OILS 








(As of March 8, 1935) 
EW YORK—Soap making oils and fats continued 
to advance in price on a broad front this period. 
Practically every item in the list shared in the sharp 
upward movement which carried some soap fats a cent to 
a cent and a half per pound higher. Sellers were not at all 
anxious to press matters, finding that with no assistance 
at all from themselves buyers were doing a satisfactory 
job of pushing prices higher. It was not only the buyers 
in the soap field that were bidding for stocks. Users 
of edible oils, finding cotton oil overpriced in recent 
weeks, have been bidding more and more strongly for 
stocks of edible coconut oil, raising the price of crude 
as well as refined oil in the process. The result is that 
soapmakers are paying with a vengeance for the planned 
advance in edible oil prices. According to the statement 
of one large soap company purchasing agent, the soap 
industry has “badly misguessed the whole oil and fat 
market situation.” In his opinion even higher prices are 
to be expected. 
COCONUT OIL 
Both coconut oil and copra continued their aggressive 
advance this period as a result of steady and in some cases 
almost frantic buying by soap makers as well as edible 
oil users. The Philippine copra crop is reliably reported 
to be off anywhere from 25 to 35 per cent as a result 
of the typhoon, which is one of the factors explaining 
the rise in price this month from 234 to 334c¢ per pound. 
Manila oil is quoted at 61¢c per pound in New York. as 
compared with 414c a month ago. 
CORN OIL 
Corn oil continued in strong position. the mill tank 
price advancing a cent to eleven cents per pound. 
COTTON OIL 
Cotton oil was the quietest feature in an otherwise ac- 
tive oil and fat market, with speculative activity light and 
prices showing little change. 
GREASE 
The greases followed the rest of the market upward 
this period, advancing almost a cent a pound to a basis 
of 614c per pound for yellow and house grease. 
PALM OIL 
Palm oil was again sharply higher this period, not 
only on spot but also for shipment. The current price 
is 514c to 534c per pound. One local supplier reports 
that he is unable to promise delivery before May 1 on 
some thirty or forty single orders for tanks from soap 
users. 
TALLOW 
Tallow reached a new high level this month, city extra 


going above 7c per pound on some sales. It is reliably 
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reported that renderers are off in the neighborhood of 
thirty per cent as compared with production last year. 
An unusual feature of the market this period was the 
entrance of middle-western buyers into the eastern mar- 
ket, their requirements normally being taken care of 
in Chicago. This gives an idea of the scrambie which 
is taking place to secure stocks. 

P & G AND LEVER LEAD SOAP ADVERTISERS 

Two soap companies were numbered among the first 
ten national newspaper advertisers in 1934, according 
to figures prepared for Printers’ Ink and published in 
the February 28 issue of that publication. Lever Bros, 
Co. again ranked fifth in national standing. with 10.590.- 
375 lines, as compared with 11.306.513 lines in 1933. 
Procter & Gamble Co. moved back from seventh to 
eighth place, in spite of an increase in lineage. Its 1934 
space totaled 6.525.930 lines as compared with 5.681.974 
lines in 1933. Colgate-Palmolive-Peet Co. which ranked 
tenth in 1933 with linage of 4.069.242. moved far back 
in the list in 1934, to forty-seventh place. Its linage 
dropped to 1.275.488 as advertising was curtailed fol- 
lowing a change in sales policies. 

_¢ 

W. A. Welch of the Industrial Chemical Sales Co.. 
New York. chemical subsidiary of the West Virginia 
Pulp & Paper Co., has been placed in charge of the 
newly opened branch sales office in Cleveland at 418 
Schofield Building. 


Ohio and portions of neighboring states for activated 


He will have charge of sales in 


carbons. chalk. clays. fatty acids and other products. 
For the past four years. Mr. Welch has been in charge 
of research on activated carbons at the Tyrone. Pa.. 
plant of the company. 

Stocks of crude cottonseed oil on hand in United 
States as of Jan. 31. 1935. totaled 100.562.864 Ibs.. as 
compared with 188,940,298 Ibs. held on the same date 
last year. Stocks of refined oil totaled 513.340.742 Ibs. 
Jan. 31. 1935. as compared with 781.007.531 Ibs.. Jan. 


31, 1934. 





OLIVE OIL FOOTS 


Are present troubles at the soap kettie and 
in the textile plant the result of too wide a 
variation in olive oil foots quality? Are present 
grading, and testing for quality adequate? Read 
the comments of Margaret Hausman on this 
subject in the April issue of SOAP. Of interest 
to every consumer of olive foots. 
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Market Report on 


SOAP AND DISINFECTANT CHEMICALS 











(As of Warch 8. 1935) 
EW YORK—Little activity was reported in the mar- 
ket for soap and disinfectant chemicals this period. 
Buyers were inactive in the earlier weeks. being disposed 
to limit purchases as much as possible pending the Su- 
preme Court decision on the gold question. With this 
element of uncertainty hainging over all markets. most 
buyers were disposed to take a waiting attitude wherever 
possible. Even after the decision the wave of delayed 
buving failed to reach the expected proportions. There 
were no important price changes during the period and 
no new features of interest. 
ALKALIS 

The demand for alkalis continued irregular this period. 
although it is reported that sales to soap companies held 
up better than those to other consuming industries. In 
spite of the rather cautious buying policies adopted by 
many users. sales totals held up fairly well compared 
with January. which was also a quiet month. Prices 
are unchanged at the schedule previously in effect. 

COAL TAR PRODUCTS 

\ firmer tone was noted in the coal tar market this 
period. with surplus stocks pretty well disposed of and 
sellers consequently being less disposed to make further 
price concessions. Manufacturers of synthetic resins are 
currently active in the cresol and cresylic acid market. 
taking up some of the slack resulting from reduced pur- 
chases by other users. Both crude and refined naphtha- 
lene are firmer than they have been in recent weeks and 
indications are that no further reductions in price may 
be expected. 

ROSIN 

The rosin market showed its usual seasonal inactivity 
this period. Quotations were steady and practically un- 
changed. Receipts have been unusually small even for 
this season of the year. with the result that stocks have 
been further reduced. 

+ 

Ungerer & Co.. New York. importers and manufac- 
turers of perfuming materials. have announced that Ivon 
H. Budd. formerly with Budd Aromatic Chemical Co.. 
has joined their organization. The latter concern has 
retired from business. Mr. Budd has had many years 
of experience in the essential oil trade having previously 
been associated with the old house of Julian W. Lyon & 
Co. and their successors Wangler-Budd Co. 

+ 

John E. Fontaine has been named general sales man- 
ager of United Drug Co.. in a recent promotion. with 
John M. Considine becoming assistant sales manager. 


George C. Frolich becomes director of the newly formed 
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department of research and technology. Dr. Paul W. 
Spickard, formerly acting chief of drug control. U. S. 
Food and Drugs Administration. has become associated 
with the company in the new research department. 
° 
Monsanto Chemical Co. earned net profit of $2.771.629 
during 1934, equal to $3.20 a share on 864.000 shares 
outstanding. 
. 
NEW PATENTS 
(From Page 45) 
sified. neutral, non-saponaceous cleaning and polishing 
composition comprising from 24 to 26% of a non- 
volatile mineral oil having a viscosity of the order of 
30 seconds Saybolt at 100° F., 
ey 


0.3 to 0.45% of gum tragacanth, 1 to 5% of a mild 


65 to 70% of water. 


abrasive, and about 3.2% of glycerin. 

No. 1,986,286, Composition for Laundering, Patented 
January 1, 1935 by Silas M. Ratzkoff, Philadelphia, Pa.. 
assignor to Publicker Research and Development Com- 
pany. Philadelphia, Pa. In the art of laundering fabrics 
which have been subjected to a washing operation with 
an aqueous solution of an alkaline cleansing agent, the 
method for neutralizing alkaline materials remaining in 
association with such fabrics subsequent to the washing 
operation which comprises bringing the fabrics into con- 
tact with a water solution of a simple neutral salt of a 
weak metallic base and a strong acid. 

No. 1,986,388, Metal Polish. Patented January 1, 1935 
hy William S. Calcott. Pennsgrove, N. J.. and Richard 
G. Clarkson, Wilmington, Del. assignors to E. I. du 
Pont de Nemours & Company. Wilmington, Del. A 
polish for metallic surfaces which contains in admixture 
wax and a higher fatty acid dissolved in an organic 
solvent which is immiscible with water in large part at 
least and an alkaline aqueous solution containing a 
cleaning agent of the water soluble aliphatic acid group 
consisting of oxalic acid, acetic acid. tartaric acid. citric 
acid and the alkali salts of the acids and a wetting out 
agent. 

No. 1,987,260, Manufacture of Glycerine. Patented 
January 8. 1935 by Cecil Herbert Lilly. Saltcoats, Scot- 
land. assignor to Imperial Chemical Industries. Ltd. In 
the manufacture of glycerine by the fermentation of 
carbohydrates in the presence of a soluble sulphite and 
a soluble bisulphite in such proportions as to give an 
approximately neutral solution. the step of adding to 
the fermenting mash from time to time relatively small 
quantities of regenerated sulphite-bisulphite solution con- 
taining glycerine from a previous fermentation of the 


kind described. 
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for Q 7 years We have been supplying raw materials to the 
Soap and Allied Industries 
OLIVE OIL, all grades 
OLIVE OIL FOOTS 


Fatty Acids, Animal and Vegetable 
Cottonseed Soapstock Boiled-Down Cottonseed Soap 








Neatsfoot Oil Rapeseed Oil Tallow Trisodium Phosphate 

Coconut Oil — (Undenatured) Red Oil Caustic Potash 

Cottonseed Oil : Castor Oil Carbonate Potash 

Palm Kernel Oil Sesame Oil Soap Colors Bath Powder 

wey Ancol Lard Oil Chlorophyll Modified Soda 

Sova Bean Oil Palm Oil Soda Ash Caustic Soda 

Palm Kernel Oil Corn Oil : Silicate of Soda 
(English or German Peanut Oil Sal Soda Meta Silicate and 
Denatured) Grease (Animal) Tale Metso 


“CEREPS” Superfatting Neutralizing Agent 


Write for Information and Samples. 


WELCH, HOLME and CLARK CO., Inc. 


563 Greenwich St. New York City 
Established 1838 


CAUSTIC SODA 


St: piguties pee tide 


CHEMICAL COMPANY 


RIVES-STRONG BLOG NIAGARA 2710 GRAYBAR BLOG for Ni - lie) wa emery. i- lel, | 
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624 CALIFORNIA ST 
SAN FRANCISCO. CALIF LOS ANGELES. CALIF 


CARBON TETRACHLORIDE 


ay you saw it in SOAP! March, 





” 


50 























Market Report on 


ESSENTIAL OILS AND AROMATICS 








(As of March 8, 1935) 
EW YORK—tThe feature of the market for essential 
oils and aromatics this period was the report from 
Italy that the Italian Government had placed a ban on 
imports of orange, lemon and lemongrass oils. as well 
as citral and linalyl acetate. This step was said to have 
been taken to combat the widespread sophistication of 
Italian citrous oils which has been causing so much 
trouble for the essential oil industry for a number of 
years. If the embargo is effective it will end the prac- 
tice of shipping oils to Italy for re-export as Italian oils. 
and would also aid in stopping adulteration of oils of 
actual Italian origin. The result of this step was immedi- 
ately felt in the markets for these products. with Italian 
citrous oils being advanced abruptly and the aromatic 
chemicals affected dropping in price. 
ANISE OIL 
In spite of the basic firmness in this market their 
continues to be a shifting about in price quotations by 
various sellers. The inside price was two cents lower 
this period at 42c, the concession not representing any 
real change in the picture but being merely the result of 
competition among suppliers who acquired stocks of oil 
at prices considerably below the present market level. 
BERGAMOT OIL 
Bergamot oil was moderately stronger this period. al- 
though the advance in price was not so striking as in 
the case of other Italian oils such as lemon and orange. 
The current market ranges from $1.45 to $1.70. 
CASSIA OIL 
This oil was firmly maintained at the price previously 
in effect. $1.30 to $1.40 per pound. 
CITRONELLA OIL 
Slightly higher prices are being quoted on Ceylon 
oil currently. as a result of higher cables from produc- 
ing areas. With Java oil easing off moderately. the 
spread between the two oils has been reduced. Ceylon 
is quoted at 28c to 30c and Java at 31 to 36c. 
GERANIUM OIL 
Geranium quotations were unchanged this period in a 
quiet market. A wide range of prices continues to be 


quoted by different suppliers. 
sechcniialian il —_ 


W. H. Adkins. formerly with Givaudan-Delawanna., 
Inc.. has joined Schimmel & Co.. New York. and will 
take charge of sales in the metropolitan district. The 
marriage of Gert Keller of Schimmel & Co. to Miss 


Ruth Jane Williams has recently been announced. 
i A ee 


Rupert C. Watson of Ungerer & Co.. New York. is 
spending a month on the Pacific Coast on business. prin- 
cipally in Hollywood and Los Angeles. He specializes 
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in the perfume materials of M. Naef & Co.. Geneva. 
Switzerland, who are represented in the United States 
by Ungerer. 
ee ee 
SCHIMMEL PERFUME REPORT ISSUED 

Schimmel & Co., Miltitz-bei-Leipsig, Germany, have 
issued their Annual Report on Essential Oils and Syn- 
thetic Perfumes covering the year 1933. Copies may 
be obtained from their United States and Canadian rep- 
resentatives, the recently organized Schimmel & Co., Inc., 
601 W. 26th St.. New York. The latest edition of this 
valuable publication covers a wide range of subjects 
of interest to buyers of perfuming materials. as have 
previous issues. These include commercial notes and 
scientific reports on volatile oils. aromatic chemicals and 
drugs. original contributions from the Schimmel scientific 
library and information on research in the field of the 
chemistry of odorous substances. In addition, the pub- 
lication gives statistical data of considerable value to- 
gether with technical abstracts on alcohols, aldehydes, 
ketones, acids and esters, etc. 

Schimmel & Co., Inc.. recently announced the ap- 
pointment of two new members to their selling organ- 
ization. W. H. Adkins, formerly with Givaudan- 
Delawanna, Inc., will handle sales in the New York 
territory. D. P. Fellows will represent the company in 
New England, with headquarters in Boston. Hans 
Schettler, vice-president and director of the European 
house, is at present in the United States. He arrived 
on the Europa, Feb. 22 for a visit of a month. 


+ 


THE LEGISLATIVE SITUATION 
(From Page 31) 
facturer’s wholesale list price per unit.” I have asked 
one of the companies most interested to look into the 
situation and let me know what, if anything, they think 
should be done about such proposed legislation. If any 
to whom this letter is addressed, have any point of view 
to express, I shall be glad to receive it. 

In New York, there has just come to my desk Assembly 
Bill 764, introduced by Mr. Doyle, requiring that cos- 
metics (so defined that soap might be interpreted as 
being included) shall be non-injurious and must be so 
labelled. I am told that this is a perennial bill, and do 
not know how much interest, if any, may be taken in it. 
We shall try to see what the situation is, and to secure 
the specific exclusion of soaps. 

May I ask, please, that if any soap manufacturer learns 
of bills in other states that specifically aim at regulation 
of, or taxation on, the soap industry, that he forward full 
information to us at the earliest moment. It is clear that 
cosmetics (and soap) regulation and taxation is verv much 
in the legislative mind, and that our industry should take 
every possible step to protect its interests and to prevent 
unjust and burdensome provisions from being enacted into 


law. 
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RED OIL 
TALLOWS 


Controlled Production: 


We collect, render and refine all 
of the raw materials used in 
our stearic acid and red oil. 
This close control, not available 
in any other brand, insures high 
quality products by eliminating 
low grade raw materials. Let 
us submit samples and prices. 
There is no substitute for qual- 
ity. Use them in your 
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Dry Cleaning Soaps 
Shaving Soaps 





Special Cleaners 
Polishes 
Liquid Soaps 
Creo 


FANCY - EXTRA and 
SPECIAL TALLOW 


Fatty Acids 
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ANIMAL BY-PRODUCTS 
REFINERY 





KEARNY, N. J. 
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CURRENT PRICE QUOTATIONS 








(As of March 


Minimum Prices are for car lots and large quantities. 
suppliers and for varying quantities. 


Chemicals 

Acatone, GC. Ps GVUMB es ci e666 <0 8 lb 
Acid, Boric, bbis., 9979.7. .5<.. 000% ton 
Cresylic, 9742 dk., drums........ gal 
97-997., pale, drums ........ gal 
Low boiline grade............. gal. 
Gerrit) Stee a oe. Bs eeiese arerekers lb. 
Adeps Lanae, hydrous, bbls........ lb. 
Anbvarous, BIS. 660056005 «<De 
Alcohol, Ethyl, U. S. P., bbls...... gal. 
Complete Denat., No. 5, drums., ex. gal. 
Alum, Potash TMD. «6.00.0:666 00 5 écw A 


Ammonia Water, 260, drums, wks...1lb. 
Ammonium Carbonate, tech., bbls...lb. 


Bleaching Powder, drums....... 100 lb. 
Borax, pd., cryst., bbls., kegs.. ton 
Carbon Tetrachloride, car lots...... Ib. 
Mie Cc Mas aioses e's cise re eign cave ates gets ae 
Caustic, see Soda Caustic, Potash Caustic 
China Clay, TMlee ..oiciss cen ccewes ton 
Cresel, U; S.- Po Gums 2c. 6sc.seces lb. 
NE AONE ors, crue eile) vigleid-oleiee gal. 
Feldspar ; hea cae each ton 
(200 to 325 mesh) 
Formaldehyde; DOIG. «6 6:66o66 eecce sc lb. 
Mutlers Wart cc .cceccccwes ton 
Glycerine, C. P., drums lb. 
Dynamite, GUMS . .. .i.<cese ses lb. 
MANOMINCASION, GEUIRS «26.54 0666- lb. 
OAD IVE, (GUUS esos shee etal lb. 
BROMAUINS (CHEUNG 056.000. 5 iasi ce ¢ vase esiavere lb. 
Kiesai@uhr, BGs)... occcs cece ces ton 
Lanolin, see Adeps Lanae. 
ime; HV: BOIS ..0.605 06 de ess per bbl. 
Mercury Bichloride, kegs........... lb. 
Naphthalene, ref. flakes, bbls..... lb. 
Nitrobenzene (Myrbane) drums....lb. 
Paradichlorbenzene, bbls., kegs......lb. 
Petrolatum, bbls. (as to color)..... lb. 
Phenol, (Carbolic Acid), drums..... Ib. 
ie OF WB. so 0 6 boc cco ow area's ..gal 
Potash, Caustic, drums lb. 
Flake , Ds 
Potassium Carbonate, solid........ lb. 
MTR Ds rh ree Scone yeh oe dah SN eR lb. 
Pumice Stone, powd............ 100 Ib. 
Rosins (600 lb. bbls. gross for net) — 
Grade B to H, basis 280 lbs....bbl. 
ROPE ONG Wr IN ooo» oisiine ein 0.0 00 ace bbl. 
Grade WG and X bbl. 
SS ere anne bbl. 
Rotten Stone, pwd. bbls........ ae | 
Silica, Ref., floated...............ton 
Soap, Mottled ............ ere 
Olive Castile, bars...... ; lke 
MGMT oof i alas Scig Sass Bul ers os Gavel lb. 
RUIVG Or INGO. os cease cick sido ess lb. 
Powdered White, U. S. P........ lb. 
CRBN Oe Be bases cs sitcade dans lb. 
Tallow Chips ..... eee 2.5 See 


errr Ib. 
Soda Ash, cont., wks., bags, bbls. 100 Ib. 
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8. 1955) 


Car lots. ii bulkiccc.csscceexs 100 |b 
10 suda Caustic, cont., wks., sld....10U lb. 
% Ee AMR 25 a ceeras ors & arbre ws .. 100 Ib. 
ear’ LiQUId, tANMS «2. 6c<ess ... 100 Ib. 
‘47 Souaviniie JAR Sas ot cho inde oe . luv Ib. 
65 Sodium Chloride (Salt)........... ton ll 
11% Sodium Fluoride, bbls..............1b. 
15 Sodium Hydrosulphite, bbls... ....1b. 
16 Sodium Silicate, 40 deg., drum. .100 lb. 
2.69 Drums, G0 deg. WES s.s..:06:<0« 100 lb. 
42 In tanks, 15c. less per hundred, wks. 
03% Tar Acia Olle, 1a-230'45. ook nce. gal 
02% Trisodium Phosphate, bags, bbls... .lb. 
12% Zine Oxide, lead free.........0.-:. lb. 
2.35 Zine Stearate, bbis...... 2... 0.0.00. Ib. 
55.00 : 
05% Oils — Fats — Greases 
08% 
Canton: Now to DORs sx <5c08s Keisos 4 Ib. 
25.00 De Sc ile in oot wre Gesu wear sr emieoies lb. 
4) Coconut 7 
Manila. tanks, Nu. FY... wc ccceenswen ), 
12% Tanks; PaGine CORSE... 6 < ss0<05 lb. 
15.00 Cod, Newfoundland, bbls. gal. 
Copra; Dak: coast: ..s.csckecaweee lb. 
07 Corn:.. tanks, mills. .cic ce cucvee ss lb. 
24.00 ee els eres Ib. 
14% Cottonseed, crude, tanks, mill...... lb. 
14% we oe Ib. 
¥, 
yb, Degras, Ayer, DIS... ..ccccee es lb 
ene Bng@list BH. ccc nk eae us ohh. 
30 Neutral, bbls. ............-. Ib. 
35.00 Greases, choice white bbls., N. Y...1b. 
WGMOGH coc peaas aveneerconemues lb. 
2.20 oye Eyota ace en e: ne 
HAN CINBU os a.g5 0) Wa nie ie Was oreietecniers ys 
pd Compound tierces: ....5 2-3. os 0's lb. 
oon Lard Oil, 
Al gg eee eee em Ib. 
25 Bextva. NO. 1, DBs oe cnc ewcwnee’s lb. 
06% UAE en BUNNIES. coche al oa gael alate Sutera Ware = 
Linseed; raw, bbis., spot......i<.: ). 
16 Wainies.. WiRCGS <r wit. os oak arc Seat sk oe lb. 
i“. Boiled: & Bole, 16tB. cc ccivesaccias lb. 
‘07%, Menhaden, Crude, tanks, Balt....gal. 
0914 Oleo Oil, No. 1, bbls., N. Y........ Ib. 
033 No. 2, bbls., N. Y. lb. 
4.00 . Olive, denatured bbls., N. Y...... gal. 
: POO, Dilss Ne E24 os teeieeeeiclas lb. 
= On PO eco cad hea naaeread lb. 
6.40 Palm Kernel, casks, denatured...... lb. 
745 Peanut, domestic tanks ........... lb. 
ar Red Oil, distilled bbls............ Ib. 
6.09 Tene WEG ok saris ss<onsexs lb. 
04% PRRs a, o oe aa gid oreo aie ais eas lb. 
22.00 Soya Bean. domestic tanks, N. Y.. Ib. 
04% Stearic Acid, 
19 Double pressed ........-.e+ee0:- Ib. 
30 FEMS PRESSERs DE 66 s0:03 cee carne Ib. 
07% Steawrine,.oleo. DDS. «x. ks oc ee eauns lb. 
21 Tallow, special, f.o.b. plant........ lb. 
.08 City, ex. loose, f.o.b. plant.......Ib. 
07% Tallow, oils, acidless, tanks, N. Y..Ib. 
06 Bass G/F) Ney Wrewiccscete cass lb. 
1.50 Wihiale. -*eRnned) 2. ccs sceec eee ceces lb 
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LAVENDER 


The spectacular rise in the cost of 
Lavender Oil focuses attention on 
our LAVENDER, Synthetic, a 
well known and standard Schim- | 
mel product. Used for many years 
it has proven its worth. 


SCHIMMEL & CO., INC. 


601 WEST 26TH STREET 
NEW YORK CITY 


























CRESYLIC ACID 
AROMATICS 


PHENYL ETHYL ALCOHOL BENZYL ACETATE 
GERANIOL BENZYL ALCOHOL 
CITRONELLOL BENZOPHENONE 
ACETOPHENONE AMYL CINNAMICALDEHYDE 


For Soaps, Perfumes, Cosmetics, etc. 
<< oo 


ASSOCIATED COMPANIES 
KAY-FRIES CHEMICALS, INC. CHARLES TENNANT G CO. (CANADA) LTD. 
N ; 


EW YORK, N. Y TORONTO, CANADA 
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Essential Oils 


Almond, Bitter, U. S. P............ lb. $2.00 
meee Be Be Biss cs 5 éive.s coors Gay 
RUNNNENE MOUNRRRD 3 5 fac cane Hina Shale widew e's lb. 58 

meine. Cane U. S.. Pe kicks cde’ lb. 42 

Aovicot, Kernel, cans: . .......:666:. 65% lb. By. 

AI aerate sors a8 6.5 sais eelere's alae 1.25 

Berwamot, COPPETS .. 2.66 csccceees lb. 1.45 
RUMEN fice ay ead oven craters varare lb. 1.00 

Biveh Tar, yoct. tims. ... 66 os... IB. .70 
Spt SOM os ohais) cro a cie ad cee ieee. lb. A 

Bois de Rose, Brazilian lb. 1.25 
ON Cs ratte aig tenga cdisTahis esgrartatd lb. 2.80 

SE NR on sso wwila oe a 8 alors wala’ lb. .26 

Catanut, Alive, tis... ...s6ss0 sec Ib. 50 

Calamus, tins eecelie “One 

Camphor, Sassy, drums............ lb. — 
MUUEEG, GUUIIE 566i c ccc ceeeaeus lb. -- 

Canangen, Native, tins....... 60.6... lb. 2.50 
EN Oe 2 re a Ib. 2.95 

CANOES ORO 6 5.625 e oc nein «0% <slee-n oie Ib. 1.90 

Cassia, Redistilled, U. S. P......... lb. 1.30 
MUNN fos ak Aho Gal's ese eek ase Ree lb. 

Ce Oe CIN a5 oe isis ds in ane aoe lb. 57 

Cedar Wood, light, drums.......... lb 22 

Citronella, Java, drums............ lb. 31 

Citronella, Ceylon, drums......... lb. 28 

ON Cn ae SE RE = er lb. .90 

Eucalyptus, Austl., U. S. P., cans. .lb. 27 

(Cl ad 9 eid 22 3 ec lb. 1.00 

Geranium, African, cans............]b. 1.75 
MOGEROR: “GINS. 0). oidaas cs en es lb. 1.50 

PIMIAIOGR: “BIBS ioe cos ecole sc vceucecee Ib. -70 

Lavender, U. S. P:, tims... ......... lb. 3.00 
Spike, Spanish, cans Ib. 1.20 

MR ER 9 RS a lb. 1.10 

Lemongrass, native, cans .......... lb. .85 

Linaloe, Mex., cases Ib. 1.35 

Nutmer, U. S. Ps tims... ...425 lb. 1.20 

Orange, Sweet W. Ind., tins........ lb. 1.75 
REPMMRNTECOB <5 faus cd. db tsc wae artin paces lb. 1.85 
1 GRE CO omens er ern ee y: lb. .65 

Origanum, cans, tech. ............. lb. 60 

COLES SR a ae er oO OT Per lb. 2.75 

PENNVTOVAl. GOMs . «0-2 seisievceeeses Ib. 1.85 
OS ey ee re ey Ib. 1.85 

Peppermint, nat., cases............ lb. 2.75 
heais,, UO. S. PB. cases.........0 3:00 

ett, ‘Grain. So Ae tint. cs cic. cicveieiss Ib. 1.05 

Pine Needle, Siberian.............. lb. 85 

BONG FINGIHDAN oi 5s c08.k0i0/e-cr0ie seco oz. 5.50 
CO AS Se ere re oz. 2.00 

Rosemary, U. S. P., tins........... lb. 32 
JR) a Ib. .28 

Sandalwood, E. Ind., U. S. P....... Ib. 5.00 

Reasetrge: Uli 8 Pe... ec ccicecswaess Ib. 75 
SS ee eee lb. 45 

Se SS Serer er rae lb. 1.75 

Thyme, red, U. S. P Ib. 58 
White, U. S. P. lb. 65 

Vetivert, Bourbon .............. Ib. 7.50 
MED oN err crag ccstalstaveceosl a's, Clare od Ib. 16.00 

Ylang Ylang, Bourbon...........- Ib. 4.60 
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Aromatic Chemicals 


Powe 
Acetophenone, C. P.. 


NE Cree fe lb. $1.50 
Amy]! Cinnamic Aldehyde.......... Ib. 2.25 
PERE crane aoa ween canes women lb. 1.00 
Bensaldehyde, tech. ....cccicvccdec lb. .60 
ets OEM MENS cso gr cies aver aaa Git arated Chron Ib. 1.10 
Benzyl, Acetate: ....cccsesnccs -lb. .60 
PA ed che ives Cw uo w aes lb. -75 
COR ric0s Soke alee eee lb. 2.55 
GHEOVGNAD) ib siosewsieneceseeeassen Ib. 2.25 
CIRUCMIEMED © 5.4.6: braces Mavdateace'a Mw eee lb. 2.55 
Citronellyl Acetate ............... Ib. 4.50 
1 ETE LE ERE ee lb. 3.10 
OCwmenes GVOME 2. iiciccccccaccsc’ gal. 90 
RPIOUG -OMING: << Ss.d coscicliun svc cae an 85 
Buesivetel Us So Bo. cccccceccvecs lb. .62 
Bugeanol,: Gs Se Wes ivtssccccccses lb. 2.00 
Geraniol, Domestic ................ Ib. 1.25 
WMOMNQU sig ics Cex Sale s hese mauts lb. 2.00 
Gerate) AcetAle o.ccilsk ceiececcuns lb. 3.00 
FRGHOURODED: 6 cascode co eareie ware seve: 2.00 
Hydrosycitronellal ..... cc cecccde sien Ib. 3.50 
Meee, Ce Bee diiccscwwvecesuarecave oz. 2.00 
OMOUNON «oh can cansaveedubweerueeus lb. 3.60 
FRQEIUDONOR oot c cinsedsevaserenenne Ib. 3.00 
PMMINES crac ecewaa te cceuedeesees Ib. 1.65 
nell -ACOtALe: 66. ee ccecewesecies lb. 1.85 
DORN, erie tors 2 re nc acunwaaeweeeel Ib. 3.50 
Methyl Acetophenone.............. Ib. 2.50 
BUNGIE: << vite cde cvcuteresws Ib. 2.15 
Ee MORON EN ara: oko 's a ss: Recs ae ree ere Ib. 4.50 
Savevinse. UU. Si Pon ccccccccwcens lb. .40 
Musk Ambretté. ...cccccccessves Ib. 5.75 
CRON Soins sa vicaciauseac eee eesaae lb. 6.25 
MMGRBONGS .. cs uusvenseaawansenaens lb. 5.00 
EMIS Slain os xo cy hk ma cera lb. 2.00 
Phenylacetaldehyde ............. Ib. 4.00 
Phenylacetic Acid, 1 lb., bot........ lb. 3.00 
Phenylethyl Alcohol, 1 lb. bot...... lb. 4.25 
HROUINON: occ26 s Sancdnadawnenakan Ib. 5.75 
SERUM oa cra ere Cua a cael iacare atutaaraas lb. D4 
Terpineol, C. P., 1,000 lb. drs. Ib 33 
CHUM cr ai cru airne macs itaeca nee Mae lb. .36 
Terpinyl Acetate, 25 lb. cans....... Ib. 80 
Themol, Us SePess. cscscsowesegens Ib. 1.40 
Vanulin, UU. So . cicwiecsewesseans lb. 3.00 
WOU WANE. 256 xiv owecene seen lb. 1.30 
Pyrethrum Products 
Insect powder, DDIGi.< c.6.. esc cess Ib. 34 
Concentrated Extract 
Sr CS isco: afareve' aco cticta Waraa ore ares gal. 2.05 
BOO Be ccc tuecdiceseweewuas gal. 5.75 
POM asia e Shatin aeneene ees gal. 7.80 
eS Ee rst gal. 11.55 
Gums 
Avahic. Aas Stticc sce cicnicnes Ib. .09 
White, powdered ......... «oie 13 
Karaya, powdered No. 1......... Ib. .08 
Tragacanth, Aleppo, No. 1....... Ib. 1.15 
Sante. ea des a acetone ace ns Ib. 11 
Waxes 
eae y: WER Licks Saw peuaccies ve cae lb. — 
Mitienn Wats ocicicawdavncoes Ib. 21 
WeGNGGs. -WOln coc dance desiee aes Ib. 25 
Caridelittas Pate ceccucdecindeccoes Ib. 18 
CHPnGUe, ING. Bs 2. osc os cae ewaese Ib. 82 
ING re GOB aa oe cca alesis a olcola crores Ib. 31 
ING SHEE, cya cnc cauaenancees Ib. 19 
Carenith: YONG «66 a:.6 ceeinecnadeas Ib. .36 
Paraffin, ref. 125-180............ Ib. 03% 
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CAUSTIC 








E SOLID LIQUID 


ODA 


SOLID LIQUID 
dependable quality . . . unfailingly! Products of 
standard . . . backed by thorough service . . . yet 


priced to meet competition. 


... for manufacturers of 


SOAPS 
OIL SOAPS 
LIQUID SOAPS 


DRY CLEANING SOAPS 
TEXTILE SPECIALTIES 


Write for details and prices 


JOSEPH luRNER& (0, 


500 Fifth Avenue 
New York 


SUPPLIERS OF CHEMICALS 














al FOR OVER 70 YEARS — 
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DEPENDABLE 
FATTY 


Progressive soap manufacturers are using 
Fatty Acids in place of ordinary oils because, 
by doing so, they can produce better soap, 
more economically. 


The high-quality of WOBURN Fatty Acids, 
both Split and Distilled, is the logical result 
of carefully selected raw materials, modern 
equipment, skilled operators, an alert control 
laboratory and constant research. 


WOBURN Split Fatty Acids are especially 
prepared and extremely light in color—less 
than 5% neutral oil—less than 1% unsaponi- 
fiable—free from moisture. 


WOBURN Distilled Fatty Acids, produced 
in vacuum stills of our own design, have a 
degree of purity without precedent. 


Soap manufacturers will do well to investi- 
gate the opportunities presented by the fol- 
lowing products of our manufacture: 


OLIVINE (olive oil replacement) 
PALM OIL FATTY ACIDS 
DISTOLINE (vegetable oleic acid) 
WHITE OLEINE (iron-free) 
COTTONSEED OIL FATTY ACIDS 
CASTOR OIL FATTY ACIDS 
LINSEED OIL FATTY ACIDS 
SOYBEAN OIL FATTY ACIDS 
SUNFLOWER OIL FATTY ACIDS 
CHINAWOOD OIL FATTY ACIDS 


DRY CLEANING SOAP FATTY ACIDS 


Our technical staff is at your disposal 
and we Shall be glad to have you submit 


your problems. 


WOBURN 
DEGREASING 
COMPANY 


OF NEW JERSEY 
CHEMICAL DIVISION 


HARRISON, NEW JERSEY 














PATENTS FOR SOAP ARTICLES 
(From Page 29) 


for a transparent cake of soap having printed advertising 
matter embedded in it. The printed matter is enclosed 
in an envelope of cellulose sulfate before being embedded 
in the soap. 

Patent No. 1.828.361. Oct. 20. 1931. to C. Crary dis- 
closes a cake of milled soap having bores extending from 
opposite portions of the cake, the bores being of small 
diameter but of sufficient depth and number to render 
the cake buoyant. but not extending entirely through the 
cake. The holes are bored so as to form some distinctive 
name or trademark in the cake of soap. 

Patent No. 1.854.235, April 19. 1932, to E. S. Stoddard 
is for a cake of soap having an outer shell of trisodium 
phosphate designed to be used in dish washing machines. 
In use the phosphate first dissolves in the water to form 
a non-colloidal alkaline detergent solution and then the 
soap goes in solution providing a foaming detergent. 
The shell of trisodium phosphate may be coated with 
gelatin so as to cause it to dissolve more slowly in the 
water. 

Patent No. 1.867.494, July 12. 1932, to Buchner cov- 
ers a container or bottle made from hard soap. The con- 
tainer consisting of several compartments has bath salts 
or other similar materials. and after being emptied can 
be used for washing purposes. 

Patent No. 1.878.104. Sept. 20. 1932. to George W. 
Brooks describes a cleaning pad consisting of loose un- 
spun metal fibers and unspun organic fibers impregnated 
with soap. 

Patent No. 1.878.250, Sept. 20, 1932, to H. L. Primeau 
describes a cleaning article made from metal wool im- 
pregnated with a soap composition (66 per cent soap, 16 
per cent fuller’s earth. 7 per cent pumice, also an oil and 
binder). The formed article is coated with a skin of 
viscose. 

Motorists who have to make emergency repairs on the 
road and thus soil their hands may be greatly interested 
in patent No. 1,900,609, March 7, 1933, to M. V. Me- 
Donough who applies to an externally ribbed glass water 
bottle a layer of soap. The motorist is thus provided 
with soap and water at all times. 

Patent No. 1.981.249, Nov. 20. 1934. to S. Rosenblatt 
shows a cake of soap covered with a sheet of unvulcanized 
partially depolymerized thin pale crepe rubber. This 
When the cake is used in the 


usual manner lather is produced and the rubber sheet 


rubber sheet is porous. 


massages the skin. 
Patent No. 1.979.411. Nov. 6, 1934. to H. F. Sands. 


incorporates sections of thick wood pulp paper in a cake 


of soap which are non-abrasive but exert a scrubbing 
action. 

Patent No. 1.983.002. Dec. 4. 1934. to E. Reeves em- 
beds in a cake of soap discs of celluloid carrying adver- 
tising matter. The tags are provided with flanges which 


serve to anchor the tags in the soap. 
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FEDERAL 
FE OQOR 
PRODUCTS 


ARE PRE-PROVED 


Behind every Federal Floor Maintenance Product is 
years of rigid laboratory research and long experience 
working in close co-operation with manufacturers of the 
various types of floors and floor coverings. Our entire 
technical staff specializes in this one field and every 
manufacturing operation is carefully supervised so that 
every product conforms exactly to our rigid standards 
developed from long experience. 


Behind every sale of these finishes is a sales policy 
that means more business and greater profits for you. 
We make sure you and your salesmen are equipped with 
the proper knowledge of floors and how to preserve them 
so you and they can qualify as floor experts. 


The maintenance of floors is a vast and fertile sales 
field. To reach it successfully you must have the right 
products and the proper knowledge of their use. 


This you can be sure you will get from Federal. 


Write for complete information about our unique sales 
plan that will show you how to cash in on this tremendous 
sales opportunity. 


FEDERAL VARNISH CoO. 


337 So. Peoria St. Chicago, IIl. 
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CORRECT those “OFF OILS” 


With the present high prices on prime oils and fats, 
it is now economical to use decolorizing and de- 
odorizing mediums to obtain satisfactory fats from 
low grade oils or tallows. 


NUCHAR in combination 
with fullers earth or bleaching 
clay will accomplish the follow- 
ing benefits. 


1. Color Removal 

Removal of “off” odors 

3. Removal of collodial 
impurities 

4. Correction of rancid 

characteristics 


5. Yield a more uniform and 
stable product 


NUCHAR | The Better Activated Carbon 
eo**E 


does a complete job— leaving 
the oil really clean and ready 
for proper finishing — because 
NUCHAR possesses enormous- 
ly more surfaces for adsorption 
of colors, odors and impurities 
per given weight than any other 
adsorptive medium. 


INDUSTRIAL CHEMICAL SALES CO., INC. 


205 W. Wacker Drive 230 Park Avenue 
Chicago, IIl. New York, N. Y. 
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PRODUCTION 
SECTION 


A section of SOAP devoted to the technology of oils, fats, and soaps published 
prior to Jan. 1, 1932, as a separate magazine under the title, Oil & Fat Industries. 








Transparent Soaps 


Hk manufacture of transparent soaps has been 

described recently by Harold Silman in the Soap, 

Perfumery and Cosmetics Trade Review of Lon- 
don. Transparency in soap has a psychological value, 
as it suggests purity to the purchaser. Originally these 
soaps were made by dissolving a good grade of soap in 
alcohol. On distilling off 80 per cent of the solvent, the 
soap was left as a transparent gelatinous mass which was 
then perfumed and run into molds. Such a process is 
expensive and methods have been used for producing 
transparency by other means. 

In studying the cause of transparency, the following 
considerations stand out. The presence of the solvent 
promotes saponification of the fats. and the more com- 
pletely the fat is saponified, the greater will be its homo- 
geneity and consequently its transparency. It has been 
shown that transparent soap is essentially in a super- 
cooled state. If a piece of such soap is melted and al- 
lowed to cool quite slowly. it will become opaque, but 
rapid cooling will leave the transparency unaltered. All 
transparent soaps tend to lose this property on long heat- 
ing. It has been found that the addition of a small quan- 
tity of petroleum jelly will prevent the development of 
opacity. 

In manufacture it is therefore necessary to aim at 
rapid cooling of the finished soap. high soap viscosity. 
and the presence of substances which will retard the for- 
mation of crystals and fibers. The alcoholic process gives 
a very good soap and is still used for a few brands. but 
other methods have been generally adopted because of 
cheapness. Castor oil, glycerine and sugar are the main 
substances used for producing transparency. 

Three classes of fats are used.—castor oil. coconut oil 
and tallow. Castor oil plus glycerine gives the highest 
degree of transparency. but is lacking in hardness. Coco- 
nut oil increases the solubility of the soap but a high 
content of this tends to make the soap soft. give it a 


somewhat unpleasant odor. and have an irritating effect 


‘S) 
Lee) 
ea) 


on the skin. The softness of these ingredients can be 
counteracted to a certain extent by addition of soda ash. 

Tallow is the cheapest material for hardening and giv- 
ing body to the soap. It is opaque, but in the presence 
of 20 to 25 per cent of sugar, a considerable quantity of 
tallow can be used. It is essential in the sugar process 
that saponification be carried to completion with a slight 
excess of alkali. 

In selecting oils and fats, care should be taken to have 
good quality. Tallow and oils must be clean and light 
of color. Glycerine, caustic soda and sugar solutions 
should be well settled and contain no suspended matter 
or mineral impurities. The presence of these would pro- 
vide nuclei for crystallization of the soap and must there- 
fore be avoided. Too much soda ash is also objec- 
tionable. 

Transparent soaps can be cold made cheaply and efh- 
ciently with the sugar process. From the point of view 
of transparency, they are better than glycerine soaps. al- 
though in other respects their quality is somewhat in- 


ferior. Typical formulas are as follows: 


I II III 
Bidible: tallow. <c.6<620..%. 54 Ib. 72 ib: 60 lb. 
Carat Oil cas. cea saewes 44 |b. 62 lb. 74 |b. 
CAMO ONE hos. ade eewewen 54 lb. 90 Ib. 76 lb. 
Casta ING ccc oicnes woke wees 84 lb. 134 1b. 108 lb. 
37.7° Be. 35° Be. 38° Be. 
Sa RNAN MIE Sites, oer ecu aie area aie a . 48 1b. 60 lb. 60 lb. 
WEEEGIN soc cisco as ee eames 26 lb. 60 Ib. 64 lb. 
Soda ash solution (36° Be.) 24 Ib. 30 lb. 


The tallow and oils are melted together and allowed 
to settle. They are then strained into a steam-jacketed 
crutcher and heated to 130° F. Caustic soda lye, after 
at room temperature under 


careful settling, is run it 
thorough agitation. The mixture is allowed to stand for 
1 to 114 hours for spontaneous saponification. The 
temperature rises to about 180° F.. by means of steam 
if necessary. until combination begins. Dissolve the sugar 
and soda ash in water, heat to 180° F. and add after 


saponification is complete. When the mass is homo- 
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geneous, stop crutching and let stand for two hours. A 
froth will rise to the surface, which should be removed. 

Sample the clear dark liquid. If the soap is firm but 
opaque, add more sugar and soda carefully, avoiding an 
excess. Softness shows the presence of too much water. 
which may be corrected with a little more soda ash. 
Graining owing to the presence of too much soda can be 
rectified by the addition of castor oil until the soap is 
closed. The soap is generally dyed at this stage, and 
after perfuming, run into frames and cooled rapidly. 
Good drying improves the appearance. After slabbing, 
the soap should be allowed to stand as long as practic- 
able. In molding, allowance is made for shrinkage 
during drying. To avoid cracking, it is cut as nearly as 
possible to size. Sometimes the soap appears slightly 
turbid when freshly cut, but this is soon changed by short 
exposure to air. 

Transparent soaps containing glycerine are more ex- 
pensive to manufacture than the castor oil-sugar type. 
The use of alcohol lends to improve the quality, but 


glycerine alone can be used as follows: 


1 | a er 14 Ib. 
NOE 55.5.5 og ida ks de Ww sooo le . 56 |b. 
MD leon ots vs ig hats ries, io ellos << oan: 
Not CSE Se a sdainue ny sicie eibne Mri 25 |b. 
PE AOR OS ESE os. 5 ccc ones aicr'ss 93 Ib. 
I EN eo, ee kainate BIWASIS sae 9,6 iar eie Wis 50 lb. 
EE, SS ae OS Ae Sas Ae ea ee ne 50 Ib. 
NNN 5 <2. ce Sh fa) wig SW Vie aS monet lore 5 lb. 


The stock is heated as above to 130° F. and strained 
into a steam-jacketed pan. Glycerine is added and then 
lye. After crutching for 1 to 114 hours, the sugar solu- 
tion containing the soda is heated to 168° F., poured in. 
and the whole again crutched and allowed to stand for 
1 hour. The mass is then ready for testing, framing and 
cutting. 

Glycerine in soap is said to be beneficial to the skin, 
but its hygroscopic nature means that its use must be 
carefully regulated or sweating of the finished article 
may result. A transparent glycerine and borax medicated 


soap may be prepared similarly from the following: 


SEC ER a ee or ee ey ree er 20 lb. 
MEIOW okie osewe Pha ita re ence 20 Ib. 
OO | a eae Ne nah coe fa Ais teeta 
Caustic lye (36° Be.) ...... Dine eetere te 28 |b. 
ae ae ON te ie Sans Woe Gus ees Sine .. 18]b. 
J OE 6 8 ae Joie oes 
eo hn ac Go ahh sone eiaralceis 11 gal. 


The fat is melted and the lye stirred in immediately. 
The whole is heated to 168° F. 


When this is complete, the warmed glycerine and sugar 


to start saponification. 


solution is stirred in and the whole allowed to stand for 
some time. Crutch in 114 gallons of 96 per cent alcohol. 
together with 14 oz. of cardinal red,.14 0z. of lemon 
yellow, and 2 lb. of finely powdered borax. When cooled 
to 136° F., perfume with 3 oz. of bergamot oil, 3 oz. 
of lavender oil and 1 oz. of citronella oil. 

The alcohol process gives the best type of soap judged 
by all-round properties, but its expense limits its use. 
By replacing part of the alcohol with glycerine, the ex- 
pense is reduced considerably since no solvent recovery 
is necessary. Two formulas for this are: 
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I II 
SODBMIE SORE as. 66.d:d Ses bene Goer 60 lb. 56 lb. 
Tallow Ee AeA a EAS dee ala 30 lb. 56 lb. 
Caustic lye (38° Be.)........... 45 |b. 56 lb. 
pO es | Sarr 30 lb. 45 |b. 


eae es eee 30 Ib. 23 lb. 
The oil and tallow are melted together at 130° F. and 
strained into a steam-jacketed pan. Glycerine and caustic 
After | 
to 114 hours, saponification should be complete and the 


soda are poured in and the mass well stirred. 


soap tested, framed and cooled rapidly. 

As the color of a transparent soap cannot be rigidly 
controlled, the degree of yellowness varying with many 
factors, such soaps are generally dyed to a standard color 
by the ues of a small quantity of water-soluble dyestuff. 
The most suitable color is amber, which will enable a 
standard article to be turned out. The color should be 
present in only a minute amount so as not to stain cloth- 
ing. It must be stable to light. Diazamine, paramine. 
or chrysoidine compounds are the most suitable. 

The cold process soaps described above require con- 
siderable time to make. Some manufacturers prefer a 
more rapid boiling process. A good quality soap can be 


made by the following formula: 


Se ee tae a eae een TOBA a ear 50 lb. 
ec a | rr a ea ae 110 lb 
MN NET INN oxo a oo eso in es wate ene ree 40 lb. 
Ganstic sone: (31.0 o Bed. 5 éck chads wx 100 Ib. 
Denntured GiGONO! «2.6 sks ce aewces . 120 1b. 
SRUMEINIO materi nchivekstehome> tele eiaeds 40 Ib. 
Sugar hh te ok ate inbehe alckore ie eale 40 lb. 
IN tian fei cks Ware te Neate eka ararka eats { gal. 


The oils are mixed together and the soda lye and 
spirit added. While stirring thoroughly, the mass is kept 
at about 180° F. for 3 hours, when saponification occurs. 
The temperature should not be allowed to rise too high, 
or the alcohol will be driven off. The other ingredients 
are added and the soap finished by coloring and _per- 
fuming. 

As with other toilet soaps. the perfume should be stable 
in the presence of alkali. Fixatives are necessary and 
these must be chosen with the transparent nature of the 
product in mind. The amount of perfume is usually | 
or 2 per cent. Careful blending is necessary. A small 
mill is useful for trying out new blends. 


a 


Standards for certain types of soap manufactured in 
India have been suggested: “Soap Mixture” is to contain 
not less that 53 per cent of fatty plus rosin acids. of 
which not more than one-third shall be rosin acids and 
not more than 10 per cent filling material. the nature of 
which is to be stated on the label. “Abrasive Soap” is 
any preparation of soap and abrasive, to be specifically 
labelled. 


cent of carbolic acid or its homologues. such as cresylic 


“Carbolic” soap must contain at least 3 per 


acid, and not more than 0.5 per cent of coal tar hydro- 
carbons. “Soft Soap” is to contain at least 40 per cent 
of fatty plus rosin acids, of which not more than one- 
third shall be rosin acids and not more than 3 per cent 
silicates. Coconut Research Scheme. (Cevlon). Bull. 


No. 1, 41 (1934). 
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Discoloration of Potash Oil Soap 


Causes and Prevention When Packed in Tin Containers 


HE discoloration of potash vegetable oil soaps 

when packed in tin cans and tin lined pails and 

drums is quite common and frequently its a puzzle 
to manufacturers owing to the unexplainable manner 
and conditions under which it take place. Sometimes 
the same batch of soap packed in the same lot of cans 
will show a wide variation. some discoloring a great deal. 
some slightly, and some not at all. A few manufacturers 
have studied the problem chemically and worked out a 
solution. Others are still puzzled by it. 

\ rather unusual case of this type has recently come 
to light. The case is unusual in that one manufacturer 
called upon a competitor to aid him in solving the prob- 
lem. The competitor.—strange as it may seem,—gave 
him the benefit of his experience. The firm called upon 
in this instance was the Kranich Soap Company of Brook- 
lyn. The name of the other firm has. of course. been 
held confidential. But copies of the correspondence. 
which it is pointed out by Herbert Kranich, president of 
the company. may have some interest for other firms 
with a similar problem, have been given to us for pub- 
lication. They state in part: 

“We are writing to you to know if you can give us 
any assistance in a problem we have in the manufacture 
of a neutral potash vegetable oil soap. The following 
is the trouble that we are encountering: Our soap when 
it is finished runs an alkalinity anywhere from .012 per 
cent to as high as .06 per cent. All of the soap made 
in this manner is packed in tin cans of various sizes. 
Some of this soap will remain in cans for as long as six 
months without discoloring the can or turning it dark. 
Other soap when packed in the cans inside of several 
days has started to blacken and eat the tin. We thought 
this was due to excess alkali but the check-up on this 
proves that it does not seem to be the case of higher 
alkalinity.—in fact. batches of soap made running .012 
per cent alkalinity have discolored tin where batches of 
soap runing .04 per cent and as high as .14 per cent 
have not affected the tin in the least. The method of 
making this soap is the same each time. the moisture 
has been within 2 per cent on every batch. Some of the 
can companies. whose cans we use. have suggested that 
it may he the solder left in the can that causes this difh- 
culty with one batch as against another. but this cannot 
he so for the simple reason that the same shipment of 
cans made at the same time have discolored with one 
batch of soap and not with another. 

Knowing that you are manufacturers of high quality 
soap of this type. I thought that you may have some ex- 
perience in this product that we do not have when it 
comes to packing in tin. I would appreciate it very much 


if you do have anv knowledge or any ideas as to how 
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to locate the trouble here. if you would give us this 
information and assist us on the problem.” 

The first letter from Mr. Kranich stated: ~The prob- 
lem mentioned in your letter of December 31st is of 
common occurrence and has caused many headaches to 
those packing potash vegetable oil soap in tin cans. 
The reason why would detail a lengthy chemical discus- 
sion and you are interested primarily in knowing how 
to overcome it. The solution to the problem is the utili- 
zation of a properly protected coating placed on the in- 
side of the can before putting in the soap. The can may 
be lacquered or may be rubbed with a medium melting 
point petrolatum or may be coated with some synthetic 
resin product. Any of these methods will eliminate 90 
per cent of your trouble. The black that you mention 
is a finely divided mixture of metallic tin and tin oxide 
with traces of bismuth brought about by electrolysis 
when the soap comes in contact with the tin.” 

The reply to the above letter stated: “Your sugges- 
tion is one that we have been considering with reference 
to the coating of the inside of the cans to overcome our 
difficulty. As you say, that should certainly get us out 
of our dificulty and I am sure that is what we will come 
to. What I had paramount in my mind when I wrote 
was to learn if you or anyone else knew the cause for 
this trouble.—-in other words. why it happens on certain 
batches of soap and not on others. when the soaps check 
out on analysis so closely. both in moisture. combined 
alkali. free glkali. ete.” 

The explanation chemically by Mr. Kranich was as 
follows: “The black on the inside of your tin can is 
brought about by the formation of black monoxide of 
tin, and also by the formation of black metallic tin in 
infinitesimal quantities. 

The tin cans you purchase are made from what is 
known as coke plate tin rolled sheet steel stock. The tin 
coating on this sheet steel is never uniform when exam- 
ined microscopically and consequently, small fissures 
show up the bare steel which is responsible for a chemi- 
cal reaction when soap containing free caustic potash is 
placed in contact with this surface. No matter how 
carefully prepared. the tin sheet contains on the surface. 
certain traces of tin oxide. The free alkali in your soap 
will change this by reduction from stannic oxide to 
stannous oxide. This latter is known as black monoxide 
of tin and further reduction in turn reduces this to black 
metallic tin. 

These reductions are chemically brought about by elec- 
trolysis due to the fact that at the surface of the tin 
you have metallic iron, metallic tin, moisture from 
your soap and free alkali. These acting together by 


electrolysis develop small traces of hydrogen which 
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NEW and USED 
Houcnin Soap MAcHINERY 
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Ideal Amalgamator 4-Roll Mill Spur Gear 10” Screw Plodder 
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Mills built with 3 to 12 Chilled Plodders furnished with 214” 
Iron or Granite Rolls to 12” screws 


Write Us For Information Regarding MILL-LESS Method for Making Toilet Soap 
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is the reducing agent causing the thin film of stan- 
nic oxide to be reduced to the monoxide and _ still 
further to black metallic tin. This condition will occur 
no matter what percentage of free alkali is present in 
your soap just so long as conditions on the surface of 
the tin coating placed on the sheet steel allow the setting 
up of an electro chemical action. Where the coating is 
uniform with no breaks. there should not be any dis- 
coloration. Where the coating is not uniform, you will 
most of the time. have a black discoloration and if the 
condition is very bad. you may have iron rust develop- 
ment. You cannot blame the soap. The cause of the 
trouble is the tin coating. The same effect will take place 
even if there is no free alkali present. Soap in itself. has 
a definite hydroxyl ion concentration. 

Our experience has been that where we have used 
No. | charcoal tin dipped stock that even here we have 
had this discoloration. As a matter of fact. pure block 
tin on the inside of drums and pure neutral shampoo 
placed in those tin-lined drums has developed a mixture 
of slimy white stannic oxide sufficient in amount to rub 
off with the finger. and on longer standing. this slimy 
material turned to black sludge. (Analvsis showed that 
the sludge contained stannic oxide. stannous oxide and 
metallic tin.) 

Another experiment definitely proved to us that when 
we put liquid soaps colored with aniline dyes in the tin 
cans or drums that this electro chemical action and hy- 
drogen development caused some dyes to fade out and 
the soap in turn to become cloudy. The precipitate on 
analysis showed that metallic tin soap was formed.” 

¢ 

\ number of compounds have been tested for their 
antioxygenic activity toward lard. Besides pyrogallol. 
hydroquinone and pyrocatechol. hydroxyhydroquinone 
and apionol are good antioxidants. The 1.3- and 1.8-naph- 
thalenediols are effective while the 1.4-derivative is in- 
active. Esterification and alkylation of one or more of 
the hydroxy groups destroys or greatly reduces the anti- 
oxvgenic activity. Side chains on the henzene nucleus 
reduce the activity of hydroquinone. The quinones pos- 


sess slight activity. Maleic. tartaric and citric acids and 


1.4-cvclohexanediol and saligenin are inactive. H. S. 
Olcott. |. Am. Chem. Soc. 56. 2492-3 (1934). 
- ¢ 


The amount of substitution of the alkali ion of soap 
by other alkalies in aqueous solution was determined for 
sodium and potassium soaps of lauric. palmitic. stearic. 
oleic. ricinoleic and abietic acids. The degree of substi- 
tution depends upon the soap solubility. Concentration 
has little effect. Daniel Manerane. 
fis. quim. 32. 893-6 (1934). 


¢ 


Inales so. espan. 


Pure lecithin is obtained from soybeans by washing 
the aqueous phosphatide emulsion with high percentage 
alcohol and freeing the residue from the alcoholic liquor. 
The remaining alcohol and water are evaporated off 
under reduced pressure. Hanseatische Muehlenwerke 
\.-G. German Patent No. 602.637. 
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BLEACHING OILS BY ADSORPTION 

(Active earths. carbons, and silica gels are used to 
remove color from oils and fats. Natural neutral earths 
are used where the presence of free fatty acids is unde- 
sirable. Some adsorptive carbons have a slightly acid 
reaction, while those activated by means of gases have a 
slightly alkaline reaction. These facts must be consid- 
ered in making the choice of decolorizer. In practice, 
a mixture of two materials such as activated earth and 
carbon is commonly used. 

The following shows the best temperatures and_pro- 
portions of bleaching agent to use with different oils: 

Per Cent 


T¢ mipe ratiure of bleach ing 


Gi material 
PeRUHE | Olli ks osiooes no ewe ee 80-90 4-214, 
Cottonseed oil ............ 90-95 1-4 
Coconut oi] ........ easee 90-95 lo -2 
2 S| rere eee reir SO-90 1-232 
| ae ...« 90-95 10-15 
Palm: kernel oi)... 663..-«. 90-95 1@-2 
Be ise uy eee .... 90-95 10-4 
WeINGGhs cc sya uccie caiman eee 90-95 2-5 


The proportions of carbon to earth vary between 1 to 
20 and | to 4. 
it is best to determine temperatures and proportions by 
experiment. F. Smit. Oil and Colour Trade J. 87, 


392-3 (1935). 


The table is only general and in practice 


+ 


ZINC CATALYSTS IN FAT SPLITTING 

\ number of catalysts were tested for their activity 
in hydrolyzing soybean oil with 30 per cent of water and 
| per cent of catalyst at 8 atmospheres for two hours. 
Calcium oxide. zinc oxide and magnesium oxide are very 
active. The fatty matter obtained with zine oxide has 
much less color than that obtained with the other two 
oxides. Lead oxide is also a good catalyst and gives 
very pale fatty products. Among the alkalies. the sodium 
compounds are more effective than the potassium com- 
pounds. A number of magnesium oxide catalysts which 
were prepared by calcining magnesium carbonate at vari- 
ous temperatures were tested in the same way. When 
calcined for two hours. the catalytic activity of magne- 
sium oxide increased with the temperature up to 800° C. 
and decreased above this temperature. Below 800°, the 
activity increases with longer time of heating. 

Various kinds of zinc white were also tested for cata- 
lytic activity. “Raw” zinc oxide manufactured for paint 
making showed the highest activity. being best when 
fresh. Addition of metallic zinc did not increase the 
activity of the oxide. but did cause an improvement in 
the color of the fatty acids. D. Nakae et al. J. Soe. 
Chem. Ind.. Japan 37, Supplemental binding 583. 584, 
615-6 (1934). 

rs 

Rancidity of oils and fats and the cloudiness of oils, 
are inhibited by adding a small percentage of crude cot- 
tonseed oil. The latter may be deodorized first by blow- 
ing with steam without impairment of its anti-oxidizing 
power. Donald P. Grettie and Roy C. Newton. British 
Patent No. 415.205. 
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Welded Monel Metal tubing cross-sectioned to show excell 
of use in heating coils in soap kettle plant of Lanman ¢ 


Morsemere, N. J. Note the comt » absence of 














FACTS: 

It is made of Monel Metal; used in a soap 

plant, in contact with caustic soda, fatty acid, 

salt and steam. How many years do you figure 
it has served ? 


N 1925 the Monel Metal piping in In 1933 sections of the pipe 
stalled in this New Jersey soap plant were cut out and fittings 
was still a large scale experiment. removed. Reason: to check 
apenas tia alia 

It made up the steam spiders and up on the 1 tallatio aj ter 


swing suction pipes in six kettles. 5 year 

At that time it had lasted a year in 
service without showing any siens of 
corrosion or failure. The experiment Eight year S of corrosive attack by caus 
looked good tic soda, fatty acids, and salt. Eight 
years of erosive attack by steam. Eight 
years of hard, continuous wear. And 
of all this the Monel Metal shows no 
evidence whatever. 


Still sound and serviceable 





As far as any chemical, physical or 
mechanical tests disclose, the Monel 
installation is just as sound as it was 
8 years ago and apparently good for 
80 more! 

Monel Metal, eternally rust-proof, 
stubbornly resistant to corrosion, and as 
strong and tough as steel stands up in 


definitely in contact with materials that 











would quickly destroy any metal less 
durable. 


General view showing Monel Metal piping in one of o ry - M 0 1 el Metal 
process kettles at Barclay & Co., Inc., Morsemere, N 
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Many uses in soap 
plants 

The record of long 
life shown on this 
page is typical of the 
service record of many other Monel 
Metal installations in soap plants... 
boiling kettle linings, crutcher parts, 
plodder chutes and hoppers, parts of 
ilmagators and many others. 

The advantages offered = Monel 
Metal are alsoobtainable in lar a, 
of e equipment by using Nickel< 

Steel. This “heavy duty” metal makes 
practical such corrosion-resisting in 
stallations as soap boiling kettles, 
crutcher bodies and soap cooling frame 

Information, covering both | Monel 
Metal and Nickel-Clad Steel, rail 
able. Write, asking for any Secale vo 
may desire. 


THE INTERNATIONAL NICKEL COMPANY, INC. 
67 Wall Street, New York, N. Y. 
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Soap is made by saponifying a fat with an excess of 
alkali, adding about 1 per cent of agar-agar or gum 
tragacanth, about the same amount of an extract of laurel 
berries, and evaporating the product to dryness. Castor 
oil may replace whole or part of the fat, and a part of 
the alkali may be used in the solid state. Such products 
are able to absorb several times their weight of water 
and still remain solid. Mohamed T. Khorassany. Aus- 
trian Patent No. 138,923. 

. 

Special soaps containing gelatinous silica are made by 
treating in the hot a soap containing sodium silicate with 
a solution of phosphoric acid in such amount as to react 
with the whole of the silicate. “Les Savons Nouveaux” 
compagnie Sapoflor. French Patent No. 770,910. 

. 

Since lecithin is being produced from soya beans on a 
fairly large scale, it may well find use as an addition 
to toilet soaps. It is already used as an ingredient in skin 
creams. As it will reduce surface tension and is a good 
emulsifier, it should have a detergent value. Lecithin 
was formerly obtained chiefly from egg yolk and was 
rather dark in color. That obtained from soya beans is 
much paler. It may be bleached by treatment with hy- 
drogen peroxide. The use of dibenzoyl peroxide for this 
purpose has been patented. Perfumery and Essential 
Oil Record 26. 33 (1935). 

. 


Soaps are made by saponifying the oil in the cold by 
a caustic soda lye of 10-50° Baume, then by a caustic 
potash lye which is added some seconds after the soda 
lye. The theoretical amount of the lyes is about 40 per 
cent of caustic soda and 10 per cent of caustic potash. 
Saponification lasts about 10 minutes. Refining lyes 
of salt and soda ash are added afterward. Paul J. 
Beyer. French Patent No. 767.931. 

. + 

The composition of bubbles from mixed soap solu- 
tions has been studied. The systems dealt with were 
sodium behenate mixed with sodium laurate, sodium 
arachidate with sodium laurate, sodium behenate with 
sodium myristate, and sodium behenate with sodium 
palmitate. Moist air, free from carbon dioxide, was 
and the bubbles 
collected in dilute hydrochloric acid. The fatty acid 
composition of the froth and the residual solution were 
determined. The bubble films were rich in the higher 
soaps. This corresponds to the preferential adsorption 
at the free surface of the less surface-active component 
of mixed soaps. Jiro Mikumo. J. Soc. Chem. Ind., 


Japan 37, Suppl. binding 591-3 (1934). 


passed into the soap solution at 70° 
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The grain size of granular materials such as soap 
powders, obtained by pulverizing molten substances 
which are solid at room temperature, is reduced by 
spraying the molten material to produce a subdivided 
form. Further subdivision is achieved by conveying 
them pneumatically through a tubular conduit so that 
they are subjected to frictional action against the walls 
of the conduit. Eduard F. van Suchtelen. — British 
Patent No. 417,449. 

saccades 

A colorimeter has been devised in which the color 
of oil is compared with that of a solution of inorganic 
compounds, such as sodium bichromate, chromic sulfate, 
chromic acid, ferric chloride, Hanus solution, etc. The 
results are reported in terms of cc. of water plus cc. 
of various standard solutions. Thus at 45° C. one oil 
matched a solution of 70 cc. of water plus 10 cc. of 
Hanus solution. C. Stiepel. Allgem. Oel- und Fett-Ztg. 
31, 443-5 (1934). 

+ 

When determining “free and neutralized fatty acids” 
in sulfonated oils which have been more or less com- 
pletely neutralized with ammonia, it is necessary to re- 
move the latter before carrying out the various titrations. 
This can be accomplished by repeatedly making an alco- 
holic solution of the sample alkaline to phenolphthalein 
and then repeatedly boiling. A second method is to 
dissolve the sample in an ether-amyl alcohol mixture, 
render acid to methyl orange with hydrochloric acid, 
and then extract with a saturated salt solution. The 
latter method seems to give more reliable results with 
sulfonated castor, olive and bone oils. The ether-amyl 
alcohol mixture is also advantageous when determining 
inorganic sulfates in sulfonated oils. C. Riess. Fettchem. 
Umschau 41, 199-200 (1934). 

ry 

The presence of as little as 5-10 per cent of fish oil 
in fat mixtures can be detected by treating a 3 ce. 
sample, dissolved in a mixture of 3 cc. of acetic acid 
plus at least 4 cc. of chloroform, successively with 20 
drops of a bromine-chloroform mixture and 10 drops 
of a solution of iodine bromide in acetic acid. A rapidly 
appearing green color indicates the presence of fish oil. 
In some cases a further addition of 10-20 drops of the 
reagents may be required. E. I. Better and J. Szimkin. 
Fettchem. Umschau 41, 225 (1934). 

- 

An oily vegetable lecithin which is practically water- 
free is obtained by treating the crue material with diben- 
zoyl peroxide. Hanseatische Muehlenwerke A.-G. Ger- 
man Patent No. 602.933. 
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PRODUCING THE PERFECT CHIP 
FOR ALL SOAP MAKING NEEDS 


¥ The New Proctor Chip Soap System produces the 
thinnest of chips . . . chips perfectly formed in long rib- 
bons, evenly thin from edge to edge, uniformly dried free 
from hard overdried particles or underdried spots. These 
chips make cleaner, whiter,. quicker-dissolving laundry 
flakes. They make smooth-surfaced, clear-colored toilet 
cakes. They give quicker, better milling and plodding. 
They give quicker, easier grinding into powdered soaps 
... with less loss in dust. New high speed chilling roll . . . 
spray-cooled, pump-drained, precision-ground, smooth-sur- 
faced. New drying machine . . . with revolutionary im- 
provements in principal details of design . . . more effi- 
@ New Type Proctor Chip Soap System producing extremely | Clent, more economical, cleaner in operation. Write for 
thin chips of textile vd new plant of Original Bradford your copy of our new descriptive Bulletin No. 72. 


Soap Co., River Point, 


PROCTOR & SCHWARTZ, INC. 
® SEVENTH ST. & TABOR ROAD PHILADELPHIA ° 





























For Sale! 


MODERN SOAP PLANT 


MODERN plant, fully equipped, located slabber, scales, motors, dryers, pumps, con- 
within 100 miles of four leading cities on veying and packaging equipment, ete. 
the Eastern Seaboard. Consists of an office Plant located in heart of well-populated 
building and two plant buildings, 95,000 sq. district, no other soap plant in the locality. 


Market for raw materials is excellent. A 
completely equipped modern plant for a new 
business or a branch plant for a present 
manufacturer. Can be purchased direct 
from the owners on an extremely advan- 
toilet soap mills, modern soap flake equip- tageous basis. For further details, commu- 
ment, and various plodders, presses, cutter, nicate with 


ft. factory floor space, with railroad siding. 
Equipment consists of six large kettles, one 
medium and one small kettle (6,000 gal.), 
| twelve storage tanks, 100 soap frames, four 


FACTORY OWNER : Box No. 450 : Care SOAP 
254 WEST 31st ST., NEW YORK 


























fatty acid distillation. On entering the vaporizer the 
preheated fatty material is spread over a large vertical 
surface and the heat of vaporization quickly supplied. 
partly by superheated steam and partly by radiation 


from a surface heated by hot oil. whose temperature 


A new rapid thin-film method has heen developed for 


ing cream is: 14 to 20 per cent stearic acid. sufficient 
potassium hydroxide. ammonium hydroxide or trietha- 
nolamine to saponify 20 to 40 per cent of the stearic 
acid present: 5 to 1214 per cent of glycerin: 2 to 5 per 
cent of white mineral oil: perfume sufficient and water 


to make 100 per cent. 


can be readily controlled. This arrangement avoids The above is essentially a permanent prepared soap 
An efhcient plant handling as little as 5) 


G. Knigge. 


overheating. lather superfatted with stearic acid. With less than 14 
ke. of fatty acid per hour can be built. 


Seifensieder-Ztg. 61, 666-9 (1934). 


per cent stearic acid. the cream lacks body while with 
over 20 per cent. the cream is too heavy bodied. Saponi- 


fving less than 20 per cent of stearic acid makes the 


Sa ee 


SHAVING SOAPS 


cream with the added mineral oil unstable. while saponi- 
fying more than 40 per cent makes the cream hard to 
a Oe : ‘ oaeko aa 
(From Page 25) apply evenly and in consistency it is “gooey. 


17 shaves is entirely too few compared to a month or A formula that is at once workable and may be ad- 


more of use from the average tube of shaving cream. justed as indicated below. or to suit individual needs or 


Accordingly. he recommends a jar. 


at least a half- whims follows: 





pound jar.—rather than even the largest size tube as Brushless Shave 
Per Cent 


the correct container. 


: Stearic Acid 17.0 
However. if a tube he employed. it need not be of tin Glycerin 10.0 
. 7 . . . y « . ; ) , 2 2 > raves 
as in the case of shaving cream. Aluminum tubes which Potassium Hydroxide (100% ) 1.0 
: : : ; White Mineral Oi! 2.5 
are considerably cheaper have been found entirely satis- siears ie 
: : Perfume .75 or less 


factory for just about anv latherless shave formula. In Water 68.75 


fact. tin-coated lead tubes now under test show some 
To Make 100.0 


— 


promise and may prove entirely satisfactory. 
The modus operandi is simple. Heat the stearic acid 


with the mineral oil to 160° F. 


The necessary attributes for a good product include: 
|. It must spread easily. Dissolve the glycerin 
2. It must soften the heard. 


3. It must lubricate the skin and razor during shaving. 


and potassium hydroxide or add its equivalent of any 
available Baume concentration to the water and heat 
1. It must remain of soft consistency on the face to 150° F. Run the former into the latter in a thia 
during shaving and in the tube indefinitely. stream with agitation. Continue agitation until cool and 
5. It must rinse from the razor and from the face add the perfume. A pony mixer or an agitator kettle are 


readily. Further. it must not stop up the wash- equally convenient for mixing. The cream becomes 


stand waste line. verv heavy bodied as it cools so the agitators must be 
6. It must be agreeably perfumed. of sturdy construction. 
Further. a survey discloses some enthusiasts use this Variations of the above formula include: The potas- 
type in winter. but go hack to shaving cream in summer sium hydroxide may be replaced with an equivalent 
because the former soils the collar and necktie with sub- amount of ammonia. or. triethanolamine or replaced in 


sequent perspiring. Accordingly it should rinse from part with borax. The mineral oil may be replaced in 


the face readily and thoroughly. As for a name. “brush- whole or in part with castor oil or corn oil and the 
less” appears to be a better name than “latherless” if glycerin may he replaced with ethylene glycol. Men- 
for no other reason than that it is the more descriptive thol up to 14 of a per cent may be added for its cooling 
term. This lessens any chance for confusion. particu- effect or phenol (carbolic acid) may be added in about 
larly when the manufacturer's name and trade-mark ap- 1/20 per cent concentration for its desensitizing action 
pear on a shaving cream as well as on a cream of this on the nerve endings resulting in a more comfortable 
type. shave. 


; If one wants a ready-made formula and is not averse 
Brushless Cream Formulation 


ee vears ago a cosmetic merchandiser walked into 


the laboratory and asked as he pulled from his pocket 


to employing proprietary ingredients. the following is 


typical of a reliable manufacturer's recommendations: 


one of the first latherless shaves on the market. “Can Proprietary Formula No. 1 


Per Cent 


vou analvze this?” After squeezing some onto the 


yo ; 2 Stearic Acid 20.0 
writers forearm. the reply was “It is probably easier to Cetyl Alcohol 1.10 
duplicate than to analyze.” This writer rubbed 3 per Mineral Oil 2.00 

; : ee - 3s : : Ethylene Glycol 1.50 
cent of mineral oil into his pet vanishing cream in a aes ash ae 

: j rriethanolamine 1.65 

mortar. and presto!—a reasonably satisfactory lather- Borax 1.85 
less shave. In a word. it is a ready-made. permanent Water 71.40 
Perfume 0.50 


lather heavily superfatted, 


To Make 100.00 


In its simplest form then latherless or brushless shav- 


OAP 




















No Chemical Plant ls Complete 
Without a Compact Technical Library 


And No Such Library Is Complete 


Without 


These Well 


-Known 


TECHNICAL BOOKS 


Perfumes, Cosmetics and Soaps, by Poucher 
New and revised « edition of this standard ref- 
3) dictionary oT raw mate- 


JIL 
rj 9 s¢ re « feliome | 
ils, 394 pages, $6.50. Volume |!, dealing 
it t sn nuf icture nf oaps. perfumes and 
toilet preparations, 406 pages, $900 


Modern Cosmetics, by Chilson. 400 pages of 
practical, usable information for the manu- 
facturer of cosmetics. Formulas and manu- 
facturing ins truc tions for everythir ng in the 

: $6.00. 


cosmetic line, 


The American Soap Maker’s Guide, by Meer- 


bott and Stanislaus. The most recent Amer- 
tcan publication on soap manufacturing. 7/5 


pages. $7.50. 


Henley’s Twentieth Century Book of Recipes, 
Formulas and hy -maee A handy reference 


book listing 10,000 miscellaneous formulas, 
ncluding s; ecial sections for soaps, polishes 
scacticid etc 800 pages $40 

nsect Wi t - < } ges $4 


The Industrial Chemistry of Fats and Waxes, 
by Hilditch. A study of the fats and waxes in 
relation to their use in industry. 450 pages 


Hydrogenation of Organic Substances, by Ellis 
Latest rev d editio nN re: en ve 
book, pre-eminent in the fie pe hydrogena- 





Modern Soap Perfumes, Sedgwick. A prac 


tical handbook on tt 


fumery. $1.00 


Pyrethrum Flowers, by Gnadinger. A complete 


compilation of all known facts on pyrethrum: 
te history sources 2a jation chemistry and 
uses The problems i nvolved in the manu- 
facture of pyrethrum products are given 
} h 4 4 NOLEID ee aAgec 
4 U a pages 
=< ge 
3.50 


Soaps and Proteins, [heir 
Theory and Practice, by Fischer. 21 


CA IVY 


Soaps, by Hurst. A practical manual of soap 


ciniebtins ines Se 
7 wed Book, 2r’s Guide, Catalog and 
| anes -al Reference Bo 195 


TT) Cn 


Jamieson 
Chemical Societ 
sification, occur- 
methods, etc., 


seorge S. 


nets Fats and ots, by 


An American 


M NO hi ae ng clas 
4 + 


airy, . Laundry Materials, by D. N. Jack- 
A v book for the laundry operator 
taining valuable information on the chem- 


materials. Discusses 





\ al is 
>> 
+ evntne - 5 etc a 


Owing to the large number of books supplied it is impossible to open accounts on 


individual book orders or to supply books on approval. 


Please send check with order. 


Mac NAIR-DORLAND CO. 


254 West 3lst Street 


NEW YORK CITY 
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Procedure: Melt the stearic acid. add the cetyl alcoho! 
and mineral oil bringing the temperature to about 73 
C. Put the borax and triethanolamine into water and 
bring to a boil. Then add the melted fats with rapid 
agitation. When the temperature drops to about 40° C, 
add the perfume mixed with the ethylene glycol. 

The following formula was made up in plain tin 
tubes and submitted to a testing group along with a 
nationally advertised brushless shaving cream enjoying 
large sales. which had been transferred to plain tubes 
of same size. Both carried identical direction labels. 


The returned questionnaires proved this formula to b 


2 
a 7 to 2 choice over the nationally advertised product 
in this blind test. 

Brushless Shave 


Per Cen 
Stearic Acid 20.00 
Glycerin 5.00 
White Mineral Oi] 5.0) 
Ammonia (26° Concentration) 2.20 
Zine Oxide 1.50 
Phenol 05 
Perfume 5 
Water QS. 


To Make 100.00 


This product was made according to the above dire: 
tions but was subsequently milled on a paint mill to ob- 
tain a creamy consistency and to uniformly distribute 
the zinc oide. 

Shaving cream and brushless shave for that matter 
cannot be formulated. tubed and merchandised ove: 
night. For no apparent reason. things have an almost 
incanny habit of going wrong. Witness the enamel of 
the tube discoloring or the cream hardening to a point 
where it forces out the bottom instead of squeezing 
amicably out of the top. Notice the salts (of tin prob- 
ably) standing out on the cap, the opening and the 
head of the tube, even on big sellers if they warm the 
dealer's shelf too long. Pin holes eaten through the 
tube making it a veritable sieve when squeezed are not 
uncommon. Discoloration. separation and off-odor. a 
vrecking of the perfume, is to name only a few more. 

There is no substitute for the age test to confirm that 
the formula. the odor and the container are right. It 
can be speeded up somewhat by carrying samples for 
a few weeks in a refrigerator and also in a warming 
chamber (a box with an electric bulb or suitable size is 
its humblest form) at 120° F. Thus the cream’s be- 
havior in winter and in the sun caressed dealer's win- 


dow in summer can be anticipated. 


Liquid Shaving Soap 
HE questionnaires from the testing group showed 
not a single user of liquid shaving soap. It is new, 
it is different. and it is a question whether it will wit 
acceptance. The one liquid shaving soap making a real 
effort to get going is cleverly compounded. uniquely 
packaged. carries a good brand name and enjoys good 
sponsorship. That it claims to be made of a branded 


castile soap (titre by analysis 22.3 to 26.7 degrees) vet 
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the titre of which runs 41.5° C. on analysis, is neithe: 
here nor. there. 

To compound a liquid shaving cream calls for con- 
siderable compounding skill. One can hope to get lit- 
tle. if any, above 20 per cent fatty acid in complete and 
stable solution, even with a high alcohol and high glye- 
erin content. The fats recommended are tallow and 
coconut oil, in the ratio of about 3 to 2 to 5 to 2. Ob- 
viously the lye must be exclusively potash. 

Resort may be made to sugar or tetra sodium acid 
pyrophosphate to retard formation of sediment. The 
lathering qualities may be enhanced with sodium laurv! 
sulfate. Such sediment (hard soap) as forms may be 
obscured by using an amber or blue bottle, such as 
some shampoo manufacturers employ for the same reé- 
son. There is yet ample time to take liquid shaving 
soap seriously. 

Label Claims and Directions 
VERYONE has his own ideas in the matter of di- 
rections and he may couch them in the simplest 

language or resort to “dermutation,” “greater lubrica- 
tion.” “wilted whiskers.” “hydrolysis” and other eight- 
dollar expressions. Some manufacturers so occupy the 
container and carton with claims and catch phrases as 
to leave no room for directions whatever. 

That directions are required was confirmed by th 
testing group of 252. 3 of whom stated “your shaving 
cream sure won me away from the mug.” The explicit, 
simple directions on the tube undoubtedly helped make 


As for the “hooey”. an atmosphere of 


the converts. 
quality and uniqueness must admittedly be built up te 
lift it out of the commonplace. but it must sell the prod- 
uct. not confuse the prospective user. 

In the maze of claims and counter-claims. one sug- 
gestion is offered. preface the directions whatever 
they may be with the homely expression “wash the face 
thoroughly before shaving.” Just between ourselves. 
that will do more to get the user off to a good start than 
any amount of “hooey” and any number of catch phrases 
or confusing six-syllable words. It will insure that 
street dust. the stuff that dulls the razor blade. is re- 
moved and that soapy water, the stuff that really softens 
the beard. is on the face the maximum length of time. 

In conclusion. it is hoped that this informal discus 
sion may give the manufacturer of shaving soap in either 
of its forms a new slant or a different approach to one 
or another of his problems. To the skilled soap maker 
considering the addition of shaving soap of either kind 
to his line. may he go into it just a bit more intel 
ligently and with a product worthy of his good name. 
The reward well repays the effort. that is. if he uses 
sufficient of the other essential ingredients. namely. 
printer's ink, radio time, dealer helps. personal sales 
contacts, and any and all others at his command. 
sciatica 





\ deposit of an abrasive mineral similar to soapstone 
has been discovered near Big Eddy. Oregon. which will 
serve as the principal ingredient in a soap powder to 
he manufactured by a concern headed by W. J. Seufert. 











Reg. U. S. Pat. Off. 


Insecticides in 1935... 


1935 will undoubtedly see the almost universal use of in- 


secticides free from objectionable odor. 


As time goes on, insecticide buyers are becoming more 
particular on the subject of kerosene odor . . . they prefer 
not to use those insecticides which leave a repulsive odor 
of kerosene. If you were using kerosene as a base for 
your insecticide, why not plan now to switch to a base 


free from objectionable odor for your 1935 season? 


DEO-BASE is the ideal base for liquid insecticides . . . its 
complete freedom from kerosene odor assures your fin- 
ished product ready acceptance by housewives, hotels, 
bakeries, dairies, manufacturers of food products . 


wherever the tell-tale odor of kerosene sprays is found 


objectionable. 





L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 


New York Office pitineries | Petrolia, Pa. Chicago Office 
88 Lexington Avenue ( Franklin, Pa. 820 Tower Court 
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SANITARY 


PRODUCTS 


A Section of "SOAP" Dealing with 


INSECTICIDES *¢ DISINFECTANTS ¢ EXTERMINATING 
FLOOR PRODUCTS « SANITARY SUPPLIES * MOTH PRODUCTS 














| powco Better Quality 


BRAND —Ata Saving 


oa 


_ Price is a powerful consideration. Of course it is. 
. — 


Yet what makes “price”? The charge for a pound or a gallon? 























No really smart buyer orders that way. 


Whether you buy pineapples or Pyrethrum, it is value per dollar that 
counts. Value, backed by a name that sponsors fair dealing and basic 
knowledge that assures dependable, uniform quality. 


Years of intensive application to technical and practical aspects of 
Pyrethrum are only part of the POWCO BRAND background. 


POWCO BRAND processes and products are different. They have 
been developed and standardized to avoid the usual shortcomings. 





Not only that,—they have been time-tested and checked by practical 
usage before ever being offered to you. 


No indeed! It is not the price per pound or gallon! It is the killing 
power per dollar that counts. 









That is how you most certainly get better quality—at a saving. 











“KILLING POWER—that’s the thing”! 


JOHN POWELL & CO., INC. 


Specialists in Pyrethrum Products 













114 E. 32nd St. New York, N. Y. 
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ESSENTIAL DILS 372 CLIFF STREET 


UGH NEW YORK ,NEW YORK 
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NEWEST REQUIREMENTS FOR _ INSECTICIDES. 


You may have an excellent spray, with greater killing power 
than your competitors, but ... unless a pleasing Perfume is 
combined, the chances of success are minimized. 


More than one large organization has taken active steps in this 


direction and materially improved the sales appeal of its product 
with MM&R KEROSPRAY and KEROMO BOUQUETS. 


You have an opportunity to give your product a NEW sales 
talk... "Nose Appeal”. A new year opens new fields for you 
. Let MM&R KEROSPRAY and KEROMO BOUQUETS help 


increase your sales. 


PERFUME OIL KEROSPRAY BOUQUET 
(Concentrated) MM&R 
No. 801 — 804 — 805 


PERFUME OIL KEROMO BOUQUET 
No. 1—2—3 
The most economical spray Perfume avatlable. Convince yourself, 
send for sample. 


MAGNUS 
MABEE 
¢-REYNARD 


INCORPORATED 


= sedate oe 
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A good disinfectant destroys germs. Properly 
formulated disinfectants containing the requi- 
site amount of Yarmor Steam-distilled Pine 
Oil destroy seventeen disease-producing bac- 
teriaincluding those that cause cholera,typhoid 
fever, scarlet fever, diphtheria, and dysentery. 
A solution of one part of the disinfectant to 
forty parts of water is recommended. 
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Besides removing all dirt, liquid hand soaps 
containing Yarmor have a pleasing, piney 
fragrance. Yarmor also helps to prevent liquid 
hand soaps from becoming rancid. 
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Yarmor Pine Oil is a valuable solvent in soap- 
base metal polishes. Yarmor holds the other 
ingredients in suspension and imparts excel- 
lent wetting and cleansing properties to the 
polish. 
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Liquid scrubbing soaps, containing Yarmor, 
are especially for use on fine surfaces; they are 
recommended for cleaning tile, cork, linoleum, 
mastic, terrazzo, marble, glass, metalware, and 
porcelain. Besides cleaning thoroughly, these 
soaps deodorize. They are conomical to use. 
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Powder scrubbing soaps, containing Yarmor, 
are recommended for heavy work such as 
cleaning garage, filling station, and factory 
floors where grease and oil accumulate. These 
soaps are economical to use. They leave a 
fragrant, piney odor. 





Efficient and economical cattle sprays contain 
Yarmor Steam-distilled Pine Oil. Yarmor is a 
most effective repellent and activator of toxic 
ingredients. In addition to cattle spraying we 
recommend that breeding places of flies be 
sprayed at least once or twice a week with 
a spray containing Yarmor. 





Objectionable odors are effectively masked 
by deodorants containing Yarmor Pine Oil. 
These deodorants cover the most objection- 
able odors and leave a clean, sweet, piney 
fragrance. They can be used with safety be- 
cause they are non-inflammable. 


\ 
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y ESB, GBOHS 
Hercules Powder Company does not manu- 
facture disinfectants, scrubbing soaps, metal 
polishes, hand soaps, deodorants, or cattle 
sprays. We do produce Yarmor Steam-dis- 
tilled Pine Oil. Manufacturers and consumers 
will profit by investigating the advantages to 
be obtained by the use of Yarmor. Return 
the coupon below for further information. 


HERCULES NAVAL STORES 


HERCULES POWDER. COMPANY 
INCORPORATED 


961 Market Street * Wilmington, Delaware 


Branch Offices: Chicago * New York « St. Louis 
Philadelphia * Salt Lake City ¢* San Francisco 


Hercules Powder Co., 961 Market St., Wilmington, Delaware 

Please send information about the value of Yarmor in 
{check products in which you are interested} 
Disinfectants [ |, Hand Soaps [|], Metal Polishes [|, 
Liquid Scrubbing Soaps [_], Powder Scrubbing Soaps [_], 


Cattle Sprays [ , Deodorants [|] 
The disinfectant manufacturer from whom I buy is 


Reporte. on I ee : Sai dea te 
Company 
Street 
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ie pyrethrum industry is still in its infancy with respect 
to scientific development. New facts are constantly disclosed. 
For instance, who knows that concentrated extracts retain their 
strength in all solvents? Again—-it is known that pyrethrum can 
be purchased from abroad with a bona fide certificate of analysis 
accompanying the shipment, but when the shipment is received 
it may be found to contain 30 per cent less pyrethrins than are 
certified. Because the technique is so new, facts such as these are 


not generally known but they will be, eventually. 


What means can the buyer of concentrated extract of pyre- 
thrum use to protect himself? He must look beyond the price 
per gallon and the guarantee of strength. Unless these are made 
by a well established, secure, and dependable company they may 
be meaningless. He must also satisfy himself that the supplier 
has the knowledge, equipment and intent to supply material as 
offered. 

The McLaughlin Gormley King Company brought buyers 
the original standardized concentrate of pyrethrum. Many in- 
secticide manufacturers believe, and rightly so, that the research 
and the experience which enabled McLaughlin Gormley King to 
discover standardization now enables them to produce the best 
pyrethrum concentrate. 

McLaughlin Gormley King Company would be the last to 
claim they know all about pyrethrum. But in all the maze of new 
developments they do know these simple facts which have been 


proved beyond any reasonable doubt. 
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Pyrocide 20 retains its strength practically indefinitely under 
proper conditions of storage. 

Pyrocide 20 assays at least 2.49% pyrethrins, the minimum 
pyrethrin content. 

If Pyrocide 20 should cost slightly more per gallon, it might 
still be the lowest in cost per unit of pyrethrins. Pyrocide 20 is 
not “high priced”. 

Pyrocide 20 has been used longer, and by more manufacturers, 
than any other standardized concentrate. 


These are the facts briefly and bluntly told. Question them and 
question us as much as you care to—we will be glad to do every- 
thing we can to prove to you that Pyrocide 20 is the most satis- 


factory— most economical source of killing power for your 


insecticides. 
* * * 


Pyrocide 20 is shipped in steel drums containing 15, 
30, and 53 gallons from warehouse stocks in New 
York, Los Angeles, Minneapolis and several foreign 
cities. We supply pyrethrum flowers of known pyre- 


thrin content in whole, ground, or powdered form, 


McLAUGHLIN GORMLEY 


KING COMPANY 


MINNEAPOLIS : MINNESOTA 


PYROCIDE 20 


STANDARDIZED EXTRACT OF PYRETHRUM FLOWERS 
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STAINLESS 
CATTLE SPRAY 


A light colored liquid for spray- 
ing cattle to rid them of annoying 
flies and insects. Contains the ac- 
tive principle of pyrethrum. Will 
not stain, blister or burn, and has 
no disagreeable odor. A _ popular 
product with farmers and dairymen. 
Supplied in bulk to the distributing 
trade only. 


PES-TOX 


An efficient liquid household in- 
secticide of the pyrethrum type, 
pleasantly scented. Surpasses in 
effectiveness the standard of the 
National Association of Insecticide 
and Disinfectant Manufacturers. 
Each lot carefully controlled by the 
Peet-Grady method. Supplied in 
bulk for distributors to resell under 
their own trade-names. Also sup- 
pliers of pyrethrum concentrate. 
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PINE OIL 
DISINFECTANTS 


made from pure steam-distilled pine 
oil, and agreeable in odor and dilute 
with water to form rich, milk-white 
emulsions. 


HipINE, made according to the 
formula of the Hygienic Laboratory 
has a minimum phenol coefficient 
of four. 


OrRPINE, prepared from slightly 
different ingredients, has a mini- 
mum coefficient of three. 


CLEARPINE is a specially refined 
product, very light in color, and has 
a minimum phenol coefficient of 
four. 


All are high-grade products, 
reasonably priced. Every lot chemi- 
cally controlled and standardized. 
Supplied only in bulk to the distrib- 
uting trade for resale under their 
own names and labels. 


NO. 


INV? 


FY 


BAIRD & McGUIRE, Inc 


HOLBROOK, MASS. 


Neu York City Ini 


ST. LOUIS, MO. 


y Repres 


EASTERN STATES SUPPLY CO., 127 Troutman Street, Brooklyn, N. Y. 
Phone: EVergreen 8-2498 
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DEODORIZED INSECTICIDES HAVE AN 


INSTANT SALES APPEAL 


There is still a widespread belief that any prod- 
uct that has insect killing qualities must have a 
disagreeable odor. 

But this belief is rapidly disappearing. Deodor- 
ized insecticides, fly sprays, and disinfectants 
find a ready market. Consumers are quick to 
realize the value of an odorless or pleasant- 
scented product. In many places where they are 


used they are considered indispensable. No other 


CITRENE for soap, cleaners and pol- 


ishes. Stronger, pleasanter, cheaper 


than Citronella. 


FLORENE covers kerosene odor in 
sprays and insecticides with a sharp, 


clean, refreshing scent. 


ODRENE for use alone or in combi- 
nation in sprays, polishes. A powerful, 


low-priced oil. 


LAVENE 


odoraat in_ polishes. 


1S especially good as de- 
Also effectively 


deodorizes fly sprays. 


G I 


DELAWAN NA i !I 


80 Fifth Avenue 
3RANCHES: Philadelphia Los Angeles Atlanta 
New Orleans Chicago 





kind will do! Today’s keen competition forces 
improvements in odor. Progressive manu- 
facturers are now telling the world that their 
products are deodorized. 

Wherever this appeal is used it is rewarded with 
increased sales! You can give your product a 
better odor. We have specific odors available 
for almost every type of insecticide. Write to 


us for samples and full information. 


LILAC SPRAY OIL B-3223-2is espe- 
cially blended to overcome the odor 


of kerosene in fly sprays. 


NEW MOWN HAY OIL _ B-3470 
is one of the most popular in fly 
sprays. Especially effective in killing 


kerosene odor. 


PARATINTS color and 


“paradi” blocks, bath salts or moth 


perfume 
balls in one operation . . . and do it 
better because of uniform penetration 


and more effective perfumes. 
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New York, N. Y 
Cincinnati Detroit Dallas Baltimore 
San Francisco Montreal Havana 
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Hen: we present the com- 
mon cockroach, one of man’s many in- 
sect scourges, scourges that destroy his 
goods, breed in filth and come bearing 
gifts of disease and death. These insect 
enemies must be curbed with chemi- 
cals, powerful poisons, disinfectants, 


insecticides and sprays. As Anchor's 



















contribution to the fight we present be- 
low the Anchor Molded Cap, the perfect 
seal for liquid insecticides, disinfectants 
and such. The molded material itself is 
inpervious to the action of strong chemi- 
cals; the design of the cap is such thai 
it seals tightly and securely without 


danger of leakage and damage to 





things with which it may come in con- 
tact; its looks are unexcelled; its con- 
venience is obvious. May we send you 
our booklet, “Anchor Molded Caps,” 


which tells the complete story? 


Anchor Cap & Closure Corporation 
LONG ISLAND CITY, N. Y TORONTO, CAN 


HICAG 
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PRODUCTS 
FULD MAKES 
for the 
LEADERS 
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LIOUID CLEANER 












DISINFECTANTS 


INSECTICIDES 






ee i . Individualism isn’t dead 
(Special Furs i) [tas YET! Not by some 200 


FLOOR WAXES and SEALS 


self Polishing War , Fuld Private labelled 


Liquid Wax 


products! They're packed 
under your own brand. sold 
under your own name, but 
they're baeked by the 


POLISHES Ss 
Count ti sise LIQUID 
Metol + 'y PINE 
(lLiqud, Past CLEANER 






Cres technical and manufae- 
Fi 
PLUMBING turing superiority of Fuld 
) Pipe 


Brothers. Handle a full 


A heary-bodied neu 

tral cleaner. More ef- e 2 e e 

> engl SIA line with pride and profit. 
safe for all surfaces 

Approved by linoleum 


maker S. 


OIL SOAPS 
25-65% concentra 


tion 


DEODORANT BLOCKS 
snd CRYSTALS 


ant B 


Jor sires 






‘LSodeaae FULD BROS. INC. 
Se AINERS 2310 FREDERICK AVE. 
; : BALTIMORE, MD. 
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Consider 


PYREFUME 
SUPER 30 


for the manufacture of your insecticides 


It Enables You To Make A 


BETTER PRODUCT FOR LESS MONEY 


\/a feta) VOI} D ! . Qa 2 poe ees | , 
Suggest you try ryrerume supe! diid OUst ¢ 
YY 


, - vA Rae fe Vad! Lads 
-to-| concentrate; also, the greater economy and efficiency over 
making your own concentrate from your percolation of Pyrethrum 


Its 1 S over d 


Briefly, Pyrefume Super 30 is superior in that— 
It represents 50% more Pyrethrum flowers and Pyrethrins— 


It goes 50% further in making a household spray of standard 
strength— 


Yet, it does not cost 50% more than a 20-to-1 concentrate. 
It is the clearest possible concentrate, hence makes a clearer spray— 


It is stabilized against Pyrethrins’ deterioration; therefore a spray 
made from it remains active long after sprays made from other 
concentrates (or flowers) have diminished in effectiveness— 

It makes a uniform spray throughout the season by reason of being 
adjusted to a 


NEVER-VARYING PYRETHRINS CONTENT 


and such is not the case when a spray is made from flowers, since 
they deteriorate by standing, in whole, ground or powdered form, no 
matter how securely packed. 


WRITE FOR SAMPLI {IND TREATISE ON PYRETHRUM 
FLOWERS AND EXTRACI 

NOTE: For those who use a 20-to-1 concentrate we are prepared to supply Pyrefume 

Super 20. But in doing so we wish to point out that NO 20-to-1 concentrate is as 


economical as Pyrefume Super 30. The former is diluted 1 part to 19—the latter 
1 part to 29. 


WE OFFER YOU A PYREFUME SUPER 30 AND SUPER 20 WITH AN ODORLESS 
BASE . . . IN ORDERING SAMPLES, SPECIFY THE PREFERRED BASE AND 
WHETHER YOU WISH SUPER 30 OR SUPER 20. 


The World’s Largest Botanical Drug House 


S. B. PENICK & CO. 


Main Office Mid Western Division 
132 Nassau St., New York City 1228 Kinzie Street, Chicago, Ill. 
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@® PACKAGED |. 
-- to draw the gaze 
of trade..to guide 
hands that reach for 
QUALITY..anseen 


inside! 


@ CONTAINERS 





that mark their con- 
tents for leadership 
in display..in trade 
Opinion..in con- 


sumer acceptance. 


@ YOUR BRAND 


.-smartly packaged 


--g0es out to WIN! 


METAT PAC HAGE BRAGESALL 


co RPORATION 
110 E. 425m SI., NEW YORK CITY 


... Styled and sized to suit... 


ESTABLISHED sue Pe 
SALES OFFICES AND PLANTS @ NEW YORK CITY © BALTIMORE * BROOKLYN © CHICAGO Color Lithographed or Plain 


THE FISCHER CAN COMPANY DIVISION @ HAMILTON © OHIO 
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BE UP-TO-DATE 


You must keep pace with the times or lose out in the 
race for business. Alert buyers demand these things 
in the insecticides they buy today: 
QUICK ACTION—No other insecticide kills with such 
striking speed as LETHANE 384. 
HIGH KILLING POWER-—laboratory tests and practical 
experience have proven LETHANE 384 to be unsurpassed 
in this essential. 
WIDE RANGE OF ACTION—LETHANE 384 kills prac 
tically every type of insect pest which infests the house- 


hold, store or warehouse—flies, moths, mosquitoes, roaches, 


bedbugs, ants, all are destroyed by LETHANE 384. 


APPEARANCE—no argument is required to convince 
the user that the clear, sparkling insecticides made 
from LETHANE 384 cannot spot or stain delicate fabrics 
or fine upholstery. 

STABILITY— if it had no other merits, LETHANE 384 
would win on this point alone. Insecticides made from 


LETHANE 384 do not lose their strength with age. 


LETHANE 384 combines all the merits of other 
insecticidal materials with certain outstanding advan- 
tages possessed by no other. Compare it point by 
point with competitive products. LETHANE 384 will 
hold its own in any such comparison. USE LETHANE 
384 AND BE SURE YOUR INSECTICIDE IS 
UP-TO-DATE. 








Roum « Haas Co., Inc. 


222 West Washington Square Philadelphia, Pa. 











— EE Oe —= — — 

———_—— SS ~ S - - 

—— —— = —— OO SSSEESZRS 
SS —— i eniteeell Sa A 











Say you saw it in SOAP! 








z 
a ZB 


tt 


ow 


March, 193 














cons 


\\ NOWADAYS, TO 
SELL FLY SPRAY 


KEROSENE or other insecticide odor is especially 
unpleasant to the woman of fastidious tastes, who 
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dislikes having her home, person and furnishings 
“smelled up.” 


A pleasantly perfumed spray is easy to sell— 
and fly spray manufacturers who are using Felton 
covering products have found this out—to their 
own and their dealers’ profit! 


Try Felton’s economical neutralizing and perfum- 


ing agents. 


They offer you maximum coverage, minimum cost, 
and the prospect of definite sale increase! 





& 
P|} VITAFLOR No. 758 — roweist_ 
KEREX L'ORIENT ) Nestatite ona 
KEREX BOUQUET 


KEREX CHERIE 













cost of approxi- 
mately 3c to the 
gallon of Fly 
Spray. 
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Write for Samples and Quotations 


HEMICAL COMPANY 


Johnson Avenue, Brooklyn, N. Y. 
ALS. NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER AND FLAVOR OILS 





) YUN 
RERS OF AZOMA 
‘ , Ohio Chicago, Ill. St. Louis, Mo. New Orleans, La. Los Angeles. Calif. 


Phe de); = 2) 
arket St. 1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg. 515 So. Fairfax Ave. 


Boy Bt. 200 So. 1 
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Specialists in doing 
one thing well 








For over a quarter 


century manufacturers of 
































DISINFECTANTS 


for the wholesale trade | 
- 1 


BAIRD & McGUIRE, Inc. 
HOLBROOK, MASS. ST. LOUIS, MO. 





Veuw York ¢ nd New Jerse Representat 





EASTERN STATES SUPPLY CO., 127 Troutman Street, Brooklyn, N. Y. 
Phone: EVergreen 8-2498 
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The Editorial View 


ITH the sudden death of Dr. Charles H. 

Peet, the American insecticide industry 
has lost an outstanding scientist and_ leader. 
To the results of his chemical and biological re- 
search on household insecticides, the industry 
owes a great deal. Active in the affairs of the 
National Association of Insecticide & Disin- 
fectant Manufacturers as a member of its board 
of governors and the head of important com- 
mittees, he gave unsparingly of his time. As co- 
author of the Peet-Grady Test, his name became 
internationally known, but he cared little for 
the plaudits of the commercial world. Rather 
he sought, and received, the esteem and respect 
of his fellow scientific workers. We know that 
there is not a person who knew him who has not 
been saddened by his untimely passing. 


o = 


N some sixteen or eighteen State legislatures, 

there are pending so-called restrictive sales 
bills, that is bills which make illegal the sale of 
any drug, medicinal or allied product in any but 
a drug store. In Oregon, the restrictive sales bill 
has just become law. From California to New 
York, and from New England to South Caro- 
lina, bills of various degrees of restrictions are 
under consideration. A federal act of like type 
awaits introduction. The chief danger in most 
of these bills lies in the definition of a drug or 
medicinal product. Ordinarily the definitions 
are of such scope as to include all disinfectants, 
cattle dips, germicides, antiseptics, cosmetics, 
and some insecticides. This means narrowing 
down sharply the market for products in these 
groups if an appreciable number of these bills 
become law. 
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No doubt, there has been a concerted drive 
all over the country by retail druggists to divert 
a larger share of outside business to their stores 
by means of restrictive sales legislation. This 
legislation is usually presented under the guise 
of measures necessary to protect the public 
health. In fact, it is nothing more than the old 
retail druggist grab for more business. Elsewhere 
are listed the various bills and states where they 
are pending. It is urged upon all firms in those 
states to protest now against these bills,—and 
also for all manufacturers to ask their agents and 
dealers in those states to do likewise,—for it is 
only by numerous and widespread protests 
within the states that unfair restrictive laws of 
this kind can be kept off the books. 


¢ 


NTO at least three State legislatures, practical 
duplicates of the Copeland Bill, the federal 
food and drug bill now pending before Congress, 
have been introduced. These have all the draw- 
backs of the federal bill as far as germicides, an- 
tiseptics, cosmetics, disinfectants, and the like 
are concerned. They apply to intrastate com- 
merce and in each case the state board of health 
is the enforcement agency. To those who are 
familiar with the thousand and one complica- 
tions in the enforcement of the present Food 
and Drugs Act by the Department of Agricul- 
ture, the hopeless task of equitable enforcement 
of any state act is quite obvious. As in the case of 
the drug store laws, these bills should be killed 
without ceremony. Manufacturers, distributors, 
and agents in Connecticut, California and North 
Dakota get in touch with your state legislators 
now! 
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and 


Disinfectant 
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Manufacturers | 


OFFICERS 

ae Charles P. McCormick | 

McCormick & Co., Baltimore. | 

Ist Vice-President.............. W. B. Eddy | 

Rochester Germicide Co., Rochester, N. Y. | 
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Notes of the Trade — 


American Oil Co., Baltimore, Md.. and the Vick 
Chemical Co., Greensboro, N. C., have been elected to 














active membership in the National Association of In. 
secticide & Disinfectant Manufacturers. The Federal 
Varnish Co., Chicago, manufacturers of floor specialties, 
have been elected to associate membership. 

= ae ae 

The Canadian division of McCormick & Co.. with 
headquarters in Toronto, is starting an advertising cam. 
paign in the Dominion on McCormick insecticides. 

rs ‘ 

A can label designed for the O-Cedar Corp., Chicago, 
for use on their self-polishing wax can, was a feature 
of the display of Harry H. Farrell in the Chicago 
Society of Typographic Arts exhibit. Mr. Farrell’s dis- 
play won third place in the showing. 

. 

Harry W. Cole, secretary of Baird & McGuire, Inc.. 
Holbrook, Mass.. who was confined to his home by 
illness since the first of the year following a relapse 
from a previous sickness, returned recently to his desk. 
He states that his file of unanswered correspondence 
grew to very large proportions during his illness and 
is anxious that delays in response be understood by his 
numerous friends in the trade. 

° 

Whittemore Bros. Corp., Cambridge, Mass., shoe polish 
manufacturers, advise that David W. Tibbott has sue- 
ceeded John Challis as general manager of the company. 


Mr. Challis retired on account of ill health. 
. 


Boston Varnish Co.. Boston, is introducing two new 
floor preparations. “Kyanize Vita-Cote” and “Vita Wax”. 
a 

George M. Armor. vice-president of McCormick & 
Co.. who has been mentioned as a possible Republican 
candidate for Mayor of Baltimore. has announced that 
he will not contest for this post. 

. 

Rochester Germicide Co., Rochester. N. Y.. has pur- 
chased the complete assets of the International Germi- 
cide Co.. also of Rochester. The latter company has 
been in business for the past five years headed by H. H. 
Given, president, doing business chiefly in Western New 
York State in general sanitary and janitor supplies. 

° 

Who makes “Moth-Foil”? C. H. Bayley, Division of 
Chemistry. National Research Council. Ottawa, Canada. 
would appreciate receiving the name and address of the 


manufacturer of this product. 
rs 


Luckey Bowman. Inc.. New York. advertising agency. 
has been appointed to handle the advertising of the 
Hyral Distributing Company. which is marketing 


“Hyral”. a new dentifrice powder. 
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BED BUG LIQUIDS 


OST of the liquid insecticides on the American 

market which are sold primarily for use 

against bed bugs. do not evoke great enthusi- 
asm among consumers. This is true both of small package 
liquids sold in retail stores and of the products sold in 
larger packages to institutions. In the trade, the term, “bed 
bug liquid” too often means some form of poor quality 
insecticide, ordinarily kerosene containing almost any- 
thing, to sell at a low price. Outside of the fact that 
they may kill the insect, these products as a class have 
so many drawbacks that their sale has become steadily 
less important in the insecticide field. Institutions, jails, 
factories, cheap lodging houses,—these have been the 
chief customers. There have been exceptions to the 
general trend, but they have indeed been few. 

If there is one insect about which people are usually 
very reticent, it is the common garden variety of bed 
bug. For some reason or other, people seldom will ad- 
mit that they have an infestation of bed bugs although 
these insects have been known upon occasion to invade 
the finest homes. the best hotels. the leading theatres. and 
the most sanitary lodging houses. The housewife or 
hotel keeper who might admit under pressure that there 
was a cockroach or two in the kitchen. will deny em- 
phatically that a bed bug has ever been within a mile of 
their respective establishments. 

For some reason or other. the bed bug is looked upon 
in the United States as something of which to be greatly 
ashamed, and something never to be mentioned in nice 
society. Flies, mosquitoes. moths, ants.—-they are “re- 
spectable” insects. Even the repulsive cockroach is not 
considered as disrespectable as the bud bug. And the 
unusual feature of it all is that bed bug infestations are 
extremely common, as any experienced exterminator will 
testify. In view of this, the shame with which “nice” 
people connect them is somewhat unusual. However. 
this shame is an important psychological factor in deal- 
ing with their extermination and it has a distinct bearing 
on the character of insecticides which can be sold for 
use against them. 

There are innumerable formulas for specific bed bug 
liquids. Although they are. as insects go. a compara- 
tively difficult insect to kill. there are still a number of 
combinations which are effective against them. How- 
ever. the psychological factor again becomes important. 
It is not so much a question of what will kill bed bugs 
as it is a question of what will people use which will 
kill them. A good bed bug killer which people will not 
buy and use because of some drawback such as bad odor. 
staining. corrosiveness. etc.. might just as well not be on 
the market. People want a quick and. in most cases. an 
odorless death for their bed bugs. 


The composition of any bed bug fluid is naturally de- 
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termined to a great extent by the conditions under which 
it is designed to be used. Bad odor is not so frequently 
a drawback where the product is to be sold for use in 
jails, lodging houses, and free public institutions. For 
use in private homes, hotel bedrooms, theatres, the prod- 
uct should leave as little odor as possible and that should 
be a perfume of a character not ordinarily associated 
with an insecticide. For this reason, the usual kerosene 
solution of cresylic acid, although it is preferred by pro- 
fessional exterminators because of its effectiveness and 
its low cost, has very obvious limitations as to places 


where it may be used. 


OME of the products which have been called for in 

bed bug liquids include paradichlorbenzene, ortho- 
dichlorbenzene, carbon tetrachloride, nitrobenzene, pine 
oil. cresol, pyrethrum, rotenone, and others. Even a plain 
kerosene merely perfumed with methyl! salicylate has been 
met. However. for practical use, manufacturers and ex- 
terminators have apparently narrowed down the formu- 
las to the pyrethrum liquids and the cresylic acid fluids. 
This latter type is ordinarily nothing more than a one, 
or sometimes a two or three per cent solution of light 
refined cresylic acid in kerosene. The petroleum base 
used may vary all the way from a high grade deodorized 
oil down to a rank kerosene. For use with cresylic acid 
which in itself has a strong carbolic odor, there does not 
seem to be much point in paying the price for a deodor- 
ized oil. However, at the same time, it is perhaps best 
not to complicate the odor of the product with a low 
grade kerosene of bad odor. Good commercial oils 
such as are sold for fly spray manufacture are often used, 
although by some a lighter oil is preferred for bed bug 
fluids. 

Cresylic acid fluids are often referred to as bed bug 
sprays. Under ordinary conditions of use, it is prob- 
ably best not to spray a cresylic acid insecticide of any 
kind. Even though it be used in a room which is un- 
occupied there is some danger from inhalation by the 
operator. Cresylic is in reality not an acid at all, but a 
mixture of cresols. and is a close chemical relative of 
carbolic acid, and is also poisonous and corrosive. The 
application of the product to cracks and crevices of beds 
and other furniture, to picture mouldings, base boards, 
floors. etc.. can be carried out quite effectively by use of 
large oil cans. Of course, a sprayer is faster, but fre- 
quently does not get enough of the liquid in the right 
places in order that all the bugs are actually wet by the 
fluid. This is particularly true of the small, cheap 
sprayers. Where a professional exterminator uses a high 
pressure hand sprayer or an electric sprayer. and is prop- 
erly equipped to keep the spray out of his eyes, nose, 


and mouth. this is of course a different matter. 
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While discussing cresylic acid liquids, it is interesting 
to note the case of a large American city which recently 
drew up new specifications for various insecticides for 
use in its hospitals. After securing the views of several 
leading authorities as to the best formula for a liquid 
insecticide to be used chiefly against bed bugs, they se- 
lected a combination of three per cent cresylic acid in 
kerosene plus 5 per cent of a standard 20 to one pyre- 
thrum extract. (2.15 g. pyrethrins per 100 cc.) This 
formula will undoubtedly do the work and do it well. 
and in the hands of a professional exterminator, should 
be safe to use. Such criticism of it as might be made 
would very probably point out the futility of using 
both cresylic and pyrethrum in the same product when 
in fact their properties make them suitable for two en- 
tirely different types of bed bug liquids. Either product 
alone will do an effective exterminating job and there is 


really no need to kill the bugs twice. 


OW there comes a consideration of bed bug fluids 

for use in private homes, hotels, theatres, and other 
places where the paramount problem is to kill the bugs 
and leave behind no telltale odor. This automatically 
eliminates cresylic acid liquids from consideration for 
these uses. It also should eliminate all liquids made 
from rank-smelling, off-color, and greasy kerosenes. It 
should also eliminate those liquids which are perfumed 
heavily with the common insecticide perfumes or with 
heavy, lasting bouquets. 

A severe odor test in this case comes very close to 
narrowing the field of killing agents down to pyrethrum. 
There may be possibilities in derris or cube root ex- 
tractives, but their incorporation in a product based on 
a petroleum solvent sometimes runs into complications. 
In the matter of the liquid vehicle, the same odor test 
eliminates most of the ordinary kerosenes, leaving those 
highly refined oils which are either completely or partly 
deodorized. For a finished liquid of highest grade which 
will leave behind no residual odor of kerosene and which 
is to be perfumed only very slightly or not at all. a fully 
deodorized oil is essential. 

Most of the standard fly sprays are held out by the 
makers as suitable insecticides for effective use against 
bed bugs. With this, some makers of bed bug fluids 
and professional exterminators do not agree. These lat- 
ter point out that against both bed bugs and roaches. 
standard pyrethrum fly sprays are not as effective as they 
might be. It is maintained that the oil base which is 
suitable for a fly spray is not suitable for a bed bug 
liquid. Where a fly spray oil may flash at 125 to 175, 
they indicate that a bed bug oil should flash at 110 to 
120. or as low as possible in keeping with fire regu- 
lations, which means a considerably lighter product for 
the latter. While a fly spray oil is supposed to remain 
suspended in the air in droplet form without too rapid 


evaporation, a quick, clean evaporation is desirable in 
a bed bug liquid. Furthermore, the lighter oil is held 
to be a more powerful solvent, and to attack more 
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quickly the waxy and fat coating of both the bed bugs 
and their eggs. 

Pyrethrum liquids made up especially for use against 
bed bugs in hotels, theatres. etc.. do not ordinarily need 
to contain as much pyrethrum as a fly spray. Because 
of the fact that a bed bug liquid is used differently. that 
is the suspected hiding places are wet with the fluid and 
the insect is given a larger contact dose, a content of 
eight to ten ounces of pyrethrum per gallon of liquid, 
or its equivalent of pyrethrum extract. should suffice, 
Fly sprays range from twelve to sixteen ounces of pyre- 
thrum or its equivalent per gallon. 

The cost of the pyrethrum liquids is considerably high- 
er than those made with cresylic acid. Frequently. the 
question has been asked how the pyrethrum type can 
be made up with a satisfactory kill but at a reduced 
cost. There is no way generally known to cut the cost 
materially by the addition of any product which is odor- 
less. To cut down the pyrethrum content is to cut down 
the kill. So it is apparent that those who make and mar- 
ket this type of liquid must stand the higher cost and 
sell it at a higher price. There is no short cut to great 
profits here without cheating on the pyrethrum content. 

Mention has been made of rotenone as a possible in- 
eredient of bed bug fluids. In this connection. it has 
been stated by a manufacturer that freshly made liquids 
containing rotenone when tried out were unusually ef- 
fective on bed bugs. However. the product in question 
when packed, lost its killing power rapidly. and there 
was also difficulty in keeping it in solution in the petro- 
leum base. When first made up. he indicated. it was 
more effective than a comparable pyrethrum product. 

Of the chemical products for use today in cattle sprays 
and other liquid insecticides. the only ones which are 
attracting attention commercially are certain of the or- 
ganic sulfocyanides. These are available in the form of 
concentrates and are covered by patents. They find a use 
in being added in small percentages to pyrethrum sprays 
to boost the kill. although in some types of sprays. they 
are used alone as the insecticidal agent. Their possibili- 
ties as an ingredient of bed bug liquids is something 
which the various makers of liquids would have to de- 
termine for themselves by actual test. 

There have been in years gone by other types of bed 
bug liquids which did not use a petroleum base. but 
most of them have disappeared from the market. These 
were usually various dilute water solutions of some 
poisonous compound, such as bichloride of mercury. or 
earbolic acid. The objections to this type of product 
are obvious. Their chief attraction lay in the fact that 
they cost extremely little to make up. In the same gen- 
eral class. were products containing formaldehyde which 
were of little or no use. 

To summarize this brief discussion.—it seems that 
the sale of special bed bug liquids might be expanded 
if more products were marketed which were designed 
specifically for this purpose. Any. bed bug liquid 
for use in better class theatres, hotels, etc.. must meet 

(Turn to Page 109) 
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FLOOR WAXES 


The Gloss Drying Water Emulsion Type 


Part II. 


By C. A. TYLER, Ph.D. 


ATER emulsion waxes have eaten heavily into 

the market for the older volatile solvent type 

of floor wax, although some still prefer the 
latter. The water base type was developed to fill the 
needs of new types of flooring materials, such as rubber 
composition, mastic. cork, tile. etc.. on which a volatile 
solvent wax cannot be used. The water base is similar 
to the volatile solvent base wax in that both are dis- 
persions of wax and both contain carnauba wax. The 
water emulsion differs in that it is non-inflammable and 
produces a luster with little or no rubbing. 

Carnauba wax is always used in a good water emul- 
sion wax. Synthetic waxes with properties similar to 
carnauba are suitable, but much too expensive to find a 
wide use in floor wax. Candelilla wax can also be used. 
It is less expensive but does not produce as good a 
luster without buffing. It has the disadvantage in that 
it makes the emulsion reddish. Carnauba wax is one 
of the hardest waxes available. For this reason. a thin 
film of it on the floor wears well. It does not scuff up 
Its concentration in the 
If the wax 


content is too high. the product gels and then cannot 


as a softer material would. 
final emulsion is usually 9 to 12 per cent. 


he applied properly. When the emulsion is too thick. 
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instead of getting a smooth surface, streaks will be 
formed. On the other hand, if too much water is present. 
too thin a film will be left and therefore insufficient wax 
to give a good luster. The water content should be 
about 85 per cent, as it has been found that the optimum 
concentration of total solids is 12 to 15 per cent. Of 
the commercial grades of carnauba wax. Yellow No. 1 
gives the best floor wax. It gives a clearer film and 
does not discolor the floor. Other grades are also used, 
particularly the North Country grades, which are darker 
than Yellow No. 1. 


to be allowed to settle and the liquid, freed from dirt. 


Products made from these have 


decanted off from the top. The chalky grade contains 
some water and considerable dirt. It is not considered 
desirable for use in a good quality floor wax. 

It is not possible to polish a floor simply with a piece 
of carnauba wax. It is so hard that it would scratch 
the surface and in addition it would not apply properly. 
One could not polish a floor readily with any other 
single wax. or with paraffin, since application would 
be impractical and with minor exceptions, the film would 
be too soft. 
nauba wax is essential. In the volatile solvent type of 


Therefore some modification of the car- 


floor wax. carnauba wax is admixed with other waxes 
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The incorporation of powdered Cube or Derris 
into insect powders has been found to be advan- 
tageous, increasing the efficiency, lengthening the 
period of effectiveness and giving a better control 
of a greater variety of insects. This becomes par- 
ticularly important when the powder is recom- 
mended for controlling fleas, and other body para- 


sites on animals and fowls. 


We can supply high quality finely powdered 
Cube or Derris containing not only a guaranteed 
percentage of Rotenone, but the full natural pro- 
portion of the other active extractives which are an 
even more important measure of the effectiveness 


of the material. 








W. BENKERT & COMPANY, Inc. 
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and dispersed in a volatile solvent, in order to make 
application possible. In the case of the water waxes, 
a thin film of wax can be applied by first dispersing 


the wax in water to form a liquid emulsion. 


In order to distribute the wax particles throughout 
the water, in which it is insoluble, it is necessary to use 
a dispersing agent. This is generally a soap, usually of 
low titre. Sodium, potassium, ammonium, or some form 
of ethanolamine soap may be used. The latter are the 
best emulsifying agents but the most expensive. It is 
far easier to obtain a satisfactory product with them. 
Sodium soap if used, tends to gel on long standing. 
Ammonium soaps may decompose and volatilize on heat- 
ing, which makes control of the process difficult. Emul- 
sions made with ammonium soap darken in storage, and 
on a light floor, the film may show a gradual darkening. 
Two soaps are sometimes used together. A definite limit 
has to be set on the amount of soap used because of its 
water-solubility and the fact that too much soap reduces 
the lustre of the wax. Therefore the minimum quantity 
of soap is used which will produce a satisfactory and 
stable emulsion. The presence of soap in the film de- 
posited on the floor reduces the resistance of this film 
to water, and naturally, such a wax finish should never 
be washed with soap and water. In fact it is this prob- 
lem of water resistance which interferes most in the use 


of self-polishing emulsion waxes. 


Minor amounts of resins are used in most all water 
waxes. Shellac is the most commonly used resin. Rosin 
was used when the water emulsion waxes first appeared. 
The resinous material should not exceed 20 per cent of 
the wax content. Shellac aids in producing a lustre with- 
out buffing, although its presence is not absolutely es- 
sential for this. Shellac also makes up for the softness 
of the soap. The former is not soluble in water. but is 
soluble in weak alkali. It is therefore necessary to add 
caustic soda. ammonia. triethanolamine. or an alkaline 
salt such as borax. In the presence of alkali. shellac 


gives a clear transparent solution in water. 


Bleached shellac was formerly used extensively. More 
recently the dewaxed or “refined” grades have been found 
much more satisfactory. Certain grades of refined un- 
bleached shellac have an advantage over bleached shellac 
in that they can be stored for a longer time without 
deterioration. Refined bleached shellac is quite perish- 
able. It becomes infusible on oxidatios and also in- 


soluble in alkaline solutions. 


Some manufacturers have had difficulty in using borax, 
due to gelling or solidification of the product in the cans 
many months after packaging. One can use triethano- 
lamine or aqueous ammonia as alkali. The control of 
PH is very important, as the specification of linoleum 
manufacturers prohibits too much free alkalinity. Gell- 
ing on standing is probably a function of pH. The 
rubber manufacturers’ specifications prohibit the pres- 
ence of any free acid or “free oil.” which includes fatty 
acids, 


, 
< 
, 
qu 


N GENERAL, exact details of manufacture are pretty 
much trade secrets. The great problem with these 
products is to know how to put them together. An im- 
portant feature is careful temperature control during 
the blending process. The wax is melted and the other 
ingredients added in such a way that an emulsion rather 
than a dispersion results. With the volatile solvent type 
of product, the wax is not in true solution. The “sol- 
vent” dissolves waxes at increased temperatures only, 
not at ordinary temperatures. The result is a dispersion 
of small particles of solid wax in naphtha. Perhaps less 
than 1 per cent of wax remains in true solution. Curi- 
ously enough, in the water type, where solvent action 
cannot possibly occur, a smoother and more liquid prod- 
uct is obtained because of the presence of the emulsifying 
agent. One cannot detect discreet particles in these 
emulsions under the microscope. that is, if properly 
made. The emulsions therefore behave like colloidal 
solutions. The exceedingly small particle size makes the 
emulsion stable. 

\ practical test of the stability of the emulsion is to 
spread out a thin film of the polish. If it dries with a 
bright lustre, the emulsion should be stable. If it does 
not, the product may show a separation on standing. 
Although the liquid in the water type costs nothing, the 
manufacturing cost of the two types is about the same, 
at least it is if the naphtha is bought in large enough 
quantities for the purchaser to secure a low price. 

Two successful commercial products have the follow- 


ing approximate compositions: 


Soda soap wows O9% Sodasoap.<.....«<nckeer 
Carnauba wax.... 8.8 Carnauba wax ... 8.7 
WROUNO. Acc ok nascees 3.6 SHOUSEE oo ccawaaca 18 
POURS 5 os auld id alae 0.7 > ree 1.4 
A eee 86.0 WR Bo ocd pices 86.9 


These products will ordinarily dry in 20 minutes. They 
are very economical in use, as they have a covering 


power of about 3.000 square feet to a gallon. 


NUMBER of flooring manufacturers have announced 
definite specifications for finishing materials to be 
used on their floors. For example, the manufacturers of 
rubber flooring have issued the following specifications 
for rubber floor polish: “The material shall be a polish 
suitable for use on rubber flooring. It shall be of the 
type known as ‘water wax polish.’ preferably made from 
carnauba wax. although some beeswax may also be used. 
Shellac may be present in the ‘non-rubbing’ type. All 
polishes shail be free from rosin, caustic alkali, copper. 
manganese, and volatile solvents such as petroleum dis- 
tillates, acetone. alcohol and carbon tetrachloride. The 
manufacturers of rubber floor polish shal] not include 
in the instructions on the container, any recommenda- 
tions contrary to the approved maintenance methods of 
the Rubber Flooring Division of the Rubber Manufac- 
turers Association, Inc.” 
The procedure for the floor polish manufacturer who 
wishes to have his product approved is to authorize an 
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Perfumes For 


THEATRE SPRAYS 


It makes no difference whether you use alcohol or 
water as a base. We can supply an odor to meet 
your requirements—an odor that will prove popular 








with your customers. 


A few suggestions 














for alcohol base sprays 


Lb. 
American Thistle No. 1010.$2.25 
itise Ole. SP........... 2.50 
Gardenia No. 1756...... 5.00 
New Mown Hay No. 319. 2.75 
Peony No. 446.......... 4.00 
Rose No. 310........... 2.50 
Trefle No. 61°.......... 2.85 
Violet No. 611.......... 3.10 


Wild Flowers No. 5300... 1.75 


Used one ounce to two gallons 
of alcohol—either full strength 
or diluted 


for water base sprays 


Lb. 
Bouquet W. S. No. 636. .$3.25 
Honeysuckle W. S. No. 561 2.25 
Narcissus W. S. No. 3855 2.75 
New Mown Hay W. S. 


No. 260 2.50 
Lilac W. S. No. 19...... 2.50 
Oriental W. S. No. 3858.. 2.50 
Rose W. S. No. 560...... 2.75 


Trefle W. S. No. 4855... 3.00 
Violet W. S. No. 261.... 2.75 
Used one ounce to three or 


five gallons of water according 
to strength desired 


P. R. DREYER INc. 


12 E. 12th Street 


New York 


“It’s the Odor that Sells the Product” 
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approved chemical laboratory to purchase the polish in 
the open market and submit it to the chemical determina- 
tions outlined by the Rubber Manufacturers Association. 
The maker of the polish pays the laboratory bill. 

The specifications covering approval of rubber floor 
cleaners may also be of interest: ‘The material shall be 
suitable for cleaning rubber floors, either polished or 
unpolished, and shall be free from anything which is 
detrimental to rubber flooring or which removes any 
appreciable amount of previously applied polish. It 
shall consist entirely of sodium carbonate, sodium bi- 
carbonate or borax, or mixtures of these three alkalies, 
either in the form of a dry powder or a solution in water. 
If in the form of a solution, the liquid portion shall 
consist entirely of water.” 

Similarly, a number of manufacturers of linoleum, 
mastic tile, and related materials have combined to issue 
specifications for waxes to be used on their flooring 
products. A wax coating or similar protective finish is 
especially important on sheet linoleum, since without it 
the linoleum becomes brittle and cracks. In general. 
these floorings are of the resilient type and are relatively 
rather soft. They require a protective coating to give 
them long life. The main wear then comes on the wax. 
which can be readily renewed. 

The following specifications are for water emulsion 
waxes to be used on linoleum. felt-base rugs and floor 
covering. linotile. cork tile. accotile. rubber tile, and simi- 
lar hard-surfaced floor coverings: “This material shall 
be a carnauba wax-soap-water emulsion which is stable 
and suitable for use as a finish and protective coating for 
linoleum, linotile, accotile, etc. The addition of small 
quantities of other substances such as shellac, resins, etc., 
will be allowed provided the emulsion is suitable in all 
respects for the purpose intended. When applied it shall 
dry in a short time leaving a clear transparent film which 
may or may not be polished according to the desire of 
the user. It must comply with the following standards, 
the tests to be made by a disinterested testing laboratory. 
Any unusual feature of the wax under examination not 
covered by these specifications shall be reported by the 
analyst.” 

The standards given are as follows: 

“Total solids—not less than 12%. 


Insoluble in alcohol—not more than 3¢ 


O-« 
Free alkali—not more than 0.15%. 
Alkaline salts—not more than 0.25%. 
Insoluble in water—not more than 1.0%. 
Cold water soluble 
Water resistance-—Film shall not turn white, show 


not more than 20%. 


any cloudiness or opacity, and its adhesion to the 


linoleum shall not be impaired.” 


The amount given for alkaline salts means free alka- 
line salts. A part of such salt combines with the shellac. 
The figure given here refers to the alkaline salts as de- 
termined by the method in the specification. This ex- 
plains the discrepancy between this figure and the figure 
given in the commercial formulas. 
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[' IS advisable to give very specific directions for use 
on the label of all wax containers. The usual mis- 
take is to rub on too much wax. The wax should be 
applied evenly and sparingly, usually with a soft cloth 
Too much wax makes the floor slippery. Previous to 
waxing, the old finish should be removed with turpen- 
tine or scrubbed with soap and water. When the floor 
is clean and dry, the wax is applied in a thin layer 
covering about two square feet at a time. A good 
method of application is through a double layer of 
cheesecloth. In this way it is squeezed through the 
cloth at about the desired rate. 

It is better in general maintenance not to clean this 
wax finish by washing with soap and water. Cleaning 
with a dust mop should be sufficient. Stains can be 
removed by careful application of a solvent. Gasoline 
or kerosene should not be used because if these pene- 
trate through to light wood flooring, they will ‘turn it 
dark. 

The great advantage of the water base wax is that 
it requires no buffing. The amount of labor required 
in buffing the solvent type of wax is appreciable. For 
large maintenance jobs. automatic buffing machines are 
used. The cost of these is eliminated by the use of self- 
polishing wax. Both waxes require the same prepara- 
tion of the floor. the primary principle being that the 
floor be clean. Another big advantage of the water 
base wax is that it can be used on all types of floors, in 
particular on mastic tile and similar flooring materials 
where the other type of wax cannot be used, because 
naphtha is a solvent for the binder or for other ingre- 
dients in these flooring materials. Purchase of hydro- 
carbon solvent waxes is prohibited by government de- 
partments. partly. at least. because of the universal ap- 
plication of water waxes. The claim is made that water 
base waxes should not be applied to virgin wood, as the 
latter swells in contact with water. However. virgin 
wood is usually treated with a filler before any wax is 
applied. 

Self-polishing wax has the main defect of leaving the 
emulsifying agent on the floor, so that there is a ten- 
dency toward re-emulsification when the floor gets wet. 
A good procedure to counteract this danger after the 
film of wax has been applied and allowed to dry thor- 
oughly. is to wipe up the surface with plain cold water. 
This will dissolve a large proportion of the soap and 
leave the major part of the wax behind. The surface 
will subsequently be quite resistant to the effect of 
water, that is, to blushing or the formation of a white 
precipitate in the wax film. 

The reason that water wax polishes require no buff- 
ing is that the wax film passes through a jellied stage 
on drying. The gel gives a continuous film, which ac- 
counts for the light reflection or the high lustre. 

Comparative tests have been made with a self-polish- 
ing wax and with two of the largest selling liquid waxes 
made with a volatile solvent. The general composition 
of the three was as follows: 


(Turn to Page 111) 
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The Significance of the 


ENOL COEFFICIENT 


By DR. GEORGE F. REDDISH“ 


Chief Bacteriologist, Lambert Pharmacal Co. 


HE significance of the phenol coefficient of disin- 

fectants and its relationship to the cost of such 

products to the consuming public has recently been 
discussed by Baird (1) and Klarmann (2). The argu- 
ments presented by these two authors appear to establish 
conclusions which are exactly opposite. Since the sub 
‘ect is one of such fundamental importance to both the 
manufacturer and the user of disinfectants, a further 
discussion of this whole matter seems in order at this 
time. 

There is no disagreement as to the proper definition 
of the term “phenol coefficient.” It is generally under- 
stood by all who are in any way connected with the mak- 
ing, selling and testing of disinfectants that the phenol 
coefficient is a figure arrived at by an arbitrary method 
of test which shows the relative germicidal efficiency of a 
disinfectant (which is chemically related to phenol) as 
compared to phenol against Bacillus typhosus. Unless 
otherwise stated, the term “phenol coefficient” actually 
signifies that only one micro-organism, Bacillus typhosus, 
is used as the test organism. The germicidal strength 
of disinfectants against other bacteria is neither indicated 
nor implied by the figure denoting its phenol coefficient. 

It is common knowledge that the various species of 
bacteria vary in their resistance to germicides. It is also 
generally recognized that Bacillus typhosus is a species 
of bacteria of average resistance to disinfectants. The 
Bacillus typhosus phenol coefficient figure is, therefore, 
use only as an index of germicidal efficiency. 

In actual practice it has been found expedient to use 
disinfectants in dilutions which are equal in germicidal 
efficiency to 5 per cent carbolic acid. This standard of 
excellence has been generally accepted because years of 
experience has shown that 5 per cent phenol is sufficiently 
germicidal to kil] all the non-sporing pathogenic bacteria 
of epidemiologic importance under both laboratory and 
practical conditions. As a matter of fact, 5 per cent 
phenol is more than adequate in germicidal strength for 
killing the various disease-producing bacteria of epidemio- 
logic importance; a margin of safety is had with this 
concentration of phenol which is not only desirable 
but necessary in order to take into consideration the 
varied conditions met with in practice. 

In order to determine the dilution of a disinfectant 
(which is chemically related to phenol) which will equal 
5 per cent phenol in germicidal strength, it is only neces- 
sary to multiply the phenol coefficient by 20. The con- 
centration of a disinfectant arrived at by this calculation 
will be equal to 5 per cent phenol in germ-killing power, 
provided, of course, the disinfectant is closely related 
chemically to phenol.** For example, a 1-100 dilution 
of a coal tar disinfectant having a phenol coefficient of + 














“Paper given before the Ist annual meeting, i Assn. Insecticide 
& Disinfectant Manufacturers, New York, = 4 Followe 1 
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will be equal in germ-killing power to 5 per cent phenol. 
These facts are so well known that they hardly need be 
repeated here except that a clear understanding of this 
factor is necessary for a proper evaluation of the argu- 
ments which follow. 

What are disinfectants for and why are they used? 
Disinfectants are germicides which are used on inanimate 
objects for the purpose of killing disease germs which 
cause epidemiologic diseases. Their primary purpose is 
to aid in preventing the spread of diseases by killing the 
bacteria which cause them. Most diseases of bacterial 
origin are transmitted from one individual to another 
not only by direct contact, but indirectly. Disinfectants 
are employed to kill these disease germs after they have 
left the diseased individual and by doing so prevent 
healthy individuals from becoming infected with them. 

It so happens that all bacteria which cause diseases of 
an epidemiologic nature are killed by 5 per cent phenol 
and by dilutions of phenol-like disinfectants which are 
equal to 5 per cent phenol in germicidal efficiency. For 
this reason it is safe to apply the above general rule for 
determining the proper dilution of disinfectants for prac- 
tical use. In other words, a disinfectant diluted to 20 
times its phenol coefficient will kill all disease germs of an 
epidemiologic nature (with the possible exception of the 
germs causing tuberculosis) and will be effective as a 
disinfectant for general use in this concentration. (3) 

In an effort to disprove this established fact, Klarmann 
presents data which show that Staphylococcus aureus is 
not always killed by all disinfectants which have been 
diluted to 20 times their phenol coefficients. While this 
is a recognized fact, it does not detract in the least from 
the value of the phenol coefficient as a basis for cal- 
culating the proper dilution of a disinfectant for dis- 





(3) A list of factors which constitute margins of safety as referred 
to in this discussion of the phenol coefficient are: 

1. Number of Organisms In this test (I D. A.) 700,000,000 
Bac s typhosus are employed. This number is killed by only 5 ec. 
of diluted disinfectant A quart of such a disinfectant in the same 
lilution will kill 140.000.000.000 Bacillus typhosus in to 10 minutes 
In the practical use of disinfectants it is never necessary to kill such 
large numbers of pathogenic bacteria, at least when applied to inani 
mate objects such as floors, furniture, etc 

2. Time Element. In laboratory tests these large numbers of or 
ganisms are exposed to the diluted disinfectant for 19 and 1 
minutes, whereas when used in practice the lisinfectant es { 


much longer periods of time. 


ilution for use in Practice 


Although 2% phenol is recognized 














is a good germicide, disinfectants for practical use are diluted so 
that they will be equivalent to 5% phenol in germicidal activity. 

4. Concentration Due to Drying Taking for example a yal tar 
disinfectant with a phenol coefficient of 5, 1-100 dilution is made 
for use in practice although 5 c.« f a 1-450 dilution will kill 700 
000.000 Bacillus typhosus in 10 minutes When this 1-100 lutior 
which is equivalent to 5% phenol against Bacillus typhosus, is applied 
to inanimate objects it becomes more concentrated due to drying, it 
which case greater germicidal efficiency is exerted due to greater con 
entration of germicidal units For example, whereas the product 
s applied dilution 1-100, it soon becomes. due to drying 1-80, 
1-50. and so on 

5. Resistance of the Test Organism Bacillus typhosus is not the 
weakest of the pathogenic bacteria which could be used in thi 
It represents approximately an average resistance. It is more resistant 
than the Gram negative cocci and is less resistant than the stay 
coccl, t is about equal in resistance t streptococc!, pneumococci 
and other bacteria causing epidemiologic diseases. 

It is apparent from the above five factors, eacl f which constitute 
1 margin of safety, that the use of any one of them might be sufficient 





for determining the proper dilution of a disinfectant for use in practice 
Actually, however, no one factor is employed, but a// five of them are 
used so that the dilution of a disinfectant used in practice, calculated 
to equal 5% phenol in germicidal power, will certainly be effective in 
killing al! kinds of non-sporing disease germs, which cause epidemics, 


under all conditions. 





infecting purposes. Staphylococcus aureus does not cause 
an epidemiologic disease. The public is not protected 
from Staphylococcus aureus infections by the simple proc- 
ess of killing this organism on inanimate objects. This 
pus-forming germ is continually present on the skin and 
mucous membranes of all animals, including man. Since 
this is the case, infection with this organism results from 
germs derived from the individual’s own skin or mucous 
membranes. As a matter of fact, complete sterilization 
of the inanimate surroundings would not prevent such 
infection with Staphylococcus aureus. 

When a disinfectant is recommended for use on or 
within the body of man or other animals, a special test 
is employed to determine its effectiveness for this pur- 
pose (i.e., for antiseptic uses). The Bacillus typhosus 
phenol coefficient test is not employed, but instead a 
special method is used in which Staphylococcus aureus is 
the test organism. This test, officially designated as the 
“F.D.A, Method (special) Staphylococcus aureus, 37° U.,” 
is employed for testing soluble liquid germicides recom- 
mended for antiseptic uses. 

Klarmann recognizes the logic of the above facts, 
but still contends that “. . . several micro-organisms of 
pathogenic and epidemiologic significance whose destruc- 
tion should be aimed at in disinfecting procedure, do not 
compare with B. typhosus in regard to their resistance 
to disinfectants; therefore, the results obtained with this 
micro-organism cannot possibly furnish an accurate 
measure of the general disinfectant ability of a given 
preparation.” The dilution of a disinfectant which is 
recommended for general use is approximately five times 
more concentrated than the dilution which kills Bacillus 
typhosus. For example, a coal tar disinfectant with a 
phenol coefficient of 5 kills Bacillus typhosus in a dilu- 
tion of 1-450 in 10 minutes, but the dilution of this dis- 
infectant which will be recommended for general use is 
1-100, or 4.5 times more concentrated. This concentration 
of disinfectant, which is 4.5 times stronger than the 
dilution which will kill Bacillus typhosus, is sufficiently 
germicidal to kill all the other disease germs of epi- 
demiologic importance. 

It would seem, then, that the arguments of Klarmann 
against the use of the phenol coefficient as a basis for 
calculating dilutions of disinfectants for practical use 
are not valid. It is apparent that his arguments based 
on the differences in germicidal effectiveness of disin- 
fectants against Staphylococcus aureus and Bacillus 
typhosus are not necessary. Proper dilution for practical 
use of such products can be accurately and reliably de- 
termined by multiplying the phenol coefficient by 20; this 
concentration can be safely employed for general applica- 
tion for killing the germs causing epidemiologic diseases. 
This is by far the simplest and most reliable method for 
arriving at the proper dilution of phenol-like compounds 
for use as disinfectants, but not, as shown above, for 
antiseptic uses. 

Baird, on the other hand, has accepted the general 
principle that the proper dilution of disinfectants for 
general use can be ascertained by first determining the 
phenol coefficient and then multiplying this figure by 20. 
He is in error, however, in inferring that such dilutions 
can be employed for ‘“. . . sterilizing the instruments of 
the surgeon, for treating many forms of cuts, wounds, 
sores, abrasions of the skin and to assist in the promo- 
tion of healing.” He has indicated that dilutions for 
antiseptic uses can be calculated from the phenol co- 
efficient. As indicated above, and as pointed out so con- 
clusively by Klarmann, this is not the case. Dilutions 
for antiseptic uses, or for uses in which Staphylococcus 
aureus must be killed, are determined by another test in 
which this germ is the test organism. As Klarmann 
states, the “. . . actual germicidal potency” of such dilu- 
tions must be determined by special tests, and cannot be 
calculated with reliability from the phenol coefficient 
figure. Again it must be stated that this is the gen- 
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erally accepted procedure and has for years been em- 
ployed by the U. S. Food and Drug Administration in 
the regulation of disinfectants. 

This review of an old and much discussed subject would 
be out of order at this time except for the fact that in 
the above quoted papers by two well-informed members 
of the disinfectant industry some confusion seems stil] 
to exist relative to this all-important subject. It is hoped 
that the present attempt to restate the fundamental prin- 
ciples regarding the value, as well as the limitations, of 
the phenol coefficient will be of some assistance in clarify- 
ing the points raised by the two above-mentioned papers. 
It may be desirable from time to time to evaluate the 
real significance of the phenol coefficient so that we may 
continue to appreciate its value and, at the same time, 
recognize and admit its limitations. The phenol coefficient 
test has been useful to the disinfectant industry and to 
the consuming public for over thirty years; with a proper 
appreciation of its significance it will continue to be 
valuable to both manufacturer and the public as a reliable 
index of the value of disinfectants for the purposes for 
which they are intended. 


DISCUSSION 


DR. EMIL KLARMANN (Lehn & Fink, Inc., Bloomfield, 
N. J.): If any of you gentlemen are interested enough 
to re-read my paper (“Phenol Coefficient—What Value?” 
Soap, Oct., 1934, p. 93) the statement is made that I fully 
appreciate the value of the phenol coefficient. I also 
agree with all those who want to have the phenol co- 
efficient statement appear on the label because it does 
definitely help in eliminating some of the products of 
minor value for which a disinfectant or germicidal action 
is claimed, but which actually possess no such action. 

But there is one thing I should like to have you keep 
in mind. Do not let us forget that the phenol coefficient 
is not something which has been in existence for genera- 
tions. It is comparatively recent. Let us also remember 
that the phenol coefficient, and the ideas associated with it 
have undergone changes. It was first introduced in Eng- 
land in one form; it was then found to be in need of 
improvement; it was adopted in this country, it was 
published as a Hygienic Laboratory coefficient. This was 
satisfactory for a time. And then some defects were 
discovered. And I for one do not believe that any of us 
will stop at this point and simply declare something as 
perpetual which is, after all, a product of scientific 
thought, scientific technique, and which may require modi- 
fications as time goes on, just as many other conceptions 
which were regarded as firmly established, had to be 
modified as new experimental evidence became available. 

So long as the Food and Drug Administration phenol 
coefticient serves satisfactorily, there is no reason to give 
it up, but it is better that we within the Association 
inquire as to its value and become familiar with all its 
aspects so that we don’t have to be told by anybody from 
the outside that something is wrong. 

There has never been any question as to what the 
phenol coefficient means. If you remember, a discussion 
arose recently because of the publication of a paper by 
Mr. Baird which was entitled, if I remember right— 
“Do Higher Phenol Coefficient Disinfectants Give the Con- 
sumer the Greatest Value?” (Soap, Sept., 1934). Thus 
it is not a question of the significance or interpretation 
of the phenol coefficient, but it is, rather, a question of 
the relationship between the true value of a disinfectant 
and its cost to the consumer. 

What I had to say in reference to Mr. Baird’s paper 
was done directly in connection with his paper. He made 
certain statements. I took it upon myself to state my 
own position with reference to them for the simple reason 
that I felt under an obligation to supply information 
which I considered more correct than that supplied by 
Mr. Baird. 

I have no reason to modify the paper which I pub- 
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lished in Soap. I explained to Dr. Reddish that I dia 
not question the germicidal strength of the 5 per cent 
phenol solution, or did I express any doubt that the 5 
per cent phenol solution or a solution which compares 
in germicidal strength to a 5 per cent phenol solution, 
in the case of a compound which is related to phenol, 
is adequate to destroy pathogenic vegetative micro-organ- 
isms. 

If you consult any of the publications, the original R. 
and W. method, or the Hygienic Laboratory booklet, you 
will find there that phenol coefficient methods should be 
applied to disinfectants derived from pheno] derivatives 
or to coal tar disinfectants generally. That is something 
which is a matter of established practice. 

Phenol has the chemical formula, CcH;OH. A _ phenol 
derivative would be a substance which is derived from 
phenol. If in the nucleus I would substitute any of the 
hydrogen atoms, by what is known as an alkyl group, 
if I would place in this position the group CH; (writes 
on blackboard), I would obtain a substance known as 
paramethylphenol or paracresol. If I place the CHs group 
in this position, I would obtain an orthomethylphenol or 
orthocresol. In this position here, metacresol. But all 
of these are phenol homologs directly related to phenol. 

If I put in two methyl groups here, I would get a 
dimethylphenol. And this substance is known as xylenol. 
This again is a phenol] derivative directly derived from 
phenol. It is possible to introduce into the nucleus of 
pheno] any number of carbon atoms and thus get all 
these phenol homologs. 

Now, if you plot in a graph the substituting groups 
in the nucleus against the germicidal action of the product 
you will get something as follows: Let us start with 
phenol at zero and let us say that it has a germicidal 
effect of 1. As we go along, to methylphenol which is 
cresol, and to higher phenols, the curve of germicidal 
efficacy rises at first, and it is really remarkable, from 
a bacteriological point of view, that with such different 
micro-organisms, as, for instance, B. typhosus, Staphylo- 
coccus aureus, Streptococcus hemolyticus, Mycobacterium 
tuberculosis, and also most pathogenic fungi, the curve 
of germicidal efficacy rises; and there is a parallelism of 
action in that all of these curves go almost parallel. 

I will draw four curves representing staphylococcus, 
B. typhosus, Streptococcus and T. B. Up to this point 
of four substituting carbon atoms there is a parallelism 
of germicidal efficacy. Now, if you take a phenol deriva- 
tive that contains not more than four carbon atoms in the 
side chain, and express the germicidal efficacy of it in 
terms of phenol coefficient you would be practically cor- 
rect in assuming that the phenol coefficient describes its 
efficacy with reference to other micro-organisms as well. 
In other words, if you take a disinfectant with a phenol 
coefficient of 1 in this group of disinfectants, and then 
another disinfectant with a coefficient of 2, you will 
be justified in saying not only that the disinfectant 
with the phenol coefficient of 2 is twice as strong against 
B. typhosus as that with the phenol coefficient of 1, but, 
more than that, that it is also about twice as strong 
against Staphylococcus, Streptococcus and Mycobacterium 
tuberculosis. 

In other words, there is a parallelism in the germicidal 
action on all the organisms. Three times, five times, ten 
times the B. typhosus coefficient means approximately 
three times, five times, ten times the effect against other 
micro-organisms. 

3ut, unfortunately, this does not hold indefinitely. We 
come to a point after reaching four carbon atoms where 
some of the curves continue to rise, parallel as the 
Staphylococcus curve and the M. tuberculosis curve, but 
the B. typhosus curve turns and then goes down. You 
come to a point where you have 7 or 8 substitution car- 
bon atoms, and where the effect on B. typhosus drops to 
Practically nil, but the effect against Staphylococcus 
reaches tremendous figures, in terms of Staphylococcus 
Phenol coefficients. I give you this information to in- 


dicate what is known today about the relationship be- 
tween the germicidal action and chemical structure of 
phenol derivatives. 

The coal tar disinfectants involve the use of two types 
of substances. One class calls for phenol and phenol 
derivatives, and if these substances alone are used you 
can make clear solutions. From coal tar there can be 
separated a part which is not soluble in alkali and that 
part consists mostly of hydrocarbons. The simplest 
aromatic hydrocarbon jis benzene. Phenol has a hydroxyl 
group and benzene has none. There is no direct con- 
nection between a hydrocarbon and a phenol and properly 
you cannot, according to what I have told you before, 
expect any parallelism of efficacy in comparing hydro- 
carbons and phenols. 

If you take a disinfectant which has a B. typhosus 
phenol coefficient of 2, let us say Liquor Cresolis Com- 
positus, and you determine the phenol coefficient of this 
same disinfectant with respect to Staphylococcus aureus, 
you may find that it is 1.5. I am not quite sure of this 
figure but let us assume it is 1.5. Now, it is perfectly 
possible to prepare a disinfectant with a phenol coefficient 
of 2, not containing 50 per cent cresol as a U. S. P. 
product should contain, but containing a varying pro- 
portion, say, 10 to 40 per cent, of these hydrocarbon oils 
which are not phenol derivatives. Again, you will get 
a phenol coefficient of 2 or more with respect to B. 
typhosus, but you will observe that against Staphylococ- 
cus aureus the phenol coefficient will drop to maybe .5 
or even less. Now, it is immediately evident that you 
cannot speak of a similarity of the two compounds to 
which you are applying the same testing method because 
in reality they are dissimilar. 

I refer to the paper in SOAP and where I said that this 
question of specific action against one group of germs to 
the exclusion of other groups is not a characteristic qual- 
ity of any group of disinfectants. I said that this question 
does not have to be raised with many disinfectants but 
that there are some where it has to be raised. 

Now, let us consider some so-called tar oil disinfectants. 
I write on this table that there exists a disinfectant with 
a phenol coefficient, let us say, 3.3. I am marking it 
“T. O.” for tar oil, and it has a phenol coefficient against 
B. typhosus of 3.3; it has a phenol coefficient against 
Staphylococcus aureus of 1.0. And then there is another 
disinfectant also a tar oil disinfectant, of the same B. 
typhosus phenol coefficient or even of a higher phenol 
coefficient of 3.6, but it has a Straphylococcus aureus 
phenol coefficient of 0.3. You would do an injustice to 
the disinfectant with a B. typhosus phenol coefficient of 
3.3 and a Staphylococcus aureus coefficient of 1.0 if you 
said that this disinfectant is of a lower value than a 
disinfectant with a phenol coefficient of 3.6 against B. 
typhosus but only of .3 against Staphylococcus aureus. 

That is the point at issue in my discussion with Mr. 
Baird. What I am trying to bring out here is that you 
have to consider other points besides B. typhosus pheno] 
coefficient. If manufacturer A makes a tar oil disin- 
fectant with a phenol coefficient against B. typhosus of 
20 but its effect against Staphylococcus is 5, and if B 
manufactures a disinfectant with a phenol coefficient of 
20 against B. typhosus but the effect against Staphylo- 
coccus aureus is 10, then, gentlemen, there is absolutely 
no way of indicating the greater value of one over the 
other if you consider the B. typhosus coefficient as the 
one and only determining factor. 

At this point I want to refer to Dr. Reddish’s remarks 
on the germicidal efficacy of a 5 per cent solution. I 
want you to remember that I did not inject this issue of 
the 5 per cent phenol solution. That was something that 
Dr. Reddish thought expedient to bring up for considera- 
tion. We know that arbitrarily we have set up a 
concentration of phenol which we assume to be germicidal 
to all pathogenic vegetative micro-organisms, It is readily 
admitted that this phenol solution is germicidal in this 
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sense. It is also admitted that a phenol derivative— 
and by that I mean a substance related to phenol—within 
limits can be relied upon to be effective in a concentration 
which corresponds in its strength to a 5 per cent phenol 
solution. 

In other words, if phenol kills B. typhosus in a dilution 
of 1 to 90, and if you take a concentration which is 1 to 
20 or, in other words, four and one-half times stronger, 
then you may expect that a compound which has a phenol 
coefficient of 2, therefore twice as strong, will show a 
comparable effect in a concentration of half the strength 
—that is, 1 to 40,—but all the time, you must remember, 
that this holds true only of phenol derivatives. 

(... Official Reporter’s Note: At this point Dr. Klar- 
mann continued with the phenol coefficient, concentration 
and kill of the various products illustrated roughly on 
the blackboard. As the visual effect is destroyed in just 
a verbatim transcript, these sentences are not included.) 

Dr. Reddish said that in testing these disinfectants he 
uses Streptococcus strains which are freshly isolated. I 
will admit that the strain which we used is a little more 
resistant than Dr. Reddish’s freshly isolated strain. I 
think he agrees with me that the freshly isolated strain 
would be killed by a 1 to 90-100 phenol solution. But 
that does not mean that because it compares in its re- 
sistance to phenol with B. typhosus that it will act in the 
same fashion in the presence of all other disinfectants 
which may contain a varying proportion of hydrocarbons. 
You can expect some such relationship in phenol deriva- 
tives as they are close to one another, but there is no 
scientific basis for any such relation in respect to other 
ingredients. 

As to Dr. Reddish’s insistence on the safety factors, 
please remember that these safety factors are simply 
introduced because we cannot rely on the phenol co- 
efficient. In the case of Staphylococcus aureus we are 
not using them. But we are introducing this factor of 
safety here because we are afraid that the disinfectant 
will not kill, because there are other micro-organisms 
of greater resistance, or micro-organisms which do not 
parallel B. typhosus with respect to their behavior in 
the presence of disinfectants not related to phenol. 

I am speaking of methods all the time. I have no 
doubt that if you disinfect with a solution prepared on 
the basis of a concentration which is 20 times the phenol 
coefficient that you will in practice achieve satisfactory 
results. But we are concerned with the question of 
evaluation of disinfectants on the basis of the phenol 
coefficients and because of these tremendous discrepancies 
in the germicidal efficacy of a disinfectant with respect 
to B. typhosus and to other micro-organisms I said that 
you cannot describe the value of disinfectants by quoting 
its phenol coefficient against B. typhosus alone. 


BuRTON G. PHILBRICK (Skinner & Sherman, Inc., Bos- 
ton, Mass.) : I want to say that while some of my thoughts 
may be somewhat along the lines of the first introduction 
made by Dr. Klarmann, they are entirely indeperdent. 
I do not see that Mr. Baird and Dr. Klarmann were very 
far apart except that Mr. Baird in his enthusiasm had 
made that break which we all make once in a while in 
including the action on wounds and surgical operations 
and so forth. That, I think, has been well taken care 
of by Dr. Reddish’s paper and by Dr. Klarmann. 

Doubtless if Mr. Baird had thought about that he 
would have said that what he really was trying to ex- 
press was that given the same types of phenol disin- 
fectants the only thing that we had at the present time 
was a phenol coefficient and he would have said that for 
use against Staphylococcus aureus he would have used a 
phenol coefficient against Staphylococcus aureus. 

Now, granting that is so, I sort of looked around to see 
what is demanded of a disinfectant. I am going to ignore 
considerable that has been said on the technical side be- 
cause I think that there is no need of discussion. 
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As I make it out,—and if you happen to have looked 
around and seen what is demanded of disinfectants,—you 
won’t find much regarding that in general terms. But 
from what I have gleaned in my experience that which is 
demanded is to kill micro-organisms; in other words, it 
must have what we are pleased to call a phenol coefficient. 
If it is to be used on inanimate objects it must not be 
corrosive, or, at least, strongly corrosive. Furthermore, 
if it must be used by application for most part by the 
hand, by the scrub woman, it must not be excessively 
irritating or if you want to call it such, corrosive to the 
hands. Thirdly, it must have stability. There will be 
some question raised about that, but I think the phenols 
have stability under the conditions where you demand 
the stability. 

Now, it is also a fact in using a disinfectant we also 
demand ordinarily, the purchaser of an institution de- 
mands, that it usually has some cleaning power. He 
considers that in his specifications and in the use of it. 

And next comes the cost. If you can buy a thing a 
dozen for 24 cents or a dozen for six cents, why, it is 
cheaper to buy them for six cents. 

Now, then, there must be the matter of a clear solution 
in water or otherwise. It must be dilutable. Then, of course, 
in all these things we come to the length of action and 
we have taken pretty good care of that in our use and 
in the fact that they are strong enough so that they will 
do their work in the ordinary time of application. I 
cannot see therefore that there is much argument upon 
the question of cost and the phenol coefficient. 

I have been 21 years testing disinfectants and I have 
seen the thing go through from the R. W., Hygienic Lab- 
oratory, F. D. A., back to the Hygienic Laboratory and 
the R. W. Modified, and the F. D. A. we have today and 
the R. W. Modified in the new British Standard. In other 
words, the phenol coefficient has been changing from time 
to time. It is a matter of growth. First, it made little 
difference what the strength of your typhoid germ was. 
Then we called it the Hopkins strain. The Hopkins strain 
might be quite weak. And we got our first real advance 
after a number of years when Reddish brought out his 
methods which have now been adopted and we do get an 
organism of a certain definite strain. In other words, 
we are standardizing our method. 

Now, I think that Dr. Klarmann is right, but, that he 
probably is about five to ten years ahead of the education 
of the public. In other words, we are just now getting 
that phenol coefficient on to all the packages of coal tar 
disinfectants and it is going to take some time for us to 
get the full value of that to the trade and to the public 
and to ourselves. 

However, I believe that we must, as manufacturers, be 
looking forward to the time when, possibly next year 
under the new Pure Food and Drug Law, the Consumers’ 
Research League may want to know a little bit more 
about disinfectants. And so I figure that you should know 
it yourself. I don’t mean to say that you need to put it 
on your labels now but I think it should be known. 

And so I accept in part Dr. Klarmann’s idea, but think 
it is ahead of the times at present. 

Speaking along that same line, I sometimes wonder if 
we haven’t overlooked some things in selling disinfectants. 
I am wondering whether you know just what the relation- 
ship is between your reaction to B. typhosus and to some 
of the animal diseases that you treat or recommend for. 
There is a tendency at the present time to try to slip 
over from the phenol coefficient to stating the strength of 
the disinfectant to be used for example for combatting 
athlete’s foot, and I for my part don’t believe you can 
do it. 


Dr. WILLIAM DreyFus (West Disinfecting Company, 
Long Island City, N. Y.): I have no fault with Dr. Klar- 
mann’s theories as expressed here on the floor, but I re- 
peat that this is not the proper forum. That belongs to 
a scientific society where the members can understand and 
discuss the subject. What is before the house is Mr. 
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Baird’s paper, entitled, “High Coefficient Disinfectants— 
Do They Represent the Greatest Germ-Killing Value Per 
Dollar of Cost to Average Consumer?” Mr. Baird is 
the president of Baird & McGuire. The title of Dr. 
Klarmann’s article in Soap is, “Phenol Coefficient—What 
Value? Is the Phenol Coefficient the Sole Criterion of the 
Value of a Disinfectant?—-A Reply to C. C. Baird.” Dr. 
Klarmann is chief chemist of Lehn & Fink, Inc. Both 
gentlemen speak from a commercial standpoint and I am 
trying to do the same. I am trying to speak in the lan- 
guage which you all understand, namely, that of market- 
ing disinfectants. 

As to the coefficient history it would take too long to 
go back to now. But I dug out some papers giving refer- 
ences to Rideal and Walker as early as 1903, Firth and 
McFadden, 1910; Kenwood and Hewlett, 1906; Somerville 
and Walker, 1906; Dr. W. Blyth, “Standardization of Dis- 
infectants,” 1906; Drs. Chick and Martin, “The principle 
involved in standardization of disinfectants and the in- 
fluence of organic matter upon germicidal value,” 1908. 
All those authors pioneered in England. 

We have on record here Bulletin 82 of the Hygienic 
Laboratory of the United States Public Health Service, 
Treasury Department, showing you the evolution of co- 
efficiency. 

First, we had the Rideal-Walker Method; the Hygienic 
Laboratory came along and tried to make that method 
more stringent, more conservative, to protect the con- 
sumer as much as possible on the factor of safety by test- 
ing disinfectants in the presence of organic matter as 
well. Later the United States Department of Agriculture, 
Division of Food and Drug Administration, improved on 
the Hy-Lab. Method, making it more stringent by in- 
cluding not only B. typhosus but also Staphylococcu 
aureus. And I am going to read you just a part of this. 
(Reading) 

“Wherever any expression of phenol coefficient occurs in 
literature, on labels, etc., it is assumed to mean the 
E, typhi phenol coefficient, unless otherwise stated. It is, 
however, the distinct intention of this department not to 
limit the test to the use of one organism. In fact, the test 
has been found acceptable to the use of a wide variety of 
bacterial species in the determination of phenol coeffi- 
cients.*** 

“In the bacteriological examination of disinfectants, the 
Eberthella typhi and the S. aureus phenol coefficients give, 
in general, sufficient information to render tests with other 
organisms unnecessary, except in special instances. The 
commonly accepted criterion that disinfectants for genera] 
use be employed at a dilution equivalent to the germicidal 
efficiency of 5 per cent. phenol against E. typhi (that is. 
20 times the E. typhi phenol coefficient) allows a reason- 
able margin of safety for the destruction of infective 
agents likely to be the object of general disinfection about 
premises with the possible exception of Mycobacterium 
tuberculosis. S. aureus, due to its ubiquity, resistance 
and ever-ready tendency to cause infection, should always 
be employed in testing those substances recommended for 
personal use or as applications for wounds.” 

I want to point out to you that every factor necessary 
for the public to be protected against fraud is incorpo- 
rated in those official tests. Why should we worry on 
theory? Let the Government authorities develop a new 
method if they consider the existing standards are not 
stringent enough. 

Dr. Reddish in his very able paper on the criticism 
o* the two articles of Mr. Baird and Dr. Klarmann pub- 
lished in Soap covered the arguments fully from a scien- 
tific standpoint, and I shall endeavor to bring out some 
supplementary criticism gained through long practical ex- 
perience in the disinfectant industry. 

Mr. Baird in his article is retracing steps some of us 
covered more than twenty years ago. The whole disin- 
fectant industry in this country was brought to terms by 
the birth of the Insecticide Act of 1910, which began to 
be enforced from 1912 on, and has since resulted in the 
welcomed fact that the manufacturer must tell the truth. 
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This Government control gave the meaning of a phenol 
coefficient statement a fixed value, because prior to that 
time the bulk of disinfectant manufacturers over here 
sold their products with imaginary coefficient claims and 
the sky was the limit, although the earth was the truth. 

Mr. Baird’s statement of superior money value for the 
high testing disinfectants naturally only applies to the 
emulsifying coal-tar type, because pine oil disinfectants 
and cresol disinfectants are by force limited to medium 
coefficiency ranging from three to five. 

The trade at large in this country consumes a relatively 
small percentage of high testing coal tar disinfectants in 
the range of a 20 coefficient compared with the sale of 
coal-tar disinfectants in the range of 5 to 10. In the 
British Empire, however, the sale of high testing disin- 
fectants has almost completely displaced the lower ones, 
because Government institutions, such as the War De- 
partment, the Admiralty, Departments of Public Works, 
and similar Government institutions purchase their disin- 
fectants on bids, based on the unit cost of disinfecting 
value. 

In America a few industrial plants, some hospitals and 
sanitoria, and similar institutions are about the only con- 
sumers who appreciate high testing disinfectants, be- 
cause they can control the dosage by intelligent labor, 
whereas the average customer claims that his employees 
will use just as much of the high coefficient disinfectant 
at a greater cost than he does with a low coefficient disin- 
fectant, and the advantage of unit cost of disinfectant 
value is lost to him. 

The disinfectant with a coefficient of 2 is today practi- 
cally obsolete and mostly used for deodorizing purposes, 
for insecticidal work, such as mosquitocide or lavacide, 
or for anti-fermentation purposes against which the co- 
efficiency of the high testing disinfectants would be ir- 
relevant, particularly on account of different chemical 
composition of the two types. 

Although I fully agree in principle with Mr. Baird’s 
comparison of germicidal efficiency with cost of disinfec- 
tant value, there are other exceptions besides those prior- 
ly mentioned where the consumer prefers a coal tar prod- 
uct of medium coefficiency irrespective of cost, particularly 
when he buys a cleaning disinfectant where the proper- 
ties of cleaning and disinfecting are combined into one 
operation, and for which purposes the high testing disin- 
fectants of .a 20 coefficient are not adapted so well. 

Dr. Klarmann’s exceptions to Mr. Baird’s statements 
are principally academic, and appear to me a defense 
for the cresylic group of disinfectants comprising products 
which give clear solutions with water. It seems to me 
that this group by forceful education of the principal! 
consumer, such as our Government institutions, hospitals, 
etc., should lose out completely in competition with high 
testing coal-tar disinfectants of the emulsifying type, 
be it for practical work or for therapeutic purposes. The 
emulsifying coal-tar groups are less caustic, considerably 
less toxic and more healing. 

As I pointed out in my last year’s committee report 
that the coal tar disinfectants forming emylsions in water 
ranging in B. typhosus coefficients from about 7 to 17, 
show a proportionate reduction of coefficiency when tested 
against Staphylococcus aureus amounting to a loss of al- 
most two-thirds of their original B. typhosus coefficient, 
whereas the cresylic type of disinfectants forming a clear 
solution in water loses a little less than half of its orig- 
inal B. typhosus coefficient when tested against Staphylo- 
coccus aureus by the F. D. A. Method at 20 degrees Cen- 
tigrade, which would mean that a 20 B. typhosus coeffi- 
cient coal-tar disinfectant would still have a Staphylo- 
coccus coefficient of about 7, whereas a cresylic disinfec- 
tant with its limited B. typhosus coefficient of maximum 
5 to 6 would only possess a Staphylococcus coefficient of 
about 2 to 3, quite insufficient to combat many cases of 
infection caused by these organisms, whether the product 
is sold as a disinfectant or as a germicide. 

In regard to advantage of physical properties of mak- 

(Turn to Page 113) 
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AGAIN Breuer Leads the Way 


in Quality Electric Sprayers 

With the New TORNADO MODEL 36 

Automatic Time Switch—Volume Air Contret 

On Gallon Capacity 

1-3 H.P. G. E. Uni- 
versal Motor 














Yguoe 
ce moToR 


Here is the finest sprayer 
ever built. Similar to the *°))>'' 
now widely used Tornado »¥#avs' 
Model 54 and retaining the 
automatic time switch, vol- 

ume air control and adjust- 

able nozzle features, the new 
Model 36 will spray a big comparssor 
volurne of insecticide great YPe 
distances in finest gas for- 
mation. 

The patented principle of 
heating and compressing ma- 
terial does the trick. Just 
the sprayer you need for 
covering large distances and 
penetrating with the finést 
gas every possible source of 
insect existence. 

Get the facts on this sprayer 


| before buying! Re 


Also most complete line of electric sprayers to 


meet every spraying problem. MODEL s4— 

1 QT. CAPACITY 
It features an auto- 
matic time switch 
set at any point from 
1 to 45 minutes — 
sprays desired amount 
without any attention 
whatever — automati- 
cally shuts off. Can 
also be used for hand 
spraying. Adjustable 
nozzle can be set for 
spraying in any posi- 
tion. Also exclusive 
volume control ad- 
justment permits 
spraying one ounce 
every two to four 
minutes with either 
fine or heavy spray. 
MODEL 53 same as 
Model 54 except does 
not have automatic 
time switch or adjust- 
able nozzle. 
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Model 50 Fan Type unit. A 
fine insecticide atomizer. 
Sprays distance 
of 8’ to 10’. % 





versal Motor, 1 i 
pint glass jar. 20’ of rub- 
ber covered cable. 





Model 6 Fan Type unit. Will break insecticide into a 
very fine mist. Sprays 18’ to 20’. 1/3 H.P. G.E. Uni- 
versal Motor. Norma Ball Bearings, 1 gallon metal 
container. This model is for larger institutions, ware 
houses, industrials, etc., and is also highly recommended 
for moth- proofing solutions. Write today for complete 
description and circulars. 


BREUER ELECTRIC MFG. CO. 
862 Blackhawk Street Chicago, III. 


We do not sell insecticides. Our business is manufacturing sprayers 
Patented in U.S.A. and Suction Countries 
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LIQUID SOAP BASE 


Coco Oil—60%—Natural, Opal, 


Green 


LIQUID SOAPS 


Coconut 10% to 45% 
Olive Oil 10% to 30% 
Colored and Perfumed 
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SCRUBBING SOAPS 


Pine, Sassafras, Plain 


LIQUID SHAMPOOS 


30% to 45% 


Coconut Oil .. 
Olive Oil 
Castile 
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POWDERED and 
GRANULATED 
SOAPS 


Castile, U. S. P. 
Coco Castile 50-50 
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Pure Coconut 


fo No) 


SOFT POTASH 
SOAPS 


Light and Dark 
U. S. P. 9th and 10th 
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KRANICH SOAPCO 


54-60 RICHARDS ST. 


















ULLETINS bearing on the Copeland Bill and va- 

rious proposed state bills affecting disinfectants. 

antiseptics. germicides, insecticides. etc.. have been 
issued recently by John Wright. secretary, National As- 
sociation of Insecticide & Disinfectant Manufacturers. 
These bulletins are published in part herewith. In con- 
nection with the flood of adverse legislation which is 
pending in fifteen or twenty states, Mr. Wright is par- 
ticularly anxious that every manufacturer use his in- 
fluence with his agents and dealers in the various states 
He also 
urges all manufacturers within the states also not to fail 
The latest bulletins state in 


to register protests against the pending bills. 


to wire or write in protest. 
part: 

“There is now pending in California Assembly Bill 
No. 1282. in North Dakota Senate Bill No. 136 (Bill de- 
feated in vote of house). and in Connecticut Senate Bill 
No. 452. 


and advertising of foods. drugs and cosmetics. 


These bills all regulate the manufacture. sale 
In many 
details they copy the language of the pending Federal 
bill. It is the opinion of your Legislative Committee that 
the passage of State Bills prior to the amendment to the 
Federal law is extremely ill advised. There will un- 
doubtedly be amendments in S. 5 before there is any 
possible chance of its passing Congress. If an impos- 
sible situation is to be avoided through the enactment of 
State legislation in conflict with Federal legislation. State 
action must be delayed until the Federal issue is finally 
decided. 


member of this Association write or wire at once to the 


We strongly recommend that each and every 


following: 

(1) Chairman, Committee on Public Health and Quar- 
antine. State House, Sacramento. California. protesting 
against Assembly Bill No. 1282. 

(2) Dr. Culver Ladd. State Chemist. Bismarck. North 
Dakota. protesting against Senate Bill No. 136. 

(3) Speaker of the House. State House. Hartford. 
Conn.. protesting against Senate Bill No. 452. 

Restrictive Sales and Poison Bills 

“There are pending in many States restrictive sales bills 
which may be enforced in such a way as to impose a very 
serious burden upon the sale of antiseptics and disin- 
fectants. In fact. such a bill has already become a law 
in the State of Oregon and in the State of Arizona. 
More or less similar bills are now pending in the fol- 
lowing States: 

Idaho House Bill No. 67 

Indiana Senate Bill No. 130 

Iowa House Bill No. 128 

Maine House Paper No. 1349 
Massachusetts House Bill No. 902 
Minnesota House Bill No. 413 
New Jersey House Bill No. 197 
North Carolina Senate Bill 205 
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Fight Restrictive Legislation 


New York State No. Int. 548 

Rhode Island Senate Bill No. 95 

Vermont House Bill No. 160-16] 

Wyoming House Bill No. 175. 
Protests against the passage of all of these bills should 
be filed at once by each member of our Association and 
any others who would be effective. The basis of your 
protest should be that for the protection of the welfare 
of the public there is no justification for bills of this 
type which would place an entirely unreasonable and 
unjustifiable burden upon many common articles of com- 
merce now widely sold through grocery stores. general 
stores. hardware stores. etc. 

(Reports indicate that Texas House Bill No. 262 has 
been killed.) 

It is extremely important to note that Food and Drug 
legislation following S. 5 in many respects has already 
been introduced in the States of California Bill No. 1282. 
North Dakota Bill No. 136. and Connecticut Bill No. 851. 
When one realizes that many of the offenses under this 
type of legislation are to be established by the adminis- 
trative body by regulation at some later date. it is not 
hard to understand that an entirely impossible situation 
may result. For example. in Senator Copeland’s Bill S. 5 
the Food and Drug Administration is granted authority 
to establish by regulation the methods to be used in 
testing antiseptics. germicides and disinfectants. In 
California this power is placed with the State Board of 
Health. You are all familiar with the vast differences in 
results which may obtain through slight variations in 
methods of bacteriological testing. One can easily fore- 
see a situation developing which might require a manu- 
facturer to put out forty-eight different products. one for 
each individual state! And. even then, not be able to 
ship them in interstate commerce because of conflict with 
the federal regulations.” 

a, see 

The 24th annual meeting of the American Drug Man- 
ufacturers Association is to be held May 6 to 9, at the 
A. A. Wasserscheid. chair- 


man of the committee on entertainment. is proceeding 


Homestead, Hot Springs. Va. 


with arrangements for the meeting and will shortly mail 
out the first bulletin to members regarding rates and 


reservations. 





Ferdinand Weber. George Lueders & Co.. New York, 
was elected president of the Essential Oil Dealers Asso- 
ciation at the annual meeting of the organization in New 
York last month. Other officers are: A. D. Armstrong. 
Fritzsche Brothers. Inc.. vice-president and Fred Stich- 
weh. James B. Horner. Inc.. secretary and treasurer. 
Ernest R. Vetterlein of P. R. Dreyer Inc., and Harry C€. 
Ryland of H. C. Ryland Co., complete the board of 


directors. 
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17250 Kapa-Sans 
Sold in 60 Days 

















Pat. No. 1,916,357 


KAPA-SAN 


The Perfect Urinal Strainer 


PRO DUCTS ] 


From all parts of the U. S., came this tremendous response to our opening he 

anncuncements Vi dl 
Surely—there must be a reason. Ou Oaup a 

2. KAPA-SAN is the only Strainer on the mar- KAPA-SAN 


ket that holds deodorant biocs up to 6 oz stops matches, cigars. 


3. carn sa i priced tow enough te bring T ———— } CRESYLIC ACID ; CRESOL 
CRESOL U.S.P.° XYLENOL 
TAR ACID OILS : NAPHTHALENE 























NOTE THESE 
KAPA-SAN FACTS 


1. KAPA-SAN is not merely a deodorant hold- 
er, but a Strainer that strains like a wire 
screen 








4. KAPA-SAN is durably made of white vitre- 
ous china that greatly improves the appear- 
ance of the Urinal. 


5. NO hands need touch the Strainer when re- 
filling with neutralizing mounds. 


6. KAPA-SAN locks with a key, thereby safe- 
guarding both deodorant and Strainer. 


KAPA-SAN 
7. KAPA-SAN is easily and quickly installed. prevents stoppages and {2 
overflows. 





8. KAPA-SAN is furnished with or without 
deodorant mounds. Our name does not 
appear on Strainers or Mounds 





KAPA-SAN MOUNDS 


Chemically treated and scientifically shaped 
under tons of pressure to give constant de- 
odorant value. Destroys offensive odors at the 
source and releases its fine fragrance through- 
out the room immediately. Supreme quality— 
low price—big profit for you. 


REILLY 





TAR & CHEMICAL CORPORATION 


KAPA-SAN 





Beautifully illustrated folders with space for eliminates costly 
ee Hero ane. repairs. MERCHANTS BANK BUILDING: = = INDIANWAFOLIS, IND 
WRITE IMMEDIATELY FOR PRICES AND DETAILS SEATTLE, WASH 
GRANITE CITY, ILL. » 
HYSAN PRODUCTS CO. Eityeaee 
2560 ARMITAGE AVE. CHICAGO, ILL. 
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New officers have been named as follows by Gibson- 
Howell Co.. Jersey City. drugs and cosmetics: John G. 
Woltjen, president, J. L. Greenberg. vice-president. and 
William Zeffert. secretary. 

¢ 

\ floor waxing compound consists of a block of wax 
impregnated with a compressible binder such as hair or 
fiber. The wax is extruded onto the surface to be fin- 
ished when pressure is applied. Alfred D. Creer. Can- 
adian Patent No. 348.607. 

+7 

\ report of the Odorgraphia Committee of the Asso- 
ciated Manufacturers of Toilet Articles has recently been 
made public, listing dyestuffs and colors suitable for 
use in toilet preparations, together with the names of 


makers supplying them. 


cen eee eee 
Robinson Wagner Co.. chemical importers. moved 
early this month to 24 State Street. New York. where 
larger quarters have been taken. A laboratory will be 
equipped to furnish technical information and service 
to customers. 
: ee 
Perey C. Magnus. president of Magnus. Mabee & Rey- 
nard. New York. has been re-elected president of the 
New York Board of Trade by the directors of that or- 
ganization. This will be Mr. Magnus’ third year in this 
office. 
a Ce an 
Frederick C. Theile. president of P. R. Dreyer. Inc., 
returned to New York early in March after an extensive 
trip during which he conferred with representatives of 
his company all over the country. 
March, 1935 
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M. J. Flanagan of Federal Varnish Company, Chicago, 
landed in San Francisco on March 6 following a trip to 
Honolulu. Mr. Flanagan spent several weeks in Hawaii. 

-_. s 

U.S. Sanitary Specialties Corp.., Chicago. announce the 
appointment of the Grinnell Co. of the Pacific. Los 
Angeles. as a distributor for their line of sanitary 
products. 

+ 

Dodge Cork Co., Lancaster, Pa., makers of corks and 
molded caps. have opened a branch office and warehouse 
at 231 Sansome St., San Francisco, in charge of Roland 
FE. McCune, and also an office at 76 University St.. Seattle. 
under John B. Merifield. O. Lockwood Williams is sales 
manager for the Dodge company. 

Sita a 

Picciano Bros., Inc., Croton-on-Hudson, N. Y.. has 
been organized by D. E. and M. A. Picciano to manu- 
facture and sell perfume specialties and oils. The prin- 
cipals were formerly with Compagnie Parento, Inc.. 
Croton-on-Hudson. 

3 = 

Mathieson Alkali Works earned net profit of $1,165,836 
during 1934, equal after preferred dividends to $1.20 a 
share on 830,714 no-par common shares. This compares 
with $1,224.078 or $1.70 a share, on 623.203 common 
shares outstanding in 1933. 

ee 

Christian Beilstein, vice-president of Dodge & Olcot 
Co.. New York. until his retirement in 1926, died last 
month at the age of 67. Mr. Beilstein first joined Dodge 
& Oleott Co. in 1891. He became secretary of the firm 
in 1905 and was elected first vice-president in 1918. 


¢ 








A strike at the Baton Rouge, La., plant of Solvay Proc- 
ess Co. tied up the plant for a week last month. A dis- 
pute over wages was amicably settled and the men re- 


turned to work. 
r 








Carbide and Carbon Chemicals Corporation has just 
released a new issue of its “Synthetic Organic Chemicals” 
booklet describing its chemical products. “Vinylite” 
resins. activated carbon, “Pyrofax” and other hydro- 
carbon gases of high purity. Although many of these 
products are relatively new in a commercial sense, they 
have already found extensive use in widely diversified 
industries and new applications are constantly being 
developed. Information regarding certain of the char- 
acteristics and uses of these compounds has only recently 
become available. The data given in this book are 
intended to outline some of their applications and so 
to present the important characteristics of the products 
that new uses will be suggested. A new feature of this 
issue is a solubility table. In it are tabulated the solvent 
power of some 42 solvents for about a dozen industrially 
important oils and resins. Copies of the booklet may 
be obtained by addressing the company at 30 East 42nd 


St.. New York. mentioning the name of Soap. 
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CIN-MADE 
CONTAINERS 









of all kinds of 

insecticides, cleansers, soap 

E Violet powders, deodorants, paradiclor- 

7 ne ae benzine blocks and crystals, and many 

- yr other similar products use CIN-MADE cylin- 

, drical fibre containers. From a wide variety of 

styles, sizes and colors there is a CIN-MADE con- 

tainer to meet your individual requirement. A large 

stock of all standard sizes is always carried in stock enab- 

ling us to offer 24 hours’ service on rush orders. Prompt ser- 
vice on special sizes. 

A FEW CIN-MADE STARS 


1. Single holders for para blocks. 2. Special single holder with diamond cut holes 


¥r and duo finish. 3. Multi-type container for para blocks. 4. Revolving nickeloid 
sifter cover. 5. Aluminum pour-out spout type. 6. Non-neck style—semi-perforated 
screw cap. 7. Tin slip-on cover—semi-perforated. Samples and prices on request 


THE CIN-MADE CORP., 294 EGGLESTON AVENUE, CINCINNATI, OHIO 










Does YOUR Package 
Help You Sell? 


Benetco Por-Pails are designed to do 
more than carry your products safely 





and economically to the consumer. 
ETHRU 
pyR® a] a Y 
hat od They Help Make Sales! 
Their handling convenience (accurate, 
trolled pouring), their secondary-utility valu 
and their attractive appearance, help you t 
increase original sales and stimulate repeat 
business 
Leadis n 
Benet Swi 
pails ar iv 
make a complete line of Steel Barrels, Drum 
=e" 5 gallon size 


Sampl 


WILSON BENNETT MFG. CO. 
General Factory and Offices: 
6528 So. Menard Ave., Chicago 


Phone Republic 0200 





E rn F nd Offi Southern Factory and Office 
SALES OFFICES WY “$85 "Danforth “ave Cortez and Bienville Sts. 
AND WAREHOUSES Phones? Delaware 3.4100 New Orleans, La. 
IN PRINCIPAL CITIES aca Cortlandt 7-0231 Phone Galvez 2171 
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MECHANIC’S HAND SOAP 
(From Page 22) 
per cent fatty anhydrides, 1.5 per cent glycerine and 1.5 
per cent sodium carbonate. However, this analysis was 
on a dry basis and merely showed the relative propor- 


tions of solid ingredients. 


I THE use in hand pastes of silicate of soda and 

mineral oil or petroleum jelly, something might be 
said. When mixed with mineral oil. the silicate produces 
a heavy paste which acts to give the product body and 
also to hold the abrasive material in suspension while 
the product is cooling. In the use of soda carbonate, it 
is interesting to note that a 36 deg. Be solution of this 
material. boiled and allowed to cool before adding to the 
soap mixture is more effective in producing a heavier 
and smoother soap than adding dry soda ash and then 
water directly in the mix. 

Of all the soap combinations suitable for a base for 
hand pastes. a mixture of coconut oil and tallow soap 
is perhaps best. The tallow tends to add body to the 
lather while the coconut oil soap gives a quick lather. 
Where the soap content of the paste is low. this gives the 
most satisfactory cleansing. 

For those who remember back, it was during the 
World War that hand paste makers had their troubles 
with containers. Owing to the scarcity of tin cans and 
the high prices. they used various types of fibre and 
paper cans which were then not made as they are today. 
The fibre absorbed most of the moisture from the soap. 
causing a very rapid drying out. The result usually 
was a half filled container with a hard lump of soap 
Today suitably 


treated fibre cans are available which are cheap and sat- 


in the center when opened for use. 
isfactory. Also tin containers are plentiful and the 
cost is low. One or two hand soaps have even been 
noted on the market packed in glass jars with fancy 
caps. 

Apparently the chief need in the hand soap business 
today is an elimination of about two-thirds of the prod- 
ucts on the market. or else an improvement in quality 
so that they can sell at prices more in keeping with the 
general line of higher grade products. Making a hand 
soap without a practical knowledge of the business. or 
making a soap down to meet a cheap price cannot do 
anything else but result in a poor product. A good hand 
soap is not a product to he made “with a barrel and a 
shovel.” and the sooner some of the small local makers 
appreciate this. the sooner will general quality improve. 

Epiror’s Note: For those who are interested in 
changing their products to conform to U. S. Govern- 
ment Specifications. the specifications for hand paste 
soap as well as powdered hand soap and cake grit soap 
are given on pages 148 and 150 of the 1935 Soap 
Blue Book. 

aa oan 
Stanco. Inc.. New York. has announced a radio ad- 


vertising campaign in Brazil on “Flit” for 1935. 


. 
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DR. C. H. PEET DIES SUDDENLY 

Dr. Charles H. Peet of the Rohm & Haas Co.. Phila- 
delphia, a member of the Board of the National Associa- 
tion of Insecticide & Disinfectant Manufacturers. and 
widely recognized authority on insecticides and insecti- 
cide testing, died suddenly on 
February 27 at Bellevue Hos- 
pital, New York. Dr. Peet was 
stricken with a cerebral hem- 
orrhage while attending a meet- 
ing of the Board of Governors 
of the Insecticide and Disin- 
fectant Association at the Hotel 
McAlpin. New York. He was 
rushed to the hospital and he- 
roic efforts were made to save 
his life. but he died within a 


few hours without regaining 


Charles H. Peet 


consciousness. With him when 
he died was his wife who came 
to New York from their home in Bristol. Penna. 

Dr. Peet was widely known for his scientifie work 
with insecticides. He was co-author of the standard 
oficial method for testing liquid household insecticides. 
the Peet-Grady Test. He developed the manufacture of 
various organic sulfocyanides for use in insecticides. He 
was the author of numerous contributions to the litera- 
ture on insecticides. He was chairman of the Insecticide 
Standardization Committee of the national association as 
well as a member of the Board. He was a Ph.D. in 
organic chemistry with degrees from the University of 
Michigan and the University of Illinois. He was 42 
vears old and a native of Michigan. He is survived by 
his wife and three children. Funeral services were held 
Sunday. March 3. from his home at Bristol. Pa. 

rs 

PENICK TAKES OVER M. G. K. BOTANICALS 

S. B. Penick & Co.. New York and Chicago, have ac- 
quired the complete line of botanical drugs and related 
materials formerly sold by McLaughlin Gormley King 
Co.. Minneapolis. and in the future will handle all 
orders for these products. The sale does not affect the 
other lines of McLaughlin Gormley King Co.. such as 
pyrethrum, derris, concentrated extracts, disinfectants, 
horticultural sprays, ete., which will be featured more 
extensively than ever. S. B. Penick & Co. carry large 
stocks of a complete variety of botanicals at their Chicago 
office at 1228 West Kinzie Street. as well as in New 
York. 

o 

Sprays composed of white oil impregnated with pyre- 
thrum extract and emulsified with powdered skim milk 
were applied at ten-day intervals during the period when 
codling-moth larvae were trying to enter the apple. They 
cave as high a degree of protection from codling-moth 
as did lead arsenate. However. unless they were used 
at high dilutions and with much care. the sprays pro- 
duced an accumulative deleterious effect on the trees. 


T. J. Headlee. New Jersey Agr. 15, No. 2. 4-5. 




















... how much for smell? 


HETHER it is an undesirable odor in 
to 
cover,—or whether it is a pleasing frag- 


your product which you want 


rance which you desire to add,—whether it 
be ina 


Liquid Insecticide 
Para Product 
Floor Wax 
Cleaning Fluid 
Polish 
Shampoo 


‘Uioftor 


will cut your odor covering or perfuming 


cost. 


<—? 


VIOFLOR masks undesirable odors to such 
an extent that much smaller quantities of 
perfuming material are needed,—a saving 
of 40 to 50% in perfume cost. 

VIOFLOR acts as a fixative for the per- 
fuming agent, saving loss of odor value. 
VIOFLOR permits the use of finer, higher 
priced perfumes at no increase in perfum- 


ing cost. 


<—? 


Send for a sample to test in your product. 


Manufactured by 
CREPIN & DOUMIN, LTD. 
LONDON, ENGLAND 


Sold in the United States and Canada by 


John Powell & Co., Inc. 


114 E. 32nd ST. NEW YORK, N. Y. 
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COAL TAR PRODUCTS 
FROM KOPPERS 


KOPPERS IS ONE OF THE TWO LARGEST 


= PRODUCERS OF COAL IN THE UNITED STATES 


This has given Koppers a thorough knowledge of the coals 
from which tar products are produced. 


KOPPERS BUILT OVER 75% OF ALL THE 
= BY-PRODUCT OVENS IN THE UNITED STATES 


This has made Koppers more familiar than any other organi- 


ws 








zation with the processes of tar producticn. 


3 KOPPERS IS ONE OF THE THREE LARGEST PRO- 
= DUCERS OF CRUDE TAR IN THE UNITED STATES 


This has kept it in intimate daily contact with the practical side 
of the production of coal tars and their products. 
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FOR COAL TAR 
PRODUCTS. 


TAR ACIDS 
CRESOL, U.S. P. 
PHENOLS 
CRESYLIC ACID 


98% to 100% STRAW COLOR 


TAR ACID OILS 
NEUTRAL HYDROCARBON OIL 


KOPPERS PRODUCTS COMPANY 


KOPPERS. BUILDING 
PITTSBURGH, PA. 
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NEW YORK EXTERMINATORS MEET MAR. 28 

The third annual meeting of the New York Society 
of Exterminators and Fumigators will be held on Thurs- 
day, March 28, at the Hotel Pennsylvania, New York. 
The problem of local labor unions in the exterminating 
industry will be discussed as well as other important 
Election of officers for 1935-36 will 
The annual informal banquet will be 
The speakers will include 


local problems. 
also take place. 
held in the evening at 6:30. 
Dr. John Oberwager, Sanitation Superintendent. New 
York City Department of Health; Dr. E. D. Free of 
New York University, on sound detection of termite 
infection: D. J. Sullivan, Chief Health Officer of Jersey 
City. N. J. on the new New Jersey exterminating law: 
FE. M. Mills of U. S. Department of Agriculture on 
rodent control work; A. L. Kramer of the Knickerbocker 
Laundries: Dr. Edward D. Bocker. Chief of the Drug 
Division, N. Y. Department of Health: and Dr. John 
L. Rice. New York Commissioner of Health. Arrange- 
ments are in charge of N. K. Concannon. executive 
secretary of the Society. 


+ 


BED BUG LIQUIDS 


(From Page 88) 








certain requirements which are not being met by the 
older type products. Even the general run of fly sprays 
on the market do not meet these requirements. The 
requirements are (1) little or no residual odor of kero- 
sene, (2) light. quickly dissipated perfume. (3) effective 
kill on bed bugs, (4) evaporate quickly and not stain 
carpets. shades. drapes. wall paper. mattresses, etc, (5) 
not poisonous or corrosive. A pyrethrum spray. the 
equivalent of eight to ten ounces of pyrethrum per gallon. 
in a light water-white deodorized petroleum, containing no 
perfume or less than 14 of one per cent of a light odor. 
seems to meet the requirements. The raw material cost of 
such a product would run between 45c and 50c per gal- 
lon. according to quantity. 

Where odor is not a factor and where the product is 
to be used by professional exterminators, a one or two 
per cent solution of cresylic acid in water-white kerosene 
is effective and satisfactory. A product of this type 
costs but a fraction of the pyrethrum product, a rough 
calculation giving raw material cost at about ten cents 
per gallon. This type of liquid, it is held, also has the 
advantage in institutions of making places where it is 
used bed bug-proof for a considerable period. 

pase Ai eee 

William Vogel & Sons. Inc.. Brooklyn, manufacturers 
of hand sprayers, tin cans, and sheet metal specialties, 
has been reorganized. Louis H. Vogel is now president 
and general manager. and FE. M. Pletcher is general 
sales manager. William H. Vogel. former president. 
W. Martin Vogel, and S. H. Samuels have retired from 
the company. The firm is one of the oldest can and 
metal specialty manufacturers in the United States, hav- 


ing heen founded in 1867. 














A nnouncing ... 


anew... 
absolutely 


DEODORIZED 
KEROSENE 


COMPLETELY deodorized pe- 
troleum base for liquid insecti- 






cides, refined and marketed by an 
organization which has a thorough 
knowledge of the requirements of 
insecticide manufacturers and their 
problems. 


HIS new deodorized kerosene is 

water white, non-staining, and 
quick evaporating, and of the cor- 
rect density for the most effective 
use in insecticide sprays. 











ss 


Write for samples and full 
information to 


O’CONNOR & KREMP 


Sole Agents 
11 West 42d Street 
New York 








Manufactured by 
BRADFORD PENN REFINING CORP. 
Deodorized Petroleum Products 
Clarendon, Penna. 
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COAL-TAR 
CHEMICALS 








CRESOL U. S. P. 


Always uniform in distillation range 
and composition, you can be sure of 
the uniform solubility of your Cresol 
Compound when using Barrett Stan- 
dard Cresol U.S. P. Also, the Cresol 
Compound will always contain less 
than 5% Phenol, thereby falling well 
within the limitations of the Federal 
Caustic Poisons Act. 


TAR ACID OIL, 10% -- 75% 


Carefully blended oils ranging in tar 
acid content from 10% to 75% for 
manufacture of animal dips and dis- 
infectants. 


CRESYLIC ACIDS 


Ninety-nine per cent and 95% grades 
of various distillation ranges depend- 
ing upon requirements, 


PHENOL U. S. P. 


Pure white crystalline products, 39.5° 
C. and 40° C. minimum melting 
points. 


HYDROCARBON OIL 


A neutral coal-tar oil for high co- 
efficient disinfectants. 


SOLVENT NAPHTHA 


Approximately 25° C. boiling range. 


THEB ARRETT COMPANY 
40 Rector Street New York, N. Y. 














FOR BAUER 
INS CTUCHDIES 
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ATLANTIC 
ULTRASENE 


an ultra-refined 
carrier 


® ULTRASENE 


has no kerosene odor 


® ULTRASENE 


leaves no oily residue 


® ULTRASENE 


is brilliant water-white 


® ULTRASENE 
has a high flash-point 


® ULTRASENE 


is effective — and economical 


Since the introduction of Ultra- 
sene, many fly-spray manufactur- 
ers have found this new petroleum 
product a solution to their prob- 
lems and are using it with marked 
success. If you have not tried 
Ultrasene, we will be glad to send 
you a liberal sample and further 
information upon request. The 
Atlantic Refining Company, Spe- 
cialty Sales Department, 260 South 
Broad Street, Philadelphia, Pa. 


AT LAW TUC 
YLTRASENE 


c 
ee) 
on 


March, 19 











FLOOR WAXES—WATER EMULSION TYPE 


(From Page 93) 


Water Base Liquid Liquid 

Wax Was 1 Wax 2 

Carnauba wax ...... 9.2% 7.6% 5.6% 
Total SREROMI 221203. Fo, oisaeeg 13.2% 11.6% 8.5% 
Volatile matter ....... 86.86% 88.4% 91.5% 

Calculated to Dry Basis 
Carnauba wax ....... 69.84% 65.51% 65.89% 
Other ingredients .... 30.16% 34.49% 34.11% 


INCE the hardness of the film deposited on the floor 

surface has a direct bearing upon the wearing quali- 
ties. tests were made with the total solids from the three 
polishes, as well as with carnauba wax alone. The total 
solids of a liquid wax are the film forming ingredients. 
The method used to obtain the data was a modification 
of the Brinnell method of determining the hardness of 
metals. Hardness decreased in the following order: 
carnauba wax, water base wax. liquid wax 1. and liquid 
wax 2. Since the self-polishing liquid contained more 
carnauba wax than the other two. it would be expected 
that the hardness of the solids would be greater. The 
hardness of wearing quality can be expected to be pro- 
portional to the amount of carnauba wax present. 

It is important to know the melting point of wax films 
deposited on a floor surface. This is an index to the 
relative softening of the film in areas which are heated in 
winter or to the probability of softening in summer 
months. Wax films when softened naturally mark or 
leave imprints more easily. The melting points of the 
total solids from the same three waxes compared with 


that of carnauba wax. were found to be as follows: 


Carmauna WAS so. cncse eases eed = “Heeb? ®. 
Water Dage Wad 6 nse s ccuses, SMM 
Rigid War bo .5.6k hse eee »--s 266.0 
WeROMNNER WOME oe 552d le Sones aes sielg ars . 167.0 


The water wax film has the same melting point as car- 
nauba wax, but the solvent type wax films have appre- 
ciably lower melting points. Therefore the water wax 
film should have better wearing properties at elevated 
temperatures than those of the other two products. which 
are typical of the organic solvent type of liquid floor 
wax, 

Performance tests were also made with the same three 
products. The waxes were applied in three strips to a 
much traversed area in a public building. After the 
volatile solvent waxes were polished. the three strips 
were similar in appearance. At the end of the day. the 
strips were observed for wear. In this trial the water 
base wax stood up better than the others. The solvent 
waxes showed footprints more noticeably and became 
dulled by the accumulation of dirt on the surface more 
quickly than areas waxed with the self-polishing wax. 
The same test made on a rainy day. however. might not 
be so favorable to the water base product. 


ry -_ 





Daniel L. Morris spoke at the February 26 luncheon 
meeting of the Drug. Chemical and Allied Trades Section 
of the New York Board of Trade. held at the Hotel 
McAlpin. His topic was “How to Protect Your Product 


from counterfeiters and Imitators”. 


March, 1935 
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Sherwood’s 


SPRAYSENE 


takes the place of kerosene in percolating pyre- 
thrum flowers or diluting pyrethrum concen- 
trates. It has 


NO KEROSENE ODOR 


Conforms with the National Association of 
Insecticide & Disinfectant Manufacturers’ 
specifications for Peet-Grady test distillate. 


THE TESTS TELL: 


A. P. I. Gravity 06 GP Fe. 425: 50.0 
Specific Gravity at 60° F........ 0.7796 
Saybolt Viscosity at 100° F..... 33 
A | es: 30 plus 
WN lon nw eaaes . Free from Kerosene 
Initial Boiling Point............ 380° F. 
SS eee rr re 510° F 
ers ere 173° F. 
ee: Te ic xcuseucanesieee 180° F. 
Cte Tn. case e eee Negative 


Acid Test Negative 





SHERWOOD 


PETROLEUM COMPANY, INC. 
Vain Office, Brooklyn, N. Y. 
Refinery, Warren, Pa. 
Branches or agents in principal cities 
=a Gi 


Also manufacturers of 


DI-BUG 
PYRETHRUM EXTRACTS 
AND POWDER 
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Is Your Fly Spray Dirty? 


Does your liquid insecticide contain solid matter which causes staining, clogs the 
sprayer and gives your product an ugly appearance? If you are having trouble 


of this nature, in common with so many other insecticide manufacturers, now is 


the time to find out about the new Erte! Filters and they turn out clear 
sparkling ‘iquid soaps as well—soaps that do not settle out on standing. Send us 
a samn'e of your cloudy liquid 


ERTEL 
PORTABLE MIXERS 


Here is the ideal inexpensive 
mixer for polishes, di:nfec 
tants, cleaning and washing 
fluids, etc, Also useful in 
incorporating perfumes an 
colors in your liquid prod- 
ucts A machine with no 
end of uses in any plant. 
Assures a perfect mix. 
Made in various sizes for 
every factory—large and 
mall 





[ 
/ 


> 120 EAST 16th STREET 





Write for Further Information 


~ERTEL ENGINEERING CORPORATION 





Manufacturers of: 


Asbestos Disk Filters, Neutral 
Asbestos Filter Sheets, Pumps, 
Portable Mixers, Portable, Vacu- 


or Gravity Bottle Fillers, 


Stainless Steel or Glass Lined 


Tanks. 


NEW YORK, N. Y. 








SOLVAY 


TRADE MARK REG. U. S. PAT OFF 
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One of the many reasons why leadi.g 
repackers and resellers prefer Solvay Para- 
dichlorobenzene is the fact that it is avail- 
able in a wide variety of crystal sizes— 
thus meeting all particular needs. Carefully 
graded and uniformly dependable, it 's 
made to satisfy the most exacting require- 
ments as to quality. 

For block manufacture as well as packing 
in shaker top cans, Solvay Para-dichloroben- 
zene has grown steadily in popularity. Moth 
killers or deodorants made with it show im- 
proved sales—better profits. Immediate de- 
liveries made from. stockpoints located 
throughout the country. Write today for 
samples and prices. 


SOLVAY SALES CORPORATION 
Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 


4vu xector Street . New York 


an 


wo 


: 
March 














PHENOL COEFFICIENT 
(From Page 101) 
ing a clear solution in water against an emulsion, I only 
know of one case,—namely, the sterilization of instru- 
ments,—and this can readily be accomplished with high 
coefficient disinfectants by dissolving them in alcohol, in 
which they make a perfectly clear solution. 

I fully agree with Dr. Klarmann’s criticism that the 
phenol coefficient appearing on the package is based upon 
one micro-organism only, namely, B. typhosus, and that 
as a rule does not furnish any information as to possible 
effects upon other kinds of germs. However, in my opin- 
ion it does furnish sufficient comparison of respective bac- 
teriological strength between two disinfectants tested 
against the same organism by the same standard method 





However, my Committee has frequently recommended 
that each member make a more thorough scientific in- 
vestigation of the disinfectants they sell, because besides 
the B. typhosus coefficient the phenol coefficient values 
against various pathogenic organisms not only give in- 
formation for the purpose of labeling but aid very ma- 
terially physicians, public health officers, and other au- 
thorities who are called upon continually for advice on 
the use of these products in connections with all types of 
sanitary problems and epidemiologic diseases. 

If we are to be progressive, it is essential that we 
know our own products better than anyone else, and then 
we can with greater intelligence advise others how to use 
them properly and in dilutions that will safely meet all 
requirements. 

es © ene 

A disinfectant consists of a combination of water-sol- 
uble persulfates and rhodanide or other reducing agent 
such as a sulfite. Catharina Weidner. Canadian Patent 
No. 348.096. 






G-3'4 GLASS JAR SPRAYER: 
Permits clear view of contents; large 
base prevents tipping; fluted sides 
idd strength and appearance. Large 
opening for easy filling, emptying 
r cleaning 









CARDINAL — CONTINUOUS 
SPRAYER: 3 qt. capacity; ideal 
for use in dairies, farm buildings, 
schools, hotels, etc. Adjustable 
nozzle produces any type of spray 
from finest fog to solid stream. 








COMING! 


A discussion of drain pipe openers and toilet 
bowl cleansers, — distinctly specialties of the 
sanitary products and janitor supply trades — 
will be discussed from the angle of manufacture, 
composition, and use in an early issue of SOAP. 
Watch for the article. 











Spanish production of household and agricultural in- 
secticides is increasing at the expense of imports. It is 
said that the petroleum monopoly now finds it more 
advantageous to sell petroleum to domestic insecticide 
manufacturers than to collect taxes on imported finished 
insecticides. The United States is the chief supplier 
of both household and agricultural insecticides. An 
American agricultural spray will be compounded locally 
in the near future. An American brand of household 
fly spray. which is compounded locally, is the chief 
product of its type. although about 12 domestic brands 
compete for a share of the trade. 

+ 

Wilson & Bennett Mfg. Co.. steel containers, Chicago, 
announce the appointment of James H. Brown as their 
sales representative in Toledo. Mr. Brown is thoroughly 
familiar with the steel container business, having former- 
ly been associated with Detroit Steel Barrel Company and 


American Steel Package Company. 


UDSON SPRAYER 


Make your customers 
use it right! 


The best insecticide can’t get results unless it’s 
properly applied. Insure your customers’ sat- 
isfaction by furnishing Hudson Sprayers. 


Hudson Sprayers make it easier to get full 
effectiveness because they produce that fine 
penetrating spray that combines economy of 
material with greater killing power. They 
make a good insecticide better. 


The complete Hudson line includes small 
household types as well as larger continuous 
sprayers for commercial work. 


Our experts will gladly study your require- 


ments to select the type of sprayer that will 
get the best results with your product. 


Write us today 


H. D. HUDSON MANUFACTURING COMPANY 


589 E. ILLINOIS STREET 


CHICAGO, ILLINOIS 
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VOGEL Sprayers 


and Cans 





COMPLETE line of regular hand and 
continuous sprayers for the insecticide 
trade for the 1935 season .. . backed by 
VOGEL’S 40 years of sprayer manufacture 
. standard .items or individual specifica- 
tions ... any quantity or design . . . plain or 
lithographed . . . made right and_ priced 


right... . 


VOGEL metal cans from 2 oz. size up for 


insecticides, disinfectants, floor waxes, pol- 





ishes, etc. . . . any shape. any style... a 
dozen to a million . . . plain or decorated. 
For sprayers or cans, . . . ask VOGEL! 


WILLIAM VOGEL & BROS., Inc. 


41 SOUTH NINTH ST. Established 1867 BROOKLYN, N. Y. 

















U. S. ROTARY WASHER 


An Automatic Bottle Washer 
Rinser and Sterilizer 


WHITE TAR 






Deodorizing 


AND MOTHPROOFING 


Bloeks 


PLAIN AND PERFUMED 
MADE WITH NAPHTHALENE OR PARA BASE 


NAPHTHALENE taxes, cuirs, etc 


Will thoroughly wash, rinse and sterilize from 60 to DISINFECT ANTS EMULSION AND 
wee a = SOLUBLE TYPES 


120 bottles per minute. All is automatic in one con- 





tinuous operation. Either hot or cold water and live 

7 ° seige : - . ~ YS 
steam is sprayed both inside and out—bottles drain and FLY SPRAYS HOUSEHOLD SPRA 
are conveyed ready for filling. The U. S. Improved . “CATTLE SPRAYS 
Bottle Rest handles without adjustment any style, MEMBER 


every shape and all sizes of bottles. 


Bottling and Packaging Engineers 
Manufacturers of 
Washers, Fillers, Filters, Cappers, Corkers, Conveying Tables for 
Hand, Semi-Automatic or Fully Automatic operation. 
Excusive manufacturers of Polar Water Stills. 





U.S. BOTTLERS MACHINERY CoO. . bs at ‘ ns 
4012 No. Rockwell St. CHICAGO, ILL. THE W HITETAR COMPAN ’ 


PHONE KEARNY 2-3600 
BELLEVILLE PIKE KEARNY, N. J. 


Offices in all principal cities. 
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Addington Doolittle, president of Compagnie Parento, 
Croton-on-Hudson, New York, returned from a European 
trip early this month. While abroad he appointed a rep- 
resentative in France to look after the interests of Com- 
pagnie Parento, Inc., and Compagnie Parento, Ltd.. 
Toronto. In the future absolute flower oils and other 
French oils will be supplied under the Parento label. 
{ further increase is also forecast in the productive 


capacity of the Croton plant. 


. 
The American Dental Association has failed to en- 
dorse “Calox” toothpaste. product of McKesson & Rob 
bins. because of objections to the way it is being 


promoted. 
+ 
Bristol-Myers Co. earned net profit of $1.973.561 dur- 
ing 1934. equal to $2.82 a share on 700.280 shares of 
its stock. This compares with $2.156.151. or $3.07 a 
share. in the previous year. 
¢ 
Albert A. Hyde. chairman of the board of the Men- 
at the 


Mr. Hyde was originally a soap 


tholatum Co., died in Wichita. Kansas. recently 
age of eighty-six. 
maker, operating a small soap plant in Wichita before 
he first marketed the product which later made him 
famous. 

¢ 


Co.. St. Louis. has 


National filed 


a reorganization petition in U. S. District Court, seeking 


Sefton Fibre Can 
a rearrangement of capital stock to provide greater 
working capital. It is stated that the proceedings will 
in no way affect the company’s business which will be 
carried on as heretofore. 

° 
\ daughter. Barbara Joan, was born recently to Mr. 


and Mrs. Eugene C. Barton. Mr. Barton is vice-president 


of Compagnie Parento. Inc.. in charge of Canadian 
sales. 
7 
Parke. Davis & Co.. Detroit. earned net profit of 


$8.719.568 for 1934. equal to $1.80 a share on the 
common stock. This compares with $6,902.683, or $1.41 
a share. in the previous year. 

7 


Cornelius Dejonge. assistant superintendent of E. R. 
Squibb & Sons. Brooklyn, died January 26 after a long 
illness. Mr. Dejonge was sixty-two years old and had 


been with the company since 1897. 





SWEEPING COMPOUND 

The composition, manufacture, uses and char- 
acteristics of modern sweeping compounds will 
be discussed in an authoritative article in the 
April issue of SOAP. A staff investigation and 
study of products on the market today. If you 
are interested in sweeping compounds, do not 
miss the April issue! 
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Yes Sir... 


DOBBINS 


SUPERBILT SPRAYERS 


will solve your spray problems! 


Controlled Atomization 


and Volume 
by a Simple Twist of the Wrist 





NO. 30 114-GALLON CAPACITY 
NO. 35 3-QUART CAPACITY 


High Pressure Chemical Sprayer with Air 
Regulator and Volume Control 


The discharge has a wide range of adjustment, from 
a forceful, penetrating spray, to a medium mist, or a 
fine floating fog, with inbetween variations. All avail- 


able at the will of the operator. 


Test this sprayer out with your product, and you 
What 


will find a solution to your spray problems. 


the job needs you can give it with a Dobbins. 


We 
Line of Sprayers and Dusters. 
Write Vo. 43. 


Vanufacture a Complete 


for Catalog 


DOBBINS MFG. CO. 


NORTH ST. PAUL, MINN. 





A Complete Line of Sprayers, Mop Wringers, 


Sanitary Chemical Closets and Metal Specialties. 
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Eliminate Costly Plant Breakdowns by Installing 


NEW or REBUILT 


SOAP 


MACHINERY 





H. A. SOAP MILL 
This 4-roll granite toilet soap 
mill is in A-l shape. Latest 
and largest size rolls. 


CUTTING TABLES 
2 Rebuilt Automatic Power 
Soap Cutting Tables. Fully 


guaranteed. 


SOAP PLODDERS 
Rebuilt Single Screw Soap Plod- 
ders with 6, 8, 10 or 12-inch 


screws are available for imme- 


diate shipment at very attractive 
prices. 

AUTOMATIC PRESSES 
1 Jones Automatic combination 
laundry and toilet soap presses 
complete and in perfect con- 
dition. 


REBUILT SPECIALS! 


TOILET SOAP PRESS 
One small size fully automatic 
Jones Toilet Soap Press in 
stock. Capacity 150 to 200 
small cakes per minute. Has 
been completely rebuilt in our 
own shop. A real buy at an 


ettractis ely low price. 











ADDITIONAL REBUILT SOAP MACHINERY 


H-A 1500, 3000, 4000, 5000 lbs. capac- 
ity. Steam Jacketed Crutchers, 

Dopp Steam Jacketed Crutchers, 1000, 
1200, 1500 lbs. and 800 gals. ca- 
pacity. 

Ralston Automatic Soap Presses. 

Scouring Soap Presses. 

Empire State, Dopp & Crosby Foot 
Presses. 

! roll Granite Toilet Soap Mills. 

H-A 4 and 5 roll Steel Mills. 


H-A Automatic and Hand-Power slab- 
bers. 
Proctor & Schwartz Bar Soap Dryers. 


Blanchard No. 10-A and No. 14 Soap 
Powder Mills. 


J. H. Day Jaw Soap Crusher. 


H-A 6, 8 and 10 inch Single Screw 
Plodders. 


Allbright-Nell 10 inch Plodders. 


Filling and Weighing Machines for 
Flakes, Powders, etc. 


Wood and Steel Soap frames, all sizes. 
Soap Remelters. 
Automatic Soap Wrapping Machines. 


Glycerin Evaporators, Pumps. 


Sperry Cast Iron Square Filter 
Presses, 10, 12, 18, 24, 30 and 36 
inch. 

Perrin 18 inch Filter Press with 
Jacketed Plates. 

Gedge-Gray Mixers, 25 to 2000 Ibs. 
capacity, with and without Sifter 
Tops. 

Day Grinding and Sifting Machinery. 

Schultz-O’Neill Mills. 

Day Pony Mixers. 

Gardiner Sifter and Mixer. 

Proctor & Schwartz Soap Chip Dryers 
complete. 

Doll Steam Jacketed Soap Crutchers, 
1000, 1200 and 1350 Ibs. capacity. 

Day Powder Mixers. 

All types and sizes—Tanks and Ket- 
tles. 


Ralston and H-A Automatic Cutting 
Tables. 


Soap Dies for Foot and Automatic 
Presses. 


Broughton Soap Powder Mixers. 
Williams Crusher and Pulverizer. 


National Filling and Weighing Ma- 
chines. 





NEW MAN’S NEW 
MACHIN E BR Y machinery, glass lined and enameled tanks, etc. Send for a 





Besides offering our own brand new steel jacketed soap crutchers 


one for any kind of soap and the other for laundry soap, our 


new equipment line includes frames, cutting tables, liquid filling 


complete list. 





NEWMAN 





All used equipment rebuilt in our own shops and guaranteed in first class 
condition. Send us a list of your surplus equipment. We buy separate 


units or complete plants. 


TALLOW & SOAP MACHINERY 


1051 W. 35th St.. Chicago 


Our 40 Years’ Soap Experience Can Help You Solve Your Problems. 


co. 
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| CLASSIFIED ADVERTISING 














Classified Advertising—All classified advertise- 
ments will be charged for at the rate of ten cents 
per word, $2.00 minimum, except those of indi- 
viduals seeking employment where the rate is five 
cents per word, $1.00 minimum. Address all replies 
to Classified Advertisements with Box Number, 
care of Soap, 254 West 31st St.. New York. 

Note: All advertisements must be in publisher’s 
hands by the first of the month for that month’s 
issue. 





Positions Wanted 





Superintendent and Soapmaker—Can make and 
analyze all kinds of soap and soap material. Address 
Box No. 529, care Soap. 

Soapmaker and Chemist—Thoroughly familiar 
with the manufacture of laundry, textile and toilet 
soaps, soap powders, etc., and having ample ex- 
perience in oil and fat refining, glycerine recovery, 
analytical work, seeks permanent connection with 
progressive concern, Address Box No. 530, care 
Soap. 

Soapmaker—Twenty years’ experience, Can 
make and analyze all kinds of soaps and products. 
Salary reasonable and hard worker. Address Box 


No. 521, care Soap. 


Insecticides—plant superintendent and chemist 
who has had twenty years’ experience in manu- 
facturing insecticides and ten years’ experience with 
biological and chemical control of leading fly spray 
manufacturer, seeks new connection. Highest ref- 
\ddress Box No, 528, care Soap. 


erences, 


Soapmaker-Perfumer: All kinds laundry, toilet, 


potash soaps. Perfumery, cosmetics, glycerine re- 
covery—make analyses—install plants. Escribo 
castellano. Address Box No. 526, care Soap. 
Chemist—young man, married, has made sham- 
poo soaps, soft soaps, and special soap mixtures. 


Has had charge of production and laboratory. Five 


years’ experience; available immediately. Address 


Box No. 516, Soap. 


Sales Manager—Seven years personal sales pro- 


motion experience opening new accounts for na- 
tional concern, metropolitan New York territory, 
selling soaps, powders, detergents, to hotels, insti- 
tutions, hospitals, restaurants. Large personal 


| . 
tollowing 
Ing 


Self-starter, Gilt-edge references. Pres- 
Box 34, Woodhaven, N. Y. 


ent employed. P. O. 


: 
March 
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SANITOR 
TOILET SEAT \\ 
COVERS 


offer Jobbers 





Fast Turnover 

Ouick Profits / roe 
A 
Seen col 


PAPER product with nation-wide acceptance. Every 

Hotel—Factory—Office Building—Public Building—Gas 
Station—Depot, etc., is a hot prospect. Popular Price at 
which customers will buy. Easily Sold—Big Repeat Busi- 
ness—Good Profit Margin. 





LP iia asia] 


Millions of Sanitor Toilet Seat Covers sold last year— 
Millions more will be sold during 1935. 


JOBBERS—Write for complete details and ‘“Cash-In” on 
this unusual profit opportunity. 


PRICES AND INFORMATION ON REQUEST 


SANITOR MFG. CO. 


506 S. Wabash Ave. 


SOAP MACHINERY 


Every item shipped from our shops at Newark, N. J., 
is thoroughly overhauled and rebuilt before shipment. 


Chicago, Illinois 








SPECIALS 


1—Soap Chip Dryer, 1200 Ib. 

2—Dopp 650 gal. Steam Jacketed Kettles. 
1—Dopp 1200 lb. Steam Jacketed Crutcher. 
1—Hershey 1000 lb. Horizontal Jacketed Crutcher. 
1—1000 lb. All Steel Soap Powder Mixer. 


2—Holmes & Blanchard 24” and 36” 4 cage Dis- 
integrators, for grinding soap powder—no 
screens, no plugging. 











25—Soap Frames, 60”’x4514"x14”, with trucks. 

6—Plodders, Houchin, Rutschman, 4”, 434” double 
screw, 6”, 8”, 10”. 

14—Filter Presses, 42”x42” to 12”x12”. 

8—Granite Mills, 3 and 4 roll, 12”, 18” and 24”. 

15—Horizontal Mixers, Jacketed and Plain, 15 gal. to 
1000 gal. 


MISCELLANEOUS—Kettles, Mixers, Pony Mixers, 
Powder Fillers, Tube Fillers, Labelers, Soap Presses, 
Soap Wrappers, Tanks, Boilers, Pumps, etc. 


Send for Latest Bulletin. 


CONSOLIDATED 


PRODUCTS COMPANY, INC. 
15-21 Park Row, N. Y. C. BArclay 7—0600 


We buy your idle Machinery—Single items or entire plants. 
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“MAKE IT 
STRONGER” 


a= 





BRAND 


PYRETHRUM 


EXTRACT 
“IT KILLS THEM” 


AN-FO MFG. CO. OAKLAND, CAL. 














BLANCHARD 


iat | 






SOAP POWDER 
MACHINERY 


NO. 9 CRUSHER 


NO. 14 
SOAP POWDER MILL 


WRITE FOR OUR DESCRIPTIVE CIRCULARS 


THE BLANCHARD MACHINE COMPANY 
14 STATE ST. CAMBRIDGE, MASS., U. S. A. 


























YOUR 


OWN BRAND 
Toilet 
Soaps 
at 
Small 
Cost 


For Details Address 


GEO. A.SCHMIDT CO. 


Mamifactu rers of “ SF Gvery Desenption 
fe P 
236-238 West Dlorth Avenue 
Chicago 
































We Manufacture 
For The Trade ONLY 


Liquid Soap Base 
Auto Soaps 
Potash Oil Soap 
Shampoo 
U.S.P. Cresol Compound 
Coal Tar Disinfectants 
Liquid Soap 
Pine Oil Soap 
U.S.P. Green Soap 
Shampoo Base 
Pine Oil Disinfectants 
Insecticides 





Ask for samples of these specialty bulk products 


HARLEY SOAP CO. 
2852 E. Pacific St. Philadelphia 

















Say you saw it in SOAP! March, 1939 

















Salesman—Now located on Pacific Coast. Six 


years’ experience selling exterminating service in ° 
East with unusually successful record on large Machine-Made 
contract work. Recent experience sale chemical 
on Coast. Desires to make new connection in San D E O D O RA N i i 
Francisco or near by. Address Box 531, care Soap. 

CAKES and BLOCKS 


Chemist and Soapmaker—Young, married, wants ° ’ 
new permanent connection. Experienced in equip- are big sellers! 
ment installation, manufacture and control of soap, 
soap powder, industrial and household cleaners. 
Address Box No. 502, care 


~. Make your deodorant 
and moth cakes with 
this heavy pressure 
foot press by the cold 
process and save 
money while you are 
increasing sales. <A 
smooth, even cake will 
sell better because of 
its improved appear- 
ance and will cost less 
to make because: this 
press not only cuts 
labor but saves 5% 
of your raw material. 
Why not let us make 
some sample cakes 
with your own para, 
naphthalene, etc., and 
submit complete in- 
formation regarding 
cost and manufactur- 
ing process? 


HOUCHIN MACHINERY CO., INC. 


A Prominent Manufacturer of liquid soaps, dis- HAWTHORNE, N. J. 
infectants, deodorizing cakes, etc., has an opening 






References furnished. 





Soap. 
POSITIONS OPEN 


Soapmaker—Experienced in laundry chip oil and 
bar soaps; full knowledge of kettle room; Chicago 
district; Give age, experience, and salary wanted; 
Steady employment for a man of initiative and not 
afraid to work. Address Box No, 501, care Soap. 


Want to represent large soap and detergent 
manufacturer as agent in Philadelphia. Have con- 
tact with consumers. Address Box No. 507, care 


Soap. 

















for a dependable sales representative. Address Box 


No. SAG. care Soap. 


Miscellaneous C R Y S - T I N "Ee S 


Wanted—Paper soap sheets in the form of small 


books of a dozen or two pages, each sheet good for ERFUME and color Para 
one hand washing. Supplier will please communi- Blocks and Crystals Bath 
o.4 ° - ’ 
cate with mid-west manufacturer through Box Salts and Moth Balls in one 
o, 518, care S 
a Ee operation. 
Liquid * - ae The use of Crys-Tints elimi- 
1qul | — Soap— he o1 iginal liquid : shave nates deubstel resins fee they 
‘ ptosis : - — . by provide diniteaien. daniimtin 
‘ - pan ) yt : anding with case d11S ag sales asic of Odor and Color and are ex- 
nections ro . , z ac — : s . 
( ; roduct now manufactured and sold in tremely lasting est avie 


a small way. Finest product of its kind. Will work 
Orange Blossom Narcisse Violet 


on a royalty basis. Communicate with owner by ; 

ili Te =" ae ger : New MownHay Wisteria Lilac 

addressing Box No. 523, care Soap. Carnation Oriental Rose 

Lavender Jasmin Pine 

Hand Cleaner—New type of powdered hand 8 OUNCES TO 100 LBS., RECOMMENDED 

cleaner containing no grit or abrasive and meeting , 

” = “A : . : $1.50 per Lb. 

inusual success on Canadian market, now available Double Strength, $2.90 per Lb. 


Series D—Uncolored, $ .50 per Lb. 


to American distributor for sale in the United 
Series E—Uncolored, $1.00 per Lb. 














States. If interested, communicate with Box No. 
524. care Soap. o 
Compagnie Parento, Inc. 
CROTON-ON-HUDSON,N.Y. 


Floor Brushes—\WWe manufacture a very com- 
NEW YORK CITY TORONTO 


plete line. Catalogue sent upon request. Flour City 











Brush Company, Minneapolis, Minn, 


Moreh 1026 1+ 4 
March 1935 Say you saw it in SOAP! 








F. @ S. 


for 


Long experience enables us to 


colors for all types of soaps. 


If you have a shade you want 


cilities for matching. 











NEW YORK, N. Y. 














Quality Colors 


TOILET SOAPS — powdered wax, paste wax and also 


LIQUID SOAPS 
TOILET PREPARATIONS 


send us a sample. We have complete fa- 


Liquid soap colors a specialty—send for 
samples of F. & S. greens and ambers. 


FEZANDIE & SPERRLE, Inc. oll Newark St. Hoboken. N.J 
205 FULTON STREET 


/mport—Manufacture—Export 





- a 


— 


We manufacture a complete line 





of high quality waxes for the job- 
bing trade, including no-rubbing 


liquid wax, regular type liquid wax, 








furniture polish. These products 









can be supplied in bulk, packaged 
under the Windsor label or with 


; your own label which we supply. 
produce 


matched 





WINDSOR 


WAX COMPANY 
50 Church $t. New YorkN Y 









toctor 







Manufacturers of 
WAX PRODUCTS EXCLUSIVELY 


















PALMER SOAP DISPENSE RS en development of new type soap : | 


The Palmer SUPER SERVER Dis- 
penser (right) is priced very low, but 
has no equal in value. Metal parts 
are non-corrosive, stainless, chrome 
alloy. One piece bracket in beautiful 
satin chrome-like finish. Valve parts 
easily removed for cleaning or replace- 
ment. Crystal glass decagon bowl 
(opal glass on special order)—decagon 
black bakelite cap. Large i-inch open- 
ing makes filling easy—no need for 
removing or inverting bowl. The 


lowest priced push-in dispenser—yet Bright Green Dark Brown 
neat, compact, durable. 
Olive Green Palm Green 
Yellow Golden Brown 
The Palmer “D.C.” Dispenser (de- ; | 
pendable construction), shown at the True Blue Violet 
left, is the lowest priced dispenser 
offered. Has simple, positive spring- 
controlled valve. All metal parts 
chrome nickel plated. Fill through It will pay you to send 
large l-inch top opening without re- 
moving or inverting bowl. Crystal for testing samples. 
glass decagon bowl (opal glass on 
special order)—with decagon black 
bakelite cap. 





: ODUCTS «+ 


WAUKESHA.WIS. 


Adjacent to Milwaukee 





120 








| PYLAKLORS | 


They have good fastness to alkali, light, | 





tin, ageing. 


The following shades are already available: 











PYLAM PRODUCTS CO., INC. | 


Vanufacturing Chemists, Importers, Exporters 


799 Greenwich St. New York City 


Cable Address: “Pylamco” 











wt 60 our Past 

















(oO 
on 
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Salesmen years’ experience, 


cide and disinfectantline, 


many soap, 


wants to invest for 
or practical 


York 


manutacturer 
New 


Soap. 


partnership with small 


“mist Has large Greater trade. 


( 
\ddress Box No. StS: Care 


Soap Plant — Large modern factory, fully 
equipped, located in East, for sale. Will rent to 


responsible firm or individual. Address Box No. 


472, care Soap. 
inches 


Wanted—J]umbo 


Plodder, ten or twelve 


and one slab chipper. Address Boy No, 310, care 
Soap. 

Wanted—Another foot power para press, good 
condition; Houchin preferred. Give full details. 


Spic & Span Co., 420 Villita St., San Antonio, Tex. 


Want broker who has connections with out of 
town jobbers and chain 


\ddress 


stores to sell high-grade 


cleansing fluid Box No. 517, care Soap. 
The annual dinner dance of the employees of Fritzsche 


New York. at the Hotel 


hundred hundred 


Bros.. Inc.. was held last month 


Astor. 


and sixty employees in attendance. 


with one and thirty of the one 


¢ 


Thomas G. Cranwell. founder of Continental Can Co.. 
died in Atlantie City last 
two, \lr. 


of years and retired from all business 


month at the age of seventy- 


Cranwell had been in ill health for a number 
. activities about 
live vears ago 
a 
M.S. Huffman of San Francisco has been elected 
Continental Can Co. to fill the vacaney 
death of T. G. Cranwell. Mr. Huffman 


a . ; , ; 
will also continue in his present capacity as business 


direc tor of 


caused by the 


manager of the company’s operations in the San Fran- 
cisco district. 

J 

“How to Prepare and Use 

is the tithe of an 

the National Adhesives Corporation, New 

handbook Is one of d 


Glues. Pastes and Gums” 


handbook just issued by 
York. This 
published by National 


slues how they can secure 


instructive 


series 
Adhesives to show users of 
, 


better results and stop waste due to improper handling. 


\ second booklet. entitled “How to Glue Cellophan a 
Sylphrap. Protectoid and Kodapak™. explains how te 
tell these various tissues apart. how to distinguish mois- 


ture-proof tissues from non-moisture-proof, and how to 


determine the type of adhesive required for various 


fluing operations. The company offers to send either 


ara 
or both of user of 


these handbooks to any interested 


idhesives requesting them. They mav be secured from 
National Adhesives’ New York headquarters. or from 
s olhees at Chicago. Boston. Philadel phia. San Fran- 
SCO. Seattle 


insecti- 











ee 


ELASTOIL 
PRODUCTS 
for the 


SOAR MAKER 


RAPESEED OIL 
TEASEED OIL 
HEMPSEED OIL 


<> 
FISH OIL FATTY ACIDS 


AURRAY 


OIL PRODUCTS CO. 


INCORPORATED 


21 WEST ST., NEW YORK 














ee | 











I) NEW AND REBUILT 
SOAP MACHINERY 














SPECIAL 


Attractively priced for quick removal from 
plant: 
i—Proctor two fan Soap Chip Dryer and set 


of Chilling Rolls. 


1—5 Roll Steel Mill 

1—10” Houchin-Aiken Plodder 
1—Automatic Power Cutting Table 
1—Broughton Mixer, jacketed 
2—10A Blanchard Mills 

3—Soap Presses, Foot and Power 
&—Filter Presses. sizes 6” to 36” 
&—Granite Stone Mills. 2, 3, and 4 rolls 
1—Jones Automatic Soap Press 
4—Jacketed Vertical Crutchers 
91.500 Ih. Horizontal Crutchers 








2_-Hand Power Slabbers 

2—_-Hand Power Cutting lables 

3—Houchin Chippers, Belt Driven 
600 and 1,200 Ib. Frames, Kettles. Pumps. Tanks. vier 
Presses, Wrapping Machines, Tube Fillers, Closers, 


Crimpers, Dry Powder en Pulverizers, Grinders 
Amaleamators,. Mixers, et 
Send for Complete ‘List (Bulletin No. 15) 


MS 
WE BUY AND SELL FROM SINGLE ITE 
TO COMPLETE PLANTS 


STEIN~BRILL 


(CORPORATION 


NEW YORK, N. Y 
Cable Address 
“BRISTEN” 


183 VARICK STREET 
Phone: 
WAlker 5-6892-3-4 


a; — 


SOAP! 











Where to buy 





RAW MATERIALS AND EQUIPMENT 


for the Manufacture of Soaps and Sanitary Products 








NOTE: This is a classified list of the companies which advertise regularly in SOAP. It will aid you in locating 
advertisements of raw materials, bulk and private brand products, equipment, packaging materials, ete., in which you are 
particularly interested. Refer to the Index to Advertisements, on page 126, for page numbers. “Say you saw it in SOAP? 


ALKALIES 


Columbia Alkali Co. 

7, Cooper & Co. 

Dow Chemical Co. 

Hooker Electrochemical Co. 
Innis, Speiden & Co. 
Niagara Alkali Co. 

Solvay Sales Corp. 
Stauffer Chemical Co. 

Jos. Turner & Co. 

Warner Chemical Co. 
Welch, Holme & Clark Co. 


AROMATIC CHEMICALS 


American-British Chemical Supplies 
Compagnie Parento 

Dodge & Olcott Co. 

Dow Chemical Co. 

P. R. Dreyer, Inc. 

E. I. du Pont de Nemours & Co. 
Felton Chemical Co. 

Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Merck & Co. 

Monsanto Chemical Co. 
Naugatuck Chemical Co. 
Schimmel & Co. 

Solvay Sales Corp. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 


BULK AND PRIVATE BRAND PRODUCTS 


An-Fo Manufacturing Co. 
Baird & McGuire, Inc. 
Clifton Chemical Co. 
Davies-Young Soap Co. 
Eagle Soap Corp. 
Federal Varnish Co. 

Fuld Bros. 

Hammond Paint & Chemical Co. 
Harley Soap Co. 

Hysan Products Co. 

Hull Co. 

Koppers Products Co. 
Kranich Soap Co. 

Palmer Products 
Philadelphia Quartz Co. 
John Powell & Co. 

Geo. A. Schmidt & Co. 
White Tar Co. 

Windsor Wax Co. 


CHEMICALS 


American-British Chemical Supplies 
Bowker Chemical Co. 

Columbia Alkali Co. 

T. G. Cooper & Co. 

Dow Chemical Co. 

E. I. du Pont de Nemours & Co. 


General Chemical Co. 
Grasselli Chemical Co. 
Hooker Electrochemical Co. 
Industrial Chemical Sales Co. 
Innis, Speiden & Co. 
Mechling Bros. Chemical Co. 
Merck & Co. 

Monsanto Chemical Co. 
Niagara Alkali Co. 
Philadelphia Quartz Co. 
Solvay Sales Corp. 

Standard Silicate Co. 
Stauffer Chemical Co. 
Swann Chemical Co. 

Jos. Turner & Co. 

Victor Chemical Works 
Warner Chemical Co. 

Welch, Holme & Clark Co. 


COAL TAR RAW MATERIALS 


(Cresylic Acid, Tar Acid Oil, etc.) 


American-British Chemical Supplies 
Baird & McGuire, Inc. 

Barrett Co. 

T. G. Cooper & Co. 

Innis, Speiden & Co. 

Koppers Products Co. 

Monsanto Chemical Co. 

Reilly Tar & Chemical Co. 

White Tar Co. 


CONTAINERS 


American Can Co. (Tin Cans, Steel Pails) 

Anchor Cap & Closure Corp. (Tubes & Bottles) 
Cin-Made Corp. (Paper Cans) 

Continental Can Co. (Tin Cans) 

Maryland Glass Corp. (Bottles) 

Metal Package Corp. (Tin Cans) 

Owens-Illinois Glass Co. (Bottles, Pails and Drums) 
Wm. Vogel & Bro. (Tin Cans) 

Wilson & Bennett Mfg. Co. (Steel Pails and Drums) 


DEODORIZING BLOCK HOLDERS 


Cin-Made Corp. (Paper) 
Clifton Chemical Co. 
Eagle Soap Corp. 

Fuld Bros. 

Hysan Products Co. 
Palmer Products, Inc. 


ESSENTIAL OILS 


Compagnie Parento 

Dodge & Olcott Co. 

P. R. Dreyer Inc. 

Fritzsche Brothers, Inc. 
Leghorn Trading Co. 

Magnus, Mabee & Reynard, Inc. 
Schimmel & Co. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 


(Continued from page 124) 














PROFESSIONAL DIRECTORY 











PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 
39 West 38th Street 
New York 
Food, Drug and Cosmetic Problems—Compliance with 
Official Requirements—Meeting New and_ Anticipated 
Competitions with Improved and New Products 








H. A. SEIL, Ph.D E. B. PUTT, Ph.C., BSe. 
SEIL, PUTT & RUSBY, INC. 


Analytical and Consulting Chemists 
Specialists in the Analysis of Pyrethrum Flowers, Derris Root, 
Barbasco, or Cube Root—Their Concentrates 
and Finished Preparations 
ESSENTIAL OILS SOAP 
16 East 34th Street, New York, N. Y. 











STILLWELL AND GLADDING, Inc. 
Analytical and Consulting Chemists 


Members Association of 
Consulting Chemists and Chemical Engineers 


130 Cedar Street New York City 








LLOYD A. HALL 


Analytical and Consulting Chemist 


Specializing in the analysis, development, investigation, 
and improvement of 


Soaps, Disinfectants, Cosmetics, Drugs, Polishes and 
Sanitary Specialties. 
RESEARCH—CONSULTATION 
1415 W. 37th STREET CHICAGO. ILL. 











KILLING 
strength of Insecticides 


by PEET GRADY METHOD 


(Official I. & D. code method) and 
PYRE THRINS in PYRETHRUM FLOWERS 
(by —- Method) 
ind killed m than 1 millign flies ast 2 years 
ILLINOIS CHEMICAL LABORA ATORIE: s* “INC. 
1040 N. HALSTEAD STREET CHICAGO, ILL. 








y al 
COST SYSTEMS 
Designed and installed for Soap Manufacturers and allied 
industries. Service in—Cost Analysis—Federal Taxation- 
Audits and Financial Statements. 
TWENTY-FIVE YEARS’ EXPERIENCE 


LOUIS J. MUEHLE & COMPANY 


CERTIFIED PUBLIC ACCOUNTANTS 
DES MOINES IOWA 








Skinner & Sherman, Inc. 
246 Stuart Street, Boston, Mass. 
Bacteriologists and Chemists 
Disinfectants tested for germicidal value or phenol co- 

efficient by any of the recognized methods. 


Research—Analyses—Tests 





Patent and Tradeewks 
Patent your inventions. Register your 
trade-marks. Protect your most valuable 
assets. Expert Service. Write for full in- 
formation. Lester L. Sargent, Registered 
Patent Attorney, 1115 K St., Washington, 
D. C. 




















Entomological Testing 
Laboratories, Ine. 
We offer you a medium for purchasing insecticides 
on an intelligent basis. 


Entomological testing by the Peet-Grady method, and 
chemical examination of insecticides are available. 


114 E. 32nd St. New York, N. Y 

















Protect Your Products by 


< T le ‘ 

I atents— rade Marks 

A ns submitted held confidential and given personal atten- 

tion ws nembers of the firm. 

rm “Evidence of Conception’? and instructions “How to Establis} 
Your Right ts"—Free 


LANCASTER, ALLWINE & ROMMEL 


Patent Law Offices 
120 Bowen Building Washington, D. C. 












































RAW MATERIAL AND EQUIPMENT GUIDE 


(Continued from page 122) 
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MACHINERY 


Blanchard Machine Co. (Soap Powder) 

Ertel Engineering Corp. (Filters, Mixers, Bottle 
Fillers) 

Anthony J. Fries (Soap Dies) 

Houchin Machinery Co. (Soap Machinery) 

Huber Machine Co. (Soap Machinery) 

International Nickel Co. (Monel Metal) 

R. A. Jones & Co. (Automatic Soap Presses 
and Cartoning Machinery) 

Package Machinery Co. (Packaging) 

Proctor & Schwartz (Dryers) 

C. G. Sargent’s Sons Corp. (Dryers) 

Stokes & Smith Co. (Packing Machinery) 

U. S. Bottlers Machinery Co. (Bottle Filling and 
Cleaning) 


MACHINERY, USED 


Consolidated Products Co. 
Newman Tallow & Soap Machinery Co. 
Stein-Brill Co. 


MISCELLANEOUS 


Anchor Cap & Closure Corp. (Metal Caps) 

T. G. Cooper & Co. (Waxes) 

Dobbins Mfg. Co. (Pails, Mop Wringers, etc.) 
General Naval Stores Co. (Pine Oil-Rosin) 
Hercules Powder Co. (Pine Oil and Rosin) 
Industrial Chemical Sales Co. (Decol. carbon, Chalk) 
Innis, Speiden & Co. (Fumigants and Waxes) 

Pylam Products Co. (Lathering Agent) 

Rohm & Haas Co. (Insecticide Base) 

Sanitor Mfg. Co. (Paper Seat Covers) 


OILS AND FATS 


T. G. Cooper & Co. 

Industrial Chemical Sales Co. 

Leghorn Trading Co. 

Murray Oil Products Co. 

Newman Tallow & Soap Machinery Co. 
Theobald Annual By-Products Refinery 
Welch, Holme & Clark Co. 

Woburn Degreasing Co. 


PARADICHLORBENZENE 


Dow Chemical Co. 

E. I. du Pont de Nemours & Co. 
Hooker Electrochemical Co. 
Merck & Co. 

Monsanto Chemical Co. 

Niagara Alkali Co. 

Solvay Sales Corp. 


Jos. Turner & Co. 


PERFUMING COMPOUNDS 


Compagnie Parento 

Dodge & Olcott Co. 

P. R. Dreyer, Inc. 

Felton Chemical Corp. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Schimmel & Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 





t will aid you in locating 
. ——_ 


PETROLEUM PRODUCTS 


Atlantic Refining Co. 
O’Connor & Kremp 
Sherwood Petroleum Co 
L. Sonneborn Sons. 


PYRETHRUM AND DERRIS PRODUCTS 
Insect Flowers and Powder, Pyrenthrum Extract 
Derris Products 


An-Fo Mfg. Co. (Extract) 

W. Benkert & Co. 

Hammond Paint & Chemical Co. 
McCormick & Co. 

McLaughlin, Gormley, King Co. 
S. B. Penick & Co. 

John Powell & Co. 

Sherwood Petroleum Co. 


SOAP COLORS 


Fezandie & Sperrle 
Interstate Color Co. 
Pylam Products Co. 


SOAP DISPENSERS 


Clifton Chemical Co. 
Eagle Soap Corp. 
Fuld Bros. 

Palmer Products 


SODIUM SILICATE 


General Chemical Co. 
Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


SPRAYERS 


Breuer Electric Mfg. Co. 
Dobbins Mfg. Co. 
Hudson Mfg. Co. 

Lowell Sprayer Co. 

Wm. Vogel & Bro. 


TRI SODIUM PHOSPHATE 


Bowker Chemical Co. 
General Chemical Co. 
Grasselli Chemical Co. 
Swann Chemical Co. 
Victor Chemical Works 
Warner Chemical Co. 


u are 
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Breaking into 


the English market 


The United Kingdom and _ the The “S. P. C.” is more than a 
British Empire offer profitable trade paper—it provides a_thor- 
ough marketing service for its sub- 
scribers. It will give you help in 
finding the right manufacturer to 
produce your goods—it will put 


fields for sales expansion. Many 
well-known American manufactur- 
ers are concentrating on this mar- 
ket. If you are interested why you in touch with selling agents 
not become a subscriber to the and advertising agents. It will 
“Soap. Perfumery and Cosmetics collect and forward information 
Trade Review’—the only British and render other useful services 
trade paper produced exclusively — entirely without charge. A year's 
for manufacturers of soaps and subscription costs you only $3.00 
cosmetics. (or $5.00 for 2 years). Why not 
send in your subscription now for 
two years? Send us your check 


Scap "== 
Perfumery 


Incorporatin 3 
re gurrrsting FS 6 Camrnd Cosmetics 
102-5 Shoe Lane, London, E.C. 4 TRADE REVIEW 

















When in CHICAGO 


Sleep in Mountain Air 
AT THE 46-STORY 


Radiator Stop Leak MORRISON 
- HOTEL ‘i 


THE CENTER OF DOWNTOWN 


Radiator Cleaner 


Inthe unbroken silence of 
a Morrison Tower room, 


; ; w\\\\\ ’ / you sleep soundly all night; 
Companion items, x YER /, yet you are only an ele- 


fo is . - YRS /7, vator ride fromthe heart 
e Deteiateen f Hospitality BREE of the business district. 


under private brand. GLE 
ROOM SOO 


$4.00 Double 
with Bath, Servidor and 
Circulating Ice-Water 


THE HULL COMPANY ‘| Ae —— 
305 Washington Street wa @8haronsss TERRACE GARDEN 
Brooklyn, N. Y. BOSTON OYSTER HOUSE 


LEONARD HICKS, Managing Director 
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INDEX TO ADVERTISERS 


For product classification see pages 122 and 124 
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The Hull Co 125 
Hysan Products ( 104 
HWlinois Chemical Labs >3 
Industrial Chemical Sales C ; 59 
Innis, Speiden & ¢ 16 
International Nickel C ( 
Interstate Color ¢ 
kX A; Jones w CO 18 
Koppers Products ( ; 1x 
Kranich Soap ¢ 102 

Lancaster, \llwine & Rommel 123 
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leg I Trading Ce | 
Lowell Sprayer Co 
\l tgnus, M ibe W IX¢ I 72 
Manufacturing Chemist 
Maryland Glass ¢ rp 
\ ee (¢ | ( 
\MecLaug mle Ning 74,75 
\lechh Cher a & 127 
Merck ‘ I 
\letal i Corp . 
lonsant Chemical Ce ) 
Morrison Hotel 2 
Louis J. Muehle & Co 12 
Murray Oil Prods. ( 21 
Naug ( emical 
Ne mat Pall Ww Soa Maa 1¢ ( 
Niaga \ t ( ) 
©’Connor & Krer 
Owens-Illinois Glass ¢ 
I t kage Ma I ( . 
Palmer Products \ 
Pease Labora es 
S. B. Pe k & Ce 
Philadety t Quart C« 
John Powell & ¢ 7 . 
‘s r & Schwartz, hh bf 
Pylam Products ¢ 
IX ¢ | & Chet al ( t 
\ & Haas ¢ 82 
Sanit \lfe Co 117 
( (; _ vent S ( 
Ne ] ( wX | 
ester | par>»rgee 12 
George A. Schmidt & ( 118 
>< Putt & Rusl 12 
She Pet ( 111 
Sk er & She 123 
stk 1). Snel 12 
Soap Per & Cos S ¢ ‘ 12 
Qo} Sales Ce 112 
S el Sons / 
Bika ae ar | 
Stauffer Chemical ¢ ~ 
Ste | Corp 12] 
Stillwe & Gla g 12 
Stokes & S 
SW Chen ay ON 
Cheobald Animal | : 
\. M. Todd { i 
OS | ¢ ax ‘ 
Ung r & C Love 
U. S. Bottlers M 
Van Ameringen-Haebler, 
\ ( CT \\ ‘ 
\\ \i & | 
\\ ( Bitoni 4 
Wel Holme & ( < | 
‘White Tar ( Tae 
Wilson & Bennett Mig. ( K 
Winds Wax 
Wi b I lJegreasing 





Every effort is made to keep this index free of errors, but no responsibility is assumed for any omission. 
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MECH LING’S 
SILITEATE OF SODA 


ESTABLISHED 1869 W 


MELHLIAGL BROS -FLHEMIETAL COMPANY 
PHILADELPHIA * CAMDEN,N.J. BOSTON, MASS. 
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PYRETHRUM ||. 
FLOWERS T.G. COOPER & CO. 


by C. B. GNADINGER 17 North Second Street 
Philadelphia 





This book gives a thorough and accurate account of 
recent work on the production, testing, and utilization e 
of Pyrethrum Flowers, and should be of value to all 
who are interested in the destruction of insects. The ‘ . 
text has been compiled from an extensive literature Import and Spot Lots of 
and from personal investigations of the author. In ; F 
addition to chapters on the active principles of pyre- ( resylic Acid 
thrum, its evaluation by chemical and biological meth Commercial Olive Oil 
ods and all aspects of its preparation and use as an 


Olive Oil Foots 


insecticide, others contain information on factors af- 


feeting the quality of the flowers during storage, on . 
dg id wae tags” Palm Oil 

methods of adulteration and their detection, ete. The 

book also includes a table of materials and a bibliog- Castor Oil 


raphy of all) works concerning pyrethrum and its ; 
Rapeseed Oil 


application. 
Price $3.50—270 Pages Japan Wax 
Caustic Potash 

seal eigenen ; . Carbonate of Potash 
254 West 31st Street New York City 


Send check with order 
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for low cost in para block manufacture 


These two practical machines are all you need to produce 
high quality para blocks or cakes. The small machine will thor- 
oughly mix all ingredients. The large machine will compress the 
mixture into any shape dies can give. 

In addition, the mixer can be used on other dry products 
such as roach powder. cleansers, bath salts, etc. It will also give 
a smooth. soft and velvety texture to creams. 

The hand lever press has more power than cheap foot presses. 





Inexperienced operators can rapidly turn out fine looking blocks. Send us some of 
vour material and let us show you some specimen cakes. The press will save from 


10° to 20% over the hot process. 


HUBER MACHINE Co.. 259 46th St., Brooklyn, N. Y. 


Makers of Good Soap Machinery for Forty Years 
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NOTICE! 


OXKD 


A report on the circulation of SOAP for the second half of 
1934, subject to annual audit by the Audit Bureau of Circulations 
is now ready. This report shows an increase of 12% in net paid 
circulation and 6% in gross circulation over the first six-months 
of 1934. 


This latest audit also shows the following facts of material 
interest to every advertiser in SOAP and to every firm contem- 
plating advertising in the publication: 


1. SOAP has subscriptions in 4] states and in Territories 
of the United States. In addition, the foreign paid cir- 
culation of SOAP goes to 45 different countries. 


The audited subscription renewal rate for SOAP is 
72.19% ,—an unusually high percentage. 


84% of all paid subscriptions to SOAP were sold direct 
by mail at the full $3.00 price —not by high-pressure 
canvassers who get 100% commission and frequently 
a bonus besides to force up “paid” circulation in 
name but notin fact. (The balance were sold through 
recognized subscription agencies at a 10% discount.) 
SOAP subscriptions represent truly paid circulation, 
backed by A.B.C. audit,—not merely by an advertis- 
ing solicitor’s claims. 


In the entire manufacturing field of soaps, drugs, chemicals 
insecticides, cosmetics, sanitary specialties, and related prod- 
ucts, SOAP is the only A.B.C. publication, —that is, the only 
magazine with proved circulation —with the exception of tw« 
chemical engineering papers. There are seven other publica- 
tions in the fields named above, competing for the same class 
yf business. They all claim enough to qualify for membership 
in the Audit Bureau or the Controlled Circulation Audit (free 
circulation),—but none of them are members of these recognized 
circulation-proving agencies. Why! 


CVe 
Mac NAIR- DORLAND COMPANY, INC. 


Publishers 
254 WEST 3lst STREET NEW YORK CITY 
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in SOAP! 





